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It's  the  power  you  have  been  waiting  for, 
and  the  first  true  innovation  in  over-the-counter 
analgesia  for  almost  a  decade. 

New  PARAMOL.  Specially  reformulated 
with  dihydrocodeine  tartrate  BP  7.46  mg  and 
paracetamol  BP  500  mg,  it  is  now  available 
without  a  prescription. 

PARAMOL  offers  a  new  level  of  pain  relief 
for  any  of  your  customers  who  need  more  pain 
relief  than  simple  analgesics  can  give. 

So  you've  now  got  a  new  level  of  pain  relief 
you  can  give  your  customers,  the  power  you  have 
been  waiting  for. 


DIHYDROCODEINE  &  PARACETAMOL 

PARAMOL 

Finally,  Pharmacists  Have  The 
Power  They've  Always  Needed. 
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Comment 


Those  among  the  profession  who  are  keen  to  see  the  role  of 
the  community  pharmacist  extend  will  find  much  to  delight 
them  in  the  new  syringe  and  needle  exchange  figures  from 
Liverpool  (pl()20). 

The  introduction  of  such  a  scheme  in  only  1 7  of  the  city's 
125  pharmacies  has  succeeded  in  more  than  doubling  the 
number  of  exchanges  taking  place  in  just  1 2  months.  While  it 
might  be  argued  that  some  of  these  represent  existing  users 
who  already  exchanged  at  the  city's  Maryland  Centre  but  who 
found  the  local  pharmacy  convenient  when  travel  into  town 
was  not  possible,  that  cannot  be  the  whole  story.  The  logical 
conclusion  is  that  an  extension  of  this  service  to  local 
community-based  outlets  has  attracted  many  new  "clients". 
And  neither  can  the  service  be  accused  of  just  flooding  the 
market  with  "clean  works".  The  high  percentage  of  returns 
bears  witness  to  the  fact  that  the  system  is  working  and,  as  a 
result,  fewer  people  are  sharing  used  syringes  and  needles. 
The  overall  effect  will  be  at  best  a  halt,  or  at  least  a  slowing,  in 
the  spread  of  HIV  and  AIDS. 

As  Peter  West,  pharmacy  advisor  to  Liverpool  Family 
Health  Services  Authority  says:  "It  is  a  credit  to  the  contractors 
that  the  service  has  taken  off  in  the  way  it  has".  Some 
pharmacists  have  viewed  the  prospect  of  offering  such  a 
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scheme  with  trepidation,  worried  that  other  customers  could 
be  put  off  by  contact  with  addicts,  often  perceived  as 
"undesirables". 

If  ever  there  was  evidence  that  a  service,  provided  in  areas 
with  a  defined  need,  has  positive  benefits,  this  is  it.  Who  knows 
how  many  drug  injectors  would  otherwise  have  resorted  to 
sharing  dirty  needles  and  possibly  succumbed  to  the  tragedy 
of  AIDS. 

But  the  profession,  while  accepting  the  good  that  is  being 
done  from  a  healthcare  point  of  view,  can  learn  an  important 
lesson  from  these  figures,  particularly  in  the  light  of  the  recent 
report  by  the  Joint  Working  Party.  The  Department  of  Health 
has  made  it  clear  that  it  wishes  to  set  up  and  fund  pilot  projects 
in  a  number  of  areas  but  it  has  stressed  that  the  proposals  must 
be  relevant  and  show  a  positive  benefit  to  the  patients. 
Liverpool's  approach  to  research  and  analysis  is  exactly  what 
is  needed  to  prove,  in  black  and  white,  that  the  involvement  of 
community  pharmacies  in  certain  schemes  can,  and  does, 
benefit  patients.  All  those  involved  in  projects,  regardless  of 
the  relevant  Working  Party  recommendation,  should  be 
looking  to  review  their  work,  assessing  its  impact  and,  where 
a  marked  benefit  is  found,  shouting  the  results  from  the 
rooftops. 
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Success  of  pharmacy 
based  syringe 
exchange  scheme 


A  needle  and  syringe  exchange 
scheme  based  in  community 
pharmacies  has  dramatically 
increased  the  number  of  people 
being  attracted  to  use  the  service. 

A  survey  of  the  first  12  months 
of  the  scheme,  set  up  in  Liverpool  in 
April  last  year,  has  shown  that  while 
the  number  of  syringe  and  needle 
exchanges  through  pharmacies  has 
risen  substantially,  those  taking 
place  through  other  centres  in  the 
city  have  not  fallen. 

The  conclusion  is  that  the 
availability  of  the  pharmacy-based 
service  has  had  the  effect  of 
attracting  new  "clients"  into  the 
service,  the  end  result  being  that  the 
greater  exchange  of  needles  and 
syringes  should  lead  to  a  reduction 
in  the  spread  of  HIV  infection  and 
AIDS. 

A  questionnaire  of  20  people 
using  pharmacies  to  exchange 
needles  and  syringes  showed 
encouraging  results  and  feedback 
from  the  pharmacists  involved  was 
very  positive.  Recommendations 
highlighted  by  the  survey,  including 
the  need  for  an  identifiable  logo, 
back-up  training  and  information, 
and  a  list  of  current  drug-injector's 
"slang"  are  to  be  taken  on  board. 

Jeremy  Clitherow,  secretary  of 
Liverpool  Local  Pharmaceutical 
Committee  and  a  member  of  the 
scheme's  steering  group,  says  the 
survey  shows  that  pharmacists  are 
making  contact  with  "the 
submerged  iceberg"  of  drug  users. 
"Patients  most  in  need  are  now 
being  attracted  into  the  service." 

Of  the  125  pharmacies  in 
Liverpool,  1 7  are  taking  part  in  full 
syringe  and  needle  exchange,  said 
Mr  Clitherow.  One  training  evening 
had  already  been  held  and  another 
was  now  booked.  There  was  a  great 
deal  of  enthusiasm  among 
pharmacists  for  the  scheme  with 
people  wanting  to  know  more  and 
asking  for  further  training. 

Prior  to  this  formalised 
pharmacy-based  scheme,  the  main 
source  of  clean  needles  and  syringes 
was  the  Maryland  Centre,  a  unit  in 
the  centre  of  Liverpool,  next  door  to 
the  drug  dependency  clinic.  The 
pharmacy  scheme  was  set  up  in 
conjunction  with  workers  at  the 
centre  who  welcomed  it  as  an 
extension  of  their  service. 

During  the  first  month  of  the 
pharmacy-based  scheme  1,060 
syringes  were  supplied.  This 
compared  to  12,183  supplied 
through  the  Maryland  Centre.  In 
March,  the  number  being  provided 
through  pharmacies  totalled 
14,560,  while  those  going  out 
through  the  Maryland  Centre  has 

1020 


also  risen  to  13,423. 

However  Peter  West,  pharmacy 
adviser  to  Liverpool  Family  Health 
Services  Authority,  says  that  the 
important  thing  is  not  just  supplying 
clean  syringe  and  needle  sets  but 
also  the  percentage  that  are 
returned.  The  figure  for  March  was 
71  per  cent  for  pharmacies  and  95 
per  cent  for  the  Maryland  Centre.  In 
some  months  both  record  that  more 
are  returned  than  issued. 

Mr  West  said  he  would  like  to 


see  the  scheme  expanded  but  that 
was  not  possible  at  present.  It  was 
not  a  service  that  was  appropriate 
for  all  pharmacies,  he  said,  but  was 
a  targeted  service  determined  by 
professional  choice,  the  need  in  the 
area  and  the  availability  of  other 
services  in  the  vicinity. 

"It  is  a  credit  to  the  contractors 
involved  that  the  service  has  taken 
off  in  the  way  that  it  has  and  has 
been  accepted  by  clinics  in  the  way 
that  it  has,"  he  said. 


DIE  attacks  Didronel  PMO 


Women  may  be  taking  Didronel 
PMO  for  types  of  osteoporosis  for 
which  it  is  not  licensed,  according  to 
The  Drugs  and  Therapeutics 
Bulletin  this  week.  The  Bulletin  says 
that  while  the  drug  is  only  licensed 
for  the  treatment  of  established 
vertegral  osteoporosis,  a  recent 
advertising  campaign  urged  doctors 
also  to  prescribe  it  for  wrist  and  hip 
fractures. 

Colin  Hislop,  UK  medical 
director  of  Norwich  Eaton,  told 
C&D  that  the  Bulletin 's  implications 
were  untrue.  Although  a  reference 
to  hip  and  wrist  fractures  appeared 
in  the  last  promotional  campaign,  it 
was  made  in  the  context  of  a 
diagnostic  clue,  to  alert  doctors  to 
look  for  underlying  osteoporosis  at 
another  site.  Vertebral,  hip  and 
wrist  fractures  are  all  related 
complications  of  osteoporosis,  he 
says.  Mr  Hislop  added  that  the 
company    decided    that  the 


promotional  message  was  unclear  in 
April,  and  amended  their 
advertising  copy  prior  to  the 
Bulletin's  complaints. 

Editor  of  the  Bulletin,  Dr  Joe 
Collier,  says  Norwich  Eaton  should 
now  help  doctors  identify  patients 
who  might  have  been  given 
Didronel  PMO  for  indications  other 
than  vertebral  osteoporosis. 
However,  Mr  Hislop  says  there  is  no 
rationale  for  this  as  there  is  no 
suggestion  the  drug  would  have 
been  harmful  —  it  may  even  have 
been  beneficial. 

The  Bulletin  also  say  that  the 
drug's  Data  Sheet  and  promotional 
material  should  explain  the  initials 
PMO;  the  company  says  the  link  of 
PMO  with  postmenopausal 
osteoporosis  is  apparent.  PMO 
distinguishes  the  drug  from  the 
different  dose  and  regimen  of 
Didronel  used  in  Paget's  disease 
and  hypercalcaemia  of  malignancy. 


Rural 
pharmacy  in 
the  Lords 

Junior  Health  Minister  Baroness 
Cumberledge  has  said  that  rural 
areas  should  not  be  deprived  of 
pharmacies  through  extension  of 
the  role  of  dispensing  doctors. 

Speaking  in  the  House  of  Lords 
last  week,  she  said:  "In  the  past  year, 
three-quarters  of  the  population 
received  advice  on  medication  from 
pharmacists.  The  pharmacist  is 
often  the  first  port  of  call."  She 
endorsed  the  view  of  Lord  Mackay 
of  Ardbrecknish ,  a  former  Scottish 
Health  Minister,  that  pharmacy 
could  offer  "a  far  wider  range  of 
services  than  could  ever  be  provided 
by  a  dispensing  doctor". 

She  said  that  the  present 
arrangements  for  rural  dispensing 
were  designed  to  ensure  that  people 
had  access  to  a  comprehensive 
range  of  both  medical  and 
pharmaceutical  services. 

"It  would  therefore  be  wrong  to 
reject  an  application  from  a 
pharmacist  to  dispense  simply 
because  there  is  already  a 
dispensing  doctor  in  the  area." 

The  Countess  of  Mar,  patron  of 
the  Dispensing  Doctor's 
Association,  argued  that  patients 
were  being  denied  freedom  of 
choice  through  the  protection  being 
offered  to  pharmacies  in  rural  areas. 

She  said  once  patients  had  said 
they  wanted  their  prescriptions 
dispensed  by  a  pharmacist  they 
could  only  go  to  a  pharmacy 
"despite  the  fact  that  the  doctor  is 
dispensing  on  the  premises". 

Lady  Cumberledge  replied  that 
in  areas  where  both  doctors  and 
pharmacists  were  dispensing  it  was 
important  to  have  an  integrated 
service.  "It  is  important  that  the 
pharmacy  is  made  viable.  It  is  also  in 
the  interests  of  the  NHS  to  reduce 
the  conflict  of  interest  which 
potentially  exists  when  one  person 
both  prescribes  and  dispenses." 


Lipidwatch  to  help  patients  and  GPs 


A  health  education  programme  for 
patients,  doctors  and  practice 
nurses,  that  emphasises  the 
multifactorial  nature  of  coronary 
disease  prevention  has  been 
launched  by  Parke-Davis. 

Lipidwatch  aims  to  educate 
patients  and  the  practice  team  on 
the  effects  of  the  balance  between 
high  density  lipoprotein  cholesterol 
and  low  density  lipoprotein 
cholesterol.  It  also  provides  support 
for  hyperlipidaemic  patients  to 
improve  compliance  with  lifestyle 
changes. 

Patients  prescribed  Lopid  600 
will  be  able  to  register  for 
Lipidwatch  using  the  form  in  the 
packs.  Other  patients  can  be 
nominated  by  GPs.  The  patient  gets 
a  regular  four-monthly  package  of 
health  education  material. 

The  first  contains  Foodwatch, 
advice  on  diet,  while  the  second 


contains  Bodywatch,  an  exercise 
video  and  booklet. 

This  will  be  followed  by 
Smokewatch  and  Stresswatch. 


Details  from  Medical  Action 
Communications,  Action 
International  House,  Eversley  Way, 
Thorpe,  Egham,  Surrey. 


Cancer  developments 


Many  people  undergoing  cancer 
chemotherapy  fail  to  receive 
information  about  potential  side 
effects,  a  survey  has  shown. 

Only  63  per  cent  of  patients 
receiving  chemotherapy  and/or 
radiotherapy  for  the  first  time  were 
warned  about  side  effects;  21  per 
cent  had  to  ask  specifically  for 
information  and  17  per  cent  did  not 
discuss  the  issue  with  anyone.  Yet 
86  per  cent  of  the  690  patients 
surveyed  experienced  nausea  and 
vomiting. 

Other  prevalent  symptoms 
included   hair  loss,  fatigue, 


depression  and  feeling  weak. 

Patients  were  most  likely  to 
discuss  side  effects  with  the  hospital 
doctor  (58  per  cent). 

The  survey  was  undertaken  with 
the  help  of  the  charity  Cancerlink 
and  sponsored  by  Glaxo 
Laboratories  Ltd. 
•  A  new  breast  cancer  campaign 
"Saving  more  lives"  was  launched 
by  the  Imperial  Cancer  Research 
Fund  last  week  to  help  raise  funds. 
Details  of  a  pilot  study  to  test  the 
first  vaccine  against  breast  cancer, 
developed  by  the  ICRF  were  also 
announced  at  the  launch. 
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Pharmacists 
and  clinical 


trials 


EC  drug  labelling  does  not 
guarantee  improvement1" 


Hospital  pharmacists  stiou 
involved  in  all  aspects  of  clinical 
trials  from  ethical  committee 
approval,  through  storage  and 
supply  of  medication,  to 
documentation  of  trials. 

This  is  the  view  of  the  Council  of 
the  Guild  of  Hospital  Pharmacists 
who,  on  June  4,  issued  a  policy  on 
the  role  of  hospital  pharmacists  in 
clinical  trials. 

In  parallel  with  this  document, 
the  Guild's  guidelines  for 
pharmacists  involved  in  clinical 
trials  have  been  updated  and  a 
statement  issued  on  the  role  of 
pharmacists  on  ethics  committees. 

Turning  to  the  subject  of  recent 
NHS  organisational  changes,  the 
Guild's  Council  discussed  the  fact 
that  some  senior  posts  seemed  to  be 
particularly  vulnerable  during  these 
changes. 

Pharmacists  should  ensure  that 
the  appropriate  level  of 
pharmaceutical  advice  was  available 
throughout  both  the  purchaser  and 
provider  network  of  healthcare 
provision,  said  the  Guild.  It  was 
agreed  that,  where  appropriate,  the 
Guild  should  be  the  focus  for  a 
nationally  co-ordinated  response 
where  posts  were  at  risk  or  new 
opportunities  arose  as  a  result  of 
organisational  changes. 

The  meeting  also  felt  it  was 
disappointing  that  the  recent  pay 
award  did  not  take  account  of  the 
increasing  value  placed  upon 
hospital  pharmacists  in  the  NHS. 
However,  the  management  side  is 
prepared  to  enter  further  discussion 
later  this  year  on  "how  rewards 
might  be  more  closely  related  to 
performance  and  productivity". 
Negotiations  are  scheduled  to  begin 
in  September. 

Other  ongoing  issues  currently 
under  discussion  by  the  Guild 
include  the  supply  of  unlicensed 
medicinal  products,  protection  for 
workers  exposed  to  carcinogens 
and  study  leave. 


Labels  on  medicines  can  be 
confusing  and  new  EC  rules  are  no 
guarantee  of  improvement, 
according  to  the  June  edition  of 
Which?  Way  to  Health. 

A  survey  by  the  Consumers' 
Association  showed  that  one  in  five 
people  don't  understand  warnings 
on  labels.  And  the  article  claims  it  is 
possible  to  stick  to  the  new  EC 
labelling  rules,  due  to  come  into 
force  in  1993,  and  still  go  wrong. 


"You  won't  find  a  cure  for  ageing 
skin  in  a  jar,  no  matter  how 
expensive  it  is",  claims  the 
Consumers'  Association  in  the 
latest  edition  of  Which?  Way  to 
Health  magazine. 

The  Association  asked  a  panel 
of  dermatologists  to  examine  claims 
made  for  six  skincare  products.  The 
manufacturers  were  Christian  Dior, 
Clarins,  Elizabeth  Arden,  Estee 
Lauder,  Lancome  and  L'Oreal  and 
prices  ranged  from  £5.59  for  30ml 
to  £39.50  for  60  capsules. 

"No  clear  indication  that  this 
product  can  do  what  it  says  it  can 
do",  "effects  can  be  anything  or 
nothing"  and  "it's  make-believe", 


A  survey  of  50  medicine 
containers,  dispensed  over  the  past 
two  years  and  returned  to  a 
pharmacist  for  disposal,  showed 
that  most  were  in  the  traditional 
"brown  bottle"  rather  than 
manufacturers'  original  packs. 

Three  of  the  50  were  just 
labelled  "Take  as  before"  and  29 
had  at  least  one  additional  warning. 
When  testing  the  understanding  of 
these  warnings,  the  CA  found  that 


were  among  the  comments  from  the 
panel. 

Most  of  the  products  were  likely 
to  be  effective  moisturisers, 
concluded  the  report,  but  the  most 
effective  "anti-ageing"  ingredient 
was  likely  to  be  a  sunscreen. 

"Cosmetic  companies  seem  to 
be  experts  in  the  art  of 
brinkmanship  —  many  of  the  claims 
of  the  products  we  examined  are  left 
vague,  and  our  wishful  thinking 
does  the  rest,"  said  David 
Dickinson,  editor  of  Which?  Way  to 
Healtli.  "Keeping  yourself  out  of  the 
sun  could  do  you  as  much  good  as 
some  'breakthrough'  skin  care 
products  on  the  market." 


one  in  five  people  had  problems, 
even  when  they  had  the  right  answer 
in  a  list  of  options  in  front  of  them. 

Although  90  per  cent 
understood  "Do  not  exceed  the 
stated  dose"  and  82  per  cent  "For 
external  use  only",  only  31  percent 
understood  "Take  on  an  empty 
stomach".  Many  thought  it  would  be 
OK  to  take  the  tablets  immediately 
before  a  meal,  but  then  the  stomach 
would  not  remain  empty  long. 

Attempts  by  the  Association  to 
test  what  they  considered  to  be 
simpler  alternatives  made  little 
difference  to  how  much  people 
understood. 

The  CA  also  asked  a  panel  of 
pharmacists,  doctors  and 
information  designers  to  assess  the 
labels  and  leaflets  currently 
provided  with  prescription  and  over 
the  counter  medicines. 

Concluding  that  the  current  EC 
design  rules  are  too  loose,  the 
Association  said  that  more  detailed 
guidelines  were  needed  particularly 
with  reference  to  the  size  of  type 
and  the  layout  of  leaflets. 

"We'd  like  to  see  drug 
companies  required  to: 

•  Provide  the  information  that  will 
eventually  be  required  by  the  EC 
rules  as  soon  as  possible. 

•  Follow  the  further  EC  guidelines 
that  are  being  produced  on 
presentation  and  consult  design 
experts  when  necessary. 

•  Take  steps  towards  testing  labels 
and  leaflets  on  users,"  says  the  CA. 


Attacks  on  EC 
POM  move 

A  draft  proposal  by  the  European 
Commission  which  would  bring  the 
marketing  of  dietary  supplements  in 
the  UK  into  line  with  that  in  other 
EC  countries  has  been  attacked  by 
Labour  MP  Peter  Hain. 

He  has  tabled  a  Parliamentary 
Motion  condemning  the 
Commission's  attempt  to  limit  the 
sale  of  such  products  in  Britain  to 
pharmacies  on  prescription  only. 

Mr  Hain  claims  that  this  '"highly 
restrictive  practice"  has  created  a 
thriving  black  market  in  dietary 
supplements  in  the  EC  countries 
where  it  is  already  in  operation.  The 
motion  calls  on  the  Government  to 
block  any  EC  Directive  which  would 
have  the  effect  of  making  products 
currently  sold  as  food  supplements 
in  the  UK  reclassified  as  medicines. 
•  The  Government  is  to  be  pressed 
to  extend  its  commitment  to  more 
open  government  to  the  field  of 
medicine.  A  Private  Members  Bill 
introduced  in  the  Commons  on 
Wednesday  by  Mr  Giles  Radice 
(Labour)  provides  for  the 
compilation  and  disclosure  of 
information  about  medicinal 
products  and  related  matters. 


Steppin  out  in  Numark  s 
new  workwear 


Numark  have  launched  a  range  of 
workwear  for  pharmacy  staff.  It  is 
the  latest  development  of  the 
group's  Retail  Concept. 

The  Fashionline  range  includes 
a  dispensary  coat  for  men  and 
women,  pharmacist  coats  for  both 
men  and  women,  a  short-sleeved 
dress  with  pastel  contrast,  a 


wrapover  coat  with  pastel  piping 
and  a  sleeveless  jacket  or  tabard 
with  a  pocket  in  the  front. 

The  range  of  coats  comes  in  a 
choice  of  24  colours  and 
personalised  badges  can  also  be 
provided,  says  Numark's  retail 
development  director  David 
Wood. 


ALL  Of  THE  COLOURS 
kl  ML  OF  THE  2.1  ZES 


'Miracle  creams  are  no  cure 
for  ageing  skin',  says  CA 
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Ten  satisfied  customers  with  every  pack. 


If  only  it  was  always  this  easy  to  please  people.  Simply  recommend  Mycil 
and  athlete's  foot  disappears  as  quickly  as  it  appeared.  Because  Mycil 
is  so  effective,  it's  the  most  popular  treatment  you  can  stock.  All 
you  have  to  do  is  sit  back  and  watch  it  walk  off  the  shelf. 

Stops  Athlete's  Foot  in  its  tracks. 


ASA  upholds  pharmacist's 
complaint  over  herbal  ad 


A  Berkshire  pharmacist's  objection 
to  a  national  Press  advertisement 
for  herbal  medicines  headed  "...and 
they  said  Thalidomide  was  safe..." 
has  been  upheld  by  the  Advertising 
Standards  Association. 

The  case,  in  the  ASA's  latest 
report,  referred  to  an  advertisement 
by  Herbal  Health  Organisation 
which  claimed:  "It  takes  a  few  years 
of  testing  to  get  a  licence  to  market 
a  new  drug.  Yet  side  effects  can  take 
much  longer  to  show  up.  Will  the 
next  so-called  miracle  cure  ruin 
your  life  as  drugs  have  many 
others." 

The  advertisement  continued: 
"Conventional  medicines  cannot  be 
ignored  but  powerful  preventative 
and  curative  herbal  treatments  can 
have  a  dramatic  beneficial  effect  on 
your  health  and  the  quality  of  your 
life." 

The  pharmacist  objected  to  the 
advertisement  on  the  grounds  that 
it  was  likely  to  provoke  undue  fear 
of  conventional  medicines  and  that 
it  implied  that  herbal  treatments 
could  cure  various  conditions  rather 
than  simply  relieve  their  symptoms. 

Investigating  the  complaint,  the 
ASA  was  concerned  that  the 
advertisers  failed  to  provide  any 
evidence  to  justify  the  alarming 
approach  used  in  relation  to 
conventional  medicines  as  a  whole. 

The  Authority  requested  that 
they  refrain  from  the  use  of  fear  in 

Gwent  FHSA 

launches 
smoking  plan 

A  local  protocol  to  involve 
pharmacists  in  smoking  cessation  is 
being  planned  by  Gwent  Family 
Health  Services  Authority,  keen  to 
develop  the  pharmacist's  role  as  a 
health  promoter. 

A  one  day  conference  on  May  3 1 , 
attended  by  48  community 
pharmacists  and  39  pharmacist 
guests,  was  well  received.  The  main 
theme  was  how  pharmacists  could 
assist  in  the  "fight  against 
smoking". 

Delegates  participated  in 
workshops  and  provided  material 
that  will  form  the  basis  of  a  local 
smoking  cessation  protocol  for  use 
in  Gwent  pharmacies. 

The  initiative  is  a  joint  one 
between  the  FHSA  and  Local 
Pharmaceutical  Committee  with  the 
support  of  the  Welsh  Centre  for 
Postgraduate  Pharmaceutical 
Education.  The  aim  is  to  ensure 
that  pharmacists  throughout  the 
county  are  able  to  give  appropriate 
advice  and  assistance  to  people 
wishing  to  give  up  smoking. 

If  successful,  the  project  will  be 
followed  by  other  health  initiatives. 


order  to  promote  their  products  in 
future. 

The  ASA  was  also  concerned  at 
the  advertiser's  failure  to 
substantiate  the  implication  that 
their  herbal  products,  as  opposed, 
to  chemicals  derived  from  plants  by 
pharmaceutical  means,  could  cure 
medical  conditions. 

Although  the  advertisement  in 
question  had  already  been 
withdrawn,  the  company  was 
requested  to  take  greater  care  in  the 
preparation  of  advertisements  in  the 
future. 

•  Alternative  medicines  also  come 


under  the  spotlight  in  the  latest 
issue  of  the  Consumers' 
Association's  magazine  Which? 
Way  to  Health. 

The  standard  of  proof  that  some 
doctors  demand  before  they  will 
accept  that  a  complementary 
treatment  works  is  often  more  than 
many  conventional  procedures  have 
undergone,  says  the  report. 

The  importance  of  the  placebo 
effect  and  difficulties  in  devising 
clinical  trials  for  complementary 
therapies  is  highlighted.  Medical 
audit  could  be  used  to  assess  which 
complementary  treatments  work. 


Speakers  at  the  25th  Chemist  &  Druggist  seminar  for  pharmacists  and 
assistants  co-sponsored  last  week  with  Farley's  on  babymilks(pl  039). 
From  left  to  right  are:  Victoria  Pennington,  nutritionist  at  Crookes 
Healthcare;  Dr  Margaret  Lawson,  senior  lecturer  in  paediatric  nutrition  at 
the  Institute  of  Child  Health;  Adelaide  Sharpies,  Ostermilks  product 
manager,  and  David  Reilly,  product  manager  Farley's  Junior  Milk 


PSNI  Council 


New  PSNI  'Statutory'  chair 


Mr  Timothy  Ferris,  QC,  has  been 
appointed  chairman  of  the 
Statutory  Committee  of  the 
Pharmaceutical  Society  of  Northern 
Ireland  for  five  years  from  May  1 .  He 
succeeds  Mr  Charles  Mill,  QC,  who 
has  been  appointed  chairman  of  the 
Standing  Advisory  Committee  on 
Human  Rights. 

Concern  was  expressed  at  the 
May  meeting  of  the  Society's 
Council  about  recent  cases  of 
paracetamol  poisoning  which  had 
resulted  in  two  deaths.  Pharmacists 
are  to  be  alerted  to  this  problem. 

The  following  applications  for 
registration  as  students  were 
approved:-  Carole  Anderson,  5 
Parkwood,  Harmony  Heights, 
Lisburn  BT27  4EF 
Glynis  Boyd,  5  Geroge  Court, 
Ballynure,  Ballyclare  BT39  9JZ 
Aoibhinn  Bradley,  16  Cleaver 
Avenue,  Belfast  BT9  5JA 
Andrea  Briggs,  22  Springvale  Park, 
Belfast  BT14  8DD 
Nicola  Campbell,  4  Upper  Cavehill 
Road,  Belfast  BT15  5EZ 
Clare  Agnes  Maria  Conroy,  27 
Benburb  Road,  Moy,  co  Tyrone 
William  Ian  Coulter,  7  Woodgreen 
Avenue,  Kells  BT41  3ET 
Judith  Etherson,  123  Kylemore 


Park,  Creggan  Road,  Londonderry 
John   Hannawin,   9  Drumhill 
Avenue,  Ballynahinch  BT24  8EE 
Joanne  Kennedy,  1 15  Park  Avenue, 
Belfast  BT4 

Paul  Linehan,  Farmleigh,  Killaire 
Avenue,  Carnalea,  Bangor 
Roberta  Loughlin,  2  William  Street, 
Poyntzpass,  co  Down  BT35  6SS 
Ciara  McConville,  37  Denmesne 
Park,  Holywood,  co  Down 
Gillian  McMillan,  4  Lisivatty  Road, 
Coleraine,  co  Londonderry 
Laura-Anne  McMillan,  4  Lisivatty 
Road,  Coleraine,  co  Londonderry 
Anne  O'Neill,  79  Ballylough  Road, 
Castlewellan  BT31  9JG 
Dermot  O'Neill,  26  Stranmillis 
Gardens,  Belfast  BT9  5AS 
Fiona  O'Neill,  Belmore  House, 
Killeen,  Newry  BT35  8RX 
Siobhan  Reillv,  18  Drumman  Park, 
Armagh  BT61  8EH 
Judith  Robinson,  45  Reaville  Park, 
Dundonald,  Belfast  BT16  OAR 
Martin  Shephard,  4  Trummerv 
Lane,  Moira  BT67  OJN 
Michael  Martin  Tunney,  Garvery, 
Legg's  PO,  co  Fermanagh 

Mr  R.J.  White,  OBE  FPS,  has 
been  renominated  to  represent  the 
wholesale  drug  trade  on  the  PSNI 
Council  for  three  years. 


'Untrained' 
home  helps 
administer 
drugs 

Home  helps  are  being  asked  to 
perform  a  range  of  activities  which 
should  be  carried  out  by  qualified 
nurses,  according  to  a  survey  by  the 
National  Union  of  Public 
Employees  (NUPE). 

The  research,  carried  out 
between  June  and  November  last 
year  among  1,500  home  carers, 
found  that  17  per  cent  were  asked 
to  perform  tasks  which  they  thought 
should  be  carried  out  by  trained 
professionals.  These  included 
administering  drugs,  injections, 
changing  dressings,  changing 
catheter  and  colostomy  bags,  as  well 
as  stoma  care  and  testing  urine  for 
diabetes. 

One  third  reported  administering 
drugs,  despite  the  fact  that  most  of 
them  (51  per  cent)  only  had  health 
and  safety  training  and  only  39  per 
cent  had  first  aid  training. 

The  average  home  help  worked 
just  under  21  hours  a  week  for  an 
average  pay  of  £3.72  per  hour,  while 
nearly  25  per  cent  reported  working 
overtime  without  pay. 

Commenting  on  the  survey,  the 
full  results  of  which  will  be 
announced  later  in  the  year,  NUPE 
general  secretary  Rodney 
Bickerstaffe  said  that  home  help 
service  was  provided  on  the  cheap. 

"Given  the  range  of  tasks  they 
perform  their  pay  is  miserably  low, 
but  their  dedication  is 
demonstrated  by  the  fact  that  in 
some  cases  they  work  for  nothing," 
he  said. 

Calling  for  proper  training  and 
pay  structures,  Mr  Bickerstaffe  said: 
"If  the  Government  is  really  serious 
about  improving  care  in  the 
community  then  it  must  recognise 
that  home  helps  are  among  the 
front-line  troops." 

Dentists  in 
move  to  cut 
out  NHS 

Dentists  could  be  about  to  turn 
away  NHS  patients  following  the 
Government's  proposals  to 
intri  iduce  a  7  per  cent  fee  reduction. 

The  reduction  will  bring  the 
average  income  for  dentists  to 
around  £40,000,  according  to  the 
Government,  which  still  exceeds  the 
net  pay  target  £35,815  set  by  the 
Doctors  and  Dentists  Review  Body. 

Reacting  to  the  pay  cut,  however, 
a  ballot  of  The  British  Dental 
Association's  members  is  expected 
to  vote  in  favour  of  turning  away 
new  adult  NHS  patients. 

If  the  reduction  goes  ahead  the 
cost  of  an  examination  will  be 
reduced  from  £3.75  to  £3.50,  a 
medium  filling  from  £7.95  to  £7.40 
and  a  crown  from  £56.25  to  £52.30. 
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NAO  report 


the  likes  of 
my  pharmacy 

Hear!  Hear!  That  was  my 
immediate  reaction  to  the  letter 
from  Peter  Curphey  (C&D  June  6) 
when  he  advocated  the  setting  up 
of  a  working  party  from  within  the 
profession  to  forestall  a  possible 
imposition  by  the  Department  of 
Health  of  the  more  contentious 
suggestions  contained  in  the 
National  Audit  Office  report  on 
community  pharmacies  in  England. 
The  point  is  well  made  that  a 
report  from  such  an  august  and 


independent  body  will  be  ignored 
at  our  peril  and  that,  instead  of 
criticising  its  findings  on  principle, 
we  should  be  constructively 
examining  the  whole  report  and 
then  producing  a  pharmaceutical 
concensus  for  submission  to 
parliament  as  the  way  forward. 

The  theory  is  superb  but  will  the 
reality,  like  the  Earth  Summit,  fall 
way  short  of  expectation.  The 
problem  pharmacy  faces,  as  a 
profession,  is  that  it  is  unable  to 
control  its  won  commercial  destiny, 
and  this  report  is  essentially  about 
the  commercial  future  of  the 
practice  of  pharmacy.  Boots  have 
categorically  stated  that  they  would 
support  the  end  of  the  front-loaded 
system  of  remuneration,  with  the 
avowed  intention  of  gaining  market 
share.  Also  they  have 
demonstrated  their  aggressive 
strategy  by  writing  to  doctors 
planning  new  surgeries  suggesting 
the  incorporation  of  a  Boots 
pharmacy  into  that  planning 
procedure. 

Meanwhile,  what  do  I  think,  as  a 
community  pharmacist,  of  this 
document  —  another  report  into 
community  pharmacy?  I  think,  that 
however  august  the  body,  there  is 
still  confusion  in  the  lay  mind 
between  economic  efficiency  in  the 
supply  of  dispensing  services,  and 
the  raison  d'etre  for  my  existence. 
My  wife  always  complains  we  can 
never  arrange  to  go  out  for  a  day  or 
on  holiday  without  an  exhausting 
prelude  to  the  event  which  almost 
destroys  it  enjoyment.  That 
pressure  is  a  consequence  of  my 
responsibilities,  as  a  professional, 
to  see  that  first  of  all,  the  rightful 
demands  of  the  patients  are 
satisfied.  I  cannot  walk  away  from 
those  responsibilities  just  at  the 
drop  of  a  hat,  but  in  the  Utopian 
world  of  the  National  Audit  Office's 
mega-pharmacy-dispensing-factory, 
that  is  precisely  what  may  happen 
because  the  patient  will  have 
become  subordinated  to  a 
time-dependent  work  unit. 

Set  up  a  working  party  by  all 
means,  and  quickly.  Let  it  consider 
in  depth  and  report  publicly,  but  if 
conflict  between  its  eventual 
suggestions  and  the  commercial 
interests  of  the  likes  of  Boots  and 
Lloyds  produces  dissension,  then  it 
must  be  made  clear  that  it  is  the 
interest  of  the  patient  as  an 
individual  that  is  paramount.  John 
Major  has  set  great  store  by  his 


Tooical 


Citizen's  Charter.  Independent 
pharmacy  still  provides  a  citizens 
service  to  be  proud  of,  where 
people  are  treated  as  individuals.  I 
respect  the  NAO  for  its  credentials, 
but  the  economic  logic  of  its  report 
will  destroy  the  likes  of  my 
pharmacy,  and  with  it,  I  would 
respectfully  suggest,  an  invaluable 
contribution  to  the  total  health  of 
our  society. 

Packing  them 
off  —  and  on 
the  back 

This  week  I  saw  my  first  example  of 
Parke  Davis's  new  packaging  for 
Erymax,  and  I  was  delighted  to  see 
such  a  dramatic  reduction  in  size 
from  its  predecessor.  It  is  nice  to 
see  a  company  taking  note  of 
criticism,  so  having  patted  Parke 
Davis  on  the  back,  maybe  the 
production  managers  of  May  & 
Baker,  Ciba  Geigy,  Lederele  and 
Lilly  might  earn  equal  praise  by  a 
similar  exercise  in  their  packaging. 

Only  one  cloud,  however,  on  the 
horizon.  The  first  Erymax  original 
pack  was  a  logical  seven-day 
28-capsule  pack,  but  the  new 
slim-line  version  now  contains  30 
capsules,  or  seven  and  a  half  days 
supply  at  the  recommended  doses. 
Visually,  most  of  our  scripts 
conform  to  the  seven-day 
convention,  so  after  14  scripts  I  will 
have  28  capsules  left  to  satisfy  the 
next  one.  So  much  for  original 
pack  dispensing,  but  if  I  photocopy 
the  patient  leaflet,  I  could  then 
make  up  my  own  OP! 

While  on  the  subject  of  original 
packaging,  when  was  seven  weeks  a 
logical  period  of  treatment?  I  have 
never  seen  a  49-day  period  of 
treatment  prescribed,  but  Lederle 
has  assumed  that  magic  number 
for  Minocin  MR.  If  original 
packaging  with  an  accompanying 
patient  information  leaflet  is  to 
become  the  norm,  then  at  least 
there  must  be  some  better  sense  in 
determining  the  pack  quantity  than 
a  mathematical  conjuring  trick  to 
demonstrate  to  the  disbelieving 
medical  profession  the 
cost-effectiveness  of  a  new, 
one-a-day  presentation  of  a  very 
expensive  treatment  for  teenage 
acne. 


REFLECTIONS 


Premises 
down  24  in 
May 

The  number  of  premises  registered 
with  the  Royal  Pharmaceutical 
Society  fell  by  24  in  May. 

Overall  there  were  15  additions, 
one  restoration  and  40  deletions, 
bringing  the  total  number  of 
registered  pharmacies  in  Great 
Britain  to  11,872. 

In  England,  excluding  London, 
12  pharmacies  opened  and  23 
closed.  In  London,  there  were  two 
additions,  seven  deletions  and  one 
restoration. 

In  Scotland  there  was  an  overall 
drop  of  seven  (one  addition,  eight 
deletions)  and  in  Wales,  just  two 
deletions. 

The  May  figures  follow  two 
months  of  small  increases.  It  is  the 
second  largest  drop  this  year  — 
there  was  a  decrease  of  61  in 
January. 

Information 
hold  up 

The  British  Diabetic  Association's 
printers  are  unable  to  deliver  on 
time,  the  information  packs  which 
should  have  been  mailed  with  the 
latest  Pharmacy  Healthcare  leaflet 
on  diabetes.  The  packs  will  follow 
separately  during  the  week  of  June 
15. 

There  are  no  further  Pharmacy 
Healthcare  mailings  until  August 
when  the  subject  will  be  vaginal 
infections.  This  will  be  followed  by 
information  on  "Testicular  cancer" 
in  September  and  "Safer  sex  and 
AIDS"  in  October/November. 

Saskia  Zeelenberg,  the  project 
co-ordinator,  has  advised  that  there 
are  no  more  display  stands  of  any 
size  available  at  present.  It  is 
unlikely  that  any  stands  will  be 
produced  again  this  year  but  they 
may  be  included  in  the  budget  for 
next  year. 

July  1  is 
Psoriasis  Day 

The  UK's  first  National  Psoriasis 
Day  will  be  held  on  July  1  in  an 
attempt  to  raise  awareness  of  the 
plight  of  the  1.5  million  Britains 
who  suffer  from  the  disease. 

The  event  is  being  sponsored 
jointly  by  the  Psoriasis  Association 
and  Leo  Laboratories  and  will 
involve  a  media  campaign  with 
interviews  with  sufferers  and 
medical  experts  in  the  field. 

A  recent  survey  showed  that  2  per 
cent  of  the  population  suffers  from 
psoriasis  and  of  these  41  per  cent 
feel  their  GPs  fail  to  appreciate  the 
implications  of  living  with  their 
condition.  Over  half  said  they  were 
embarrased  to  wear  Summer 
clothes  and  35  per  cent  felt  their  sex 
life  had  been  adversely  affected. 
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THE  PERFECT  END 
TO  AN  IRRITATING  WEEK 


When  a  customer  suffers  from  contact 
dermatitis  or  reactions  to  insect  bites,  you 
can't  recommend  a  quicker  relief  than  Hc45 
In  fact,  speed  of  action  and  efficacy  are 
the  main  reasons  why  90%  of  customers  are 
perfectly  happy  using  it  for  irritated  and 
inflamed  skin  conditions  And  that's  why  you 
and  your  colleagues  recommend  Hc45  twice 
as  often  as  any  other  hydrocortisone  brand1 
Also,  when  used  properly  under  your 
direction,  1%  hydrocortisone  is  quite 
safe  And  as  we've  found  out,  customers 


do  follow  your  directions  faithfully1 

Proper  use.  as  you  know,  includes  two 
applications  a  day  for  7  days  or  less.  Between 
those  applications,  Cream  E45  can  be  used  for 
even  greater  relief  This  is  yet  another  example 
of  how  different  members  of  the  E45  family 
complement  one  another 

So  do  continue  to  recommend  Hc45- 
accompanied,  when  needed,  by  Cream  E45 
Your  customers  will  thank  you  afterwards 

Ref  1  Martin  Hamblin  Research 

The  Purchasing  of  OTC  Hydrocortisone.  January  1990 


As  gentle  as  it's  effective 


Scriptspecials 

Vivotif  is  oral  typhoid  vaccine 


Evans  Medical  have  launched  the 
UK's  first  oral  typhoid  vaccine. 
Vivotef  consists  of  a  live,  attenuated 
strain  of  Salmonella  typhi  and  is  said 
to  offer  advantages  over  injectable 
vaccines  while  offering  the  same 
efficacy  (around  70  per  cent). 

The  company  says  the  vaccine 
completely  overcomes  the  main 
drawbacks  of  parental  typhoid 
vaccines  —  patients'  dislike  of 
injections  and  the  associated  pain 
and  local  reactions.  Systemic  side 
effects  are  also  said  to  be  virtually 
non-existent;  mild  and  transient 
reactions  occur  in  less  than  1  per 
100,000  doses. 

In  addition  to  inducing  a 
hormonal  immune  response  like 
injectable  vaccines,  Vivotif  also 
provides  cell-mediated  immunity 
(because  it  is  live)  and  mucosal 
immunity  (because  it  is  given  orally). 


Typhim  Vi  vaccine 
now  available 

Merieux's  single  shot  typhoid 
injection,  Typhim  Vi  vaccine  is  now 
available  in  the  UK,  six  weeks  earlier 
than  predicted.  Merieux  UK.  Tel: 
0628  785291. 

SR  propranolol  from 
Tillomed 

Tillomed  Laboratories  have  launched 
Beta-Prograne  capsules.  The 
sustained  release  propranolol  160mg 
are  available  in  packs  of  100  (£22.42). 
Tillomed  Laboratories  Ltd.  Tel:  0462 
480344. 

Deltacortil  500  packs 

Pfizer  are  reintroducing  the  500 
tablet  packs  of  enteric  coated 
Deltacortil  2.5mg  and  5mg.  The 
5mg  x  500  tablet  pack  (£9. 1 1)  is  now 
available  from  wholesalers.  The 
2.5mg  x  500  pack  (£4.85)  will  be 
available  from  June  29.  Pfizer  Ltd. 
Tel: 

New  colour  Soni-Slo 

Lipha  have  changed  the  colour  of 
Soni-Slo  capsules.  Soni-Slo  20mg 
capsules  are  now  clear 
colourless/opaque  pink  capsules,  filled 
with  off-white  pellets.  Soni-Slo  40mg 
capsules  are  clear  colourless/opaque 
yellow  capsules,  filled  with  off-white 
pellets.  Lipha  Pharmaceuticals.  Tel: 
0895  449331. 

Ilube  available  in 
10ml  pack 

Cusi  (UK)  Ltd  wish  to  inform  all 
pharmacists  that  Ilube  eye  drops  are 
readily  available  in  10ml  packs.  The 
10ml  pack  replaces  the  15ml  pack, 
which  has  been  discontinued,  and 
requires  a  different  order  code  (Ilube 
10ml  PIP  code  019-5552).  Cusi  (UK) 
Ltd.  Tel:  0428  61078. 


Mucosal  immunity  is  said  to  be  a 
logical  approach  to  typhoid 
immunisation  as  it  induces  local 
production  of  secretory  antibodies 
in  the  intestinal  mucosa,  the  initial 
side  of  S  typhi  attack. 

Vivotif  has  been  registered  in 
over  40  countries  and  has  been  in 
use  in  the  USA  since  1989.  Vivotif  is 
the  first  oral  vaccine  to  be 
introduced  here  since  the  polio 
vaccine.  Evans  Medical  are 
confident  that  it  will  be  the  first  of  a 
wide  range  of  oral  vaccines  to 
emerge  using  the  new  technology. 
Product  licence  holder  Swiss 
Serum  &  Vaccine  Institute,  Berne, 
UK  suppliers:  Evans  Medical  Ltd, 
Langhurst,  Horsham,  West  Sussex 
RH12  4ZG 

Presentation  One  single  dose 
contains  not  less  than  2x10"  viable 
organisms  of  the  attenuated  S  typhi 


Imf  eron  and  Dextran 
unavailable 

Imferon  production  is  undergoing 
revalidation  and  until  this  assessment 
is  completed  Imferon  and  the  Dextran 
range  of  products  will  not  be  available 
for  supply. 

There  are  no  alternative 
formulations  for  the  intravenous 
administration  of  iron  (total  dose  iron 
infusion).  Jectofer  (Astra)  is  an 
alternative  formulation  for 
intramuscular  administration.  Fisons 
Pharmaceuticals.  Tel:  0509 
634000. 

Velosef  —  packaging 
change 

Squibb  are  replacing  bottles  of  100 
Velosef  250mg  and  500mg  capsules 
by  blister  packs.  The  change  to  the 
500mg' capsules  is  effective 
immediately  and  blister  packs  of  the 
250mg  capsules  will  be  phased  in  as 
stocks  of  bottles  are  exhausted, 
estimated  to  be  August  this  year.  The 
price  of  the  packs  will  remain  the 
same.  E.R.  Squibb  &  Sons  Ltd.  Tel: 
081-572  7422. 

Sanomigran  data 
sheet  amended 

Sandoz  have  amended  the  data  sheet 
for  Sanomigran.  The  maximum 
recommended  adult  daily  dose  has 
been  reduced  from  6.0mg  to  4.5mg. 
This  is  to  allow  standardisation  of 
product  prescribing  information 
throughout  Europe  and  not  the  result 
of  new  toxicology  findings,  adverse 
events  or  instructions  from  the 
Medicines  Control  Agency,  the 
company  says. 

CNS  stimulation  in  children  has 
been  added  to  the  side  effects 
together  with  additional  information 
regarding  the  pharmacokinetics. 
Sandoz.  Tel:  0276  692255. 


strain  in  a  lyophillised  form.  One 
pack  comprises  three  enteric  coated 
capsules  in  a  single  foil  blister 
(£24.81  trade).  Patient  information 
leaflets  are  included  in  packs. 
Fridge  stickers  reminding  patients 
to  take  their  dose  and  patient 
information  leaflets  are  also 
available  from  pharmacies 
Indications  For  oral  active 
immunisation  against  typhoid  fever 
Dosage  and  administration 
Adults  and  children  over  6  years 
old.  The  complete  immunisation 
schedule  is  three  vaccine  capsules, 
taken  on  alternate  days  (days  1,  3 
and  5).  Each  capsule  should  be 
swallowed  approximately  one  hour 
before  a  meal  with  cold  or  lukewarm 
water  (not  exceeding  body 
temperature).  The  vaccine  capsule 
should  not  be  chewed;  it  should  be 
swallowed  as  soon  as  it  is  placed  in 
the  mouth.  Protection  against 
typhoid  fever  commences 
approximately  7-10  days  after 
ingesting  the  third  capsule.  Under 
conditions  of  repeated  or 
continuous  exposure  to  S  typhi, 
protection  persists  for  at  least  three 
years;  travellers  from  non-endemic 
areas  should  repeat  the  course 


Teflox  (temafloxacin),  the 
4-quinolone,  launched  to  British 
CPs  in  February  has  been 
voluntarily  withdrawn  from 
worldwide  markets  by  Abbott 
Laboratories  as  a  result  of  reported 
serious  adverse  reactions. 

Reported  adverse  reactions 
included  severe  hypoglycemia, 
hepatic  dysfunction,  haemolytic 
anaemia,  renal  dysfunction  and 
anaphylaxis.  Less  than  100  reports 
were  received  worldwide.  The 
majority  occurred  in  the  USA  and 


The  use  of  a  vaginal  nonoxynol-9 
(N-9)  spermicide  with  condoms  is 
better  than  condoms  alone  for  the 
prevention  of  gonococcal  and 
chlamydial  cervical  infection, 
according  to  research  in  this  week's 
Lancet. 

Some  343  women,  recruited 
from  massage  parlours  in  Bankok, 
were  randomly  assigned  to  use 
either  condoms  and  N-9  (186 
women)  or  condoms  and  placebo 
(157  women).  There  was  a  greater 
than  90  per  cent  probability  that 


annually 

Contra-indications  Children 
under  six  years  of  age;  pregnancy 
and  lactation;  congenital  or 
acquired  immunity  including 
treatment  with  immunosupressive 
or  antimitotic  drugs:  acute  febrile 
illness;  acute  gastrointestinal  illness; 
persistent  diarrhoea  or  vomiting; 
hypersensitivity  to  components  of 
the  vaccine 

Side-effects  Transient  mild  nausea, 
abdominal  cramps,  diarrhoea  and 
urticarial  exanthema  may  occur  in 
less  than  1  per  cent  of  cases 
Interactions  Sulphonamides  and 
antibiotics  may  be  active  against  the 
vaccine  strain  and  prevent  a 
sufficient  degree  of  multiplication  to 
induce  a  protective  immune 
response.    In    the    case  of 
simultaneous  malaria  prophylaxis 
with  mefloquine,  do  not  take  the 
two  on  the  same  day;  if  unavoidable, 
separate  by  at  least  12  hours 
Pharmaceutical  precautions 
Store  at  2-8  °C  in  a  dry  place, 
protect  from  light 
Legal  category  POM 
Product     licence  number 
0543/0002 
Issued  April  1992 


none  have  been  reported  in  the  UK. 

Abbott  are  working  closely  with 
the  Medicines  Control  Agency  and 
with  ICI,  their  co-promotion 
partner,  to  inform  the  medical 
community  and  to  ensure  a  speedy 
and  orderly  withdrawal  of  the 
product.  A  letter  will  be  sent  out  to 
all  CPs  this  week  including  a 
telephone  number  for  queries. 

A  spokesman  for  Abbott 
Laboratories  advised  pharmacists  to 
direct  any  patients  who  have 
received  Teflox  to  their  GP. 


N-9  use  provided  a  protective  effect 
—  it  gave  an  overall  25  per  cent 
drop  in  the  rate  of  cervical 
infections,  with  a  decrease  of  40  per 
cent  in  those  who  showed  greatest 
compliance. 

The  authors  say  these  results  do 
not  indicate  that  N-9  should  be  the 
only  prophylaxis  against  sexually 
transmitted  disease,  since  not  all 
possible  sites  of  infection  are 
protected  —  condoms  would  give 
more  protection  to  the  urethra  and 
vulva  for  example. 


Abbott  withdraw  Teflox 


Medical  Matters 


Nonoxynol-9  infection  drop 
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Apart  from  making 


advertising  history,  Forward 


s  the  first  ready -to -feed 


ollow-on  milk  on  the 


With  such  a  pioneering 


■campaign  and  unique 


aroduct  benefits,  Forward 


s  set  to  grow  the  baby  milk 


sector  in  value  and  volume. 


The  30"  and  10"  commer 


:ials  will  break  on  television 


rationally  from  16th  June, 


positioning  Forward  as  the 


deal  weaning  milk  for  babies 


)f  6  months  and  over. 


Also,  as  part  of  this  £1 
million  launch  campaign,  we're 
running  press  ads  in  Parent  Care 
magazines.  And  sampling  Forward 
to  500,000  mothers  through  the 
Bounty  Progress  pack,  PR  offers 


and  direct  mail.  / 

It  seems  for  this  baby  milk 
there's  only  one  way  to  go.  Forward. 


Young  Nutrition  baby  milks 
are  distributed  by  Britannia 
Health  Products  Ltd.  To  place  an 
order,  telephone  Andy 
Crumpton  on 

0737  773741. 

Young  Nutrition 


Counter  points 


Oxy  gets  new 
display  aids 


Smithkline  Beecham  have 
introduced  a  range  of 
display  items  to  help 
pharmacies  promote  their 
Oxy  range. 

A  display  showcard 
features  the  new  Oxy  10 
Cover-up,  Oxy  10  and  Oxy  5, 
the  medicated  clean  range 
incorporating  Oxy  Clean 
Medicated  Cleanser,  Oxy 
Clean  Facial  Scrub,  and  Oxy 
Clean  Facial  Wash,  as  well 
as  the  new  Oxy  Clean  Duo 
Pads  and  Clean  Duo  Pads 
for  sensitive  skins. 

Also  available  is  a  tower 
unit  which  holds  six  units  for 
counter  impact,  a  selection 
of  shelf-edgers,  and 
consumer  leaflets  giving 
advice  and  information  on 
the  complete  Oxy  range. 

A  new  television  campaign 
featuring  the  'Oxycute  'em' 
commercial  will  be  on  air 
during  July  and  August,  as 
well  as  advertising  in 
teenage  magazines,  and  on 
radio.  Smithkline 
Beecham.  Tel:  081-560 
5151. 


New  TCP 
campaign 

TCP  will  receive  a  boost  this 
Summer  with  a  Press  and 
poster  campaign  worth 
£500,000. 

Aimed  at  mothers  of 
young  children,  the 
advertisement  shows  a  small 
child  demanding  attention 
for  a  cut  elbow,  under  the 
slogan  "For  Summer 
Hollerdays".  The 
advertisements  will  appear 
in  women's  magazines 
during  June,  July  and 
August  and  posters  in  4,000 
sites.  Chemist  Brokers 
Ltd.  Tel:  0705  219900. 


Cover  up 

Rimmel  are  running  a 
special  promotion  on  their 
Hide  the  Blemish  concealer, 
available  at  £0.99  (£1.29) 
from  July,  while  stocks  last. 

Some  3,000  concealers 
are  sold  every  day,  say 
Rimmel.  It  comes  in  four 
shades.  Rimmel 
International  Ltd.  Tel: 
071-637  1621. 


Stronger  Evening 
Primrose  Oil 


Healthilife  have  launched  a 
new  high  strength  evening 
primrose  oil  which  provides 
50  per  cent  more  of  the  key 
ingredient,  Gamma 
Linolenic  Acid  (GLA),  than 
most  simple  EPO  products 
on  the  market. 

The  Healthlife  product 
contains  15  per  cent  GLA  by 
combining  its  two  key 
sources  —  the  oils  of  the 


seeds  of  the  evening 
primrose  oil  and  Borage 
plants. 

High  strength  evening 
primrose  oil  with  Borage  oil 
is  available  in  one-a-day 
1000mgsize(30,£6.59. 
60,£12.86)  or  a  two-a-dav 
500mgpack(30,£3.49. 
60 ,£5.99)  capsules. 
Healthilife  Ltd.  Tel:  0274 
595021. 


Unichem's  Cyprus  trip 


Five  pharmacists  and  their 
partners  can  win  a  trip  to 
Unichem's  Convention  in 
Cyprus  from  October  31  to 
November  7  by  purchasing 
Unichem's  own-label  goods. 

Pharmacists  have  to  order 
10  cases  of  Unichem 
products  from  the  56  line 
Cyprus  promotion  list.  The 
items  carry  extra  discounts 
ranging  from  20-25  per  cent. 
Order  forms  are  available 
from  the  company  and  from 


representatives.  The  first 
five  order  forms  drawn  will 
determine  the  winners. 

This  promotion  links  with 
one  for  consumers  to  he 
featured  in  the  next  edition 
of  Unichem's  Healthy  Times 
to  be  published  on  July  1. 
Customers  buying  own  label 
products  in  the  promotion 
will  be  able  to  enter  a 
competition  for  £20,000  of 
Peugot  bicycles.  Unichem. 
Tel:  081-391  2323. 


July  offers 

from 
Unichem 

Unichem  are  offering 
promotions  on  Harmony, 
Macleans,  Erasmic,  Amplex 
and  L'Oreal  Freestyle 
throughout  July. 

Amplex  200ml  aerosol 
comes  with  25ml  free  and  is 
on  offer  at  £6.08  for  a  six 
pack.  Amplex  50ml  roll-ons 
have  25  per  cent  extra  free. 
A  counter  unit  holding  18 
aerosols  and  six  roll-ons  is 
available  at  £21.43. 

L'Oreal  Freestyle  mousses 
are  discounted,  giving  a  25 
per  cent  POR. 

Macleans  toothpaste  gives 
pharmacists  a  22  per  cent 
POR.  The  50ml  size  of 
Freshmint  and  Mildmint  are 
offered  at  £4.66  for  a 
12-pack. 

A  22  per  cent  discount  is 
available  on  Harmony,  with 
200ml  sizes  of  all  variants 
holding  25ml  extra  free.  A 
12  pack  will  cost  £7.95. 

On  the  Erasmic  shaving 
range  a  300ml  six-pack  of 
shaving  foam  is  on  offer  at 
£3.71  and  Lather  Shave 
Cream  (125ml)  is  on  offer  at 
£5.03  for  a  six-pack. 
Unichem.  Tel:  081-391 
2323. 


Subtitled 
adverts 
from  SKB 

Television  commercials  for 
Macleans  and  Aquafresh 
now  use  the  teletext  facility 
to  provide  subtitles  for  the 
deaf  and  hard-of-hearing. 

Smithkline  Beecham  are 
providing  the  service  for  the 
estimated  17.5  million 
people  in  Great  Britain  who 
have  some  degree  of  hearing 
loss,  ranging  from  mild  to 
profoundly  deaf. 
Smithkline  Beecham.  Tel: 
081-5605151. 

Smile,  say 
Wells 

To  support  their  "healthy 
alternative  drinks",  Wells 
Soft  Drinks  have 
collaborated  with  the  British 
Dental  Health  Foundation 
to  promote  their  National 
Smile  Week  1993  initiative. 

This  Summer  25,000 
schools  in  the  UK  will  be 
invited  to  participate  in  a 
competition  to  design  a 
poster  encouraging  good 
dental  hygiene.  Wells  Soft 
Drinks.  Tel:  0584 
810567. 


Louis  Marcel  has  launched  a  Press  advertising  campaign 
for  the  Summer,  coinciding  with  the  peak  sales  period  for 
the  depilatory  market.  The  campaign,  comprising  two  full 
colour  advertisements  to  appear  in  a  variety  of  women's 
and  teen  Press,  features  the  strap  line  'No  hair  by  Louis 
Marcel',  with  the  repackaged  product  range  at  the  bottom 
of  the  ad.  The  campaign  will  run  until  August.  Sara  Lee  UK 
Ltd  Household  &  Personal  Care.  Tel:  0753  523971. 
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Frizz-free 
hair  with 
Estolan 

Estolan  has  launched  Frizz 
Free,  a  non-oily  hair 
conditioning  product  which 
works  by  coating  and  sealing 
the  hair  shaft  to  prevent  hair 
frizzing  in  damp  weather. 

The  coconut  scented 
product  can  also  he  used  on 
children's  hair  helping  to 
overcome  tangles,  while 
being  gentle. 

Available  in  45ml  bottles, 
retailing  at  ,£2.99.  the 
product  is  not  tested  on 
animals.  Original 
Additions  (Beauty 
Products)  Ltd.  Tel: 
081-573  9907. 


Stawberry 
flavoured 


lips 


Whitehall  Laboratories  have 
added  a  strawberry  variant 
to  the  Chapstick  range,  with 
the  added  benefit  of  SPF4. 
For  the  launch,  the  company 
has  produced  a  special 
display  unit.  Whitehall 
Laboratories.  Tel: 
071-636  8080. 


invFasL 


Sun  Nutritional  have  added  a  new  Slim-Fast  variant.  Fruit 
Juice  Shake.  The  product  is  mixed  with  any  type  of  fruit 
juice  instead  of  skimmed  milk.  The  new  variant  will  be 
supported  bv  a  national  television  campaign.  Sun 
Nutritional.  Tel:  0753  583737. 


Dior  sheds  new  light 


Christian  Dior  have 
produced  a  light  reflective 
foundation.  Reflet  du  Teint 
(50ml  £16),  said  to  smooth 
and  even  skin  tone,  and 
soften  features. 
With  a  light  texture,  it 


contains  moisturisers  and  a 
sunscreen,  and  comes  in 
four  shades:  Pale  Light, 
Rose  Light,  Warm  Light  and 
Bronze  Light.  Parfums 
Christian  Dior.  Tel: 
071-235  9411. 


Elastoplast  backs 
safety  in  sport 


Smith  &  Nephew  are 
launching  a  Safety  in  Sport 
campaign  with  Elastoplast. 

To  communicate  safety 
messages  to  children  the 
company  has  introduced 
"the  Bruise  Boys" 
characters.  An  on-pack 
promotion  offers  consumers 
a  free  Bruise  Boys  poster 


and  mini  sports  kit  in  a  bum 
bag  with  two  proofs  of 
purchase  from  the  range. 
The  poster  has  been 
developed  in  association 
with  the  Royal  Society  for 
the  Prevention  of  Accidents. 
Smith  &  Nephew 
Consumer  Products  Ltd. 
Tel:  02 1-327  4750. 


Skincare 
Plus  adds 
three 
creams 

Jedmon  Products  have 
added  three  creams  to  their 
Skincare  Plus  range.  PABA 
cream  is  suitable  for  face 
and  body  and  contains  a 
sunscreen.  Jojoba  cream  can 
be  used  as  moisturiser  and 
aftersun  cream,  say  Jedmon. 
Olive  Oil  cream  is  a 
non-greasy  blend  containing 
olive  oil,  suitable  for  dry 
skin. 

All  products  retail  at 
£1.99  for  a  16oz  jar.  A  trial 
size  2oz  jar  is  also  available 
(£0.50)  Jedmon  Products 
Ltd.  Tel:  0354  56609. 


Ill 

unlimited 
travel 

Fuji  are  running  a 
competition  giving  away  a 
pair  of  free  tickets  to  go 
anywhere  in  the  world 
everyday  for  the  next  two 
months. 

At  the  end  of  the 
promotion  a  couple  will  win 
free  travel  anywhere  for  a 
year.  The  competition  will 
be  advertised  in  newspapers 
and  magazines. 

To  enter,  consumers  need 
to  buy  a  roll  of  Fuji  film  and 
ring  0891-345  600.  Entrants 
will  also  receive  a  money-off 
voucher  on  their  next  roll  of 
Fuji  film.  Fuji  Photo  Film. 
Tel:  071-586  5900. 


Look  no  further 


for  the  relief  of  redness  and 
itching  due  to  hay  fever 

OTRIVINE-ANTISTIN 

Sterile  eye  drops 

A  Pharmacy  Sale  only  product 


CIBAVteion 


CIBAVision  Ophthalmicus  -  Dispersa  (United  Kingdom)  Limited,  Park  West,  Flanders  Road, 

Hedge  End,  Southampton.  SO?  3LG   Detailed  information  will  be  sent  on  request  Ophthalmics 
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Nelsons  toothpaste  fills  that  gap.  In  three  natural  flavours,  it's  free  from  artificial  sweeteners, 


colours  or  flavours.  It's  right  for  all  your  customers.  And  because  it's  backed  by  strong  consumer 


- 


advertising  and  the  Nelsons  brand,  it's  right  for  sales.  Isn't  that  something  to  smile  about? 


IT'S      ONLY  NATURAL 


.. ...  j 


Slazenger  Sport  adds 
apd  roll-on 


Smithkline  Beecham  have 
extended  their  Slazenger 
Sport  range  with  the 
addition  of  an 
anti-perspirant  deodorant 
roll-on,  and  repackaged  the 
products  in  the  range. 

The  new  roll-on  (£1.09) 
completes  the  Slazenger 


Sport  range  of  personal 
hygiene  products,  says  the 
company.  The  shower  gel, 
hody  spray  and  shampoo 
now  feature  redesigned 
packs.  The  shower  gel  has  a 
flip-top  cap  for  easier  use. 
The  deodorant  stick  has  a 
new  autnglide  mechanism 


which  automatically  lifts  the 
stick  up  from  the  hase  when 
the  cap  is  opened. 

The  range  is  being 
supported  hy  a  £1 .4  million 
national  cinema  campaign. 
Smithkline  Beecham 
Personal  Care.  Tel: 
081-5605151. 


Swan 
toothpick 

Anstopack  have  launched 
the  Swan  toothpick. 
Presentation  hags  are 
currently  available  at  £32 
per  100  bags  (plus  carriage). 
A  blister-packed  version  will 
be  available  later  in  the 
Summer.  Aristopack  UK 
Ltd.  Tel:  0604  67 1201. 


New  look  for  Special 
Recipe 


Ernest  Jackson  have 
relaunched  their  Special 
Recipe  range  of  diabetic 
chocolate. 

The  packaging  has  been 
updated,  incorporating  the 
Special  Recipe  logo,  and  the 
six  variants  are  now  colour 
coded. 


The  Krispi  bar  has  been 
brought  in  line  with  the  rest 
of  the  range. 

Extensions  to  the  range 
planned  for  later  this  year 
include  a  white  chocolate 
with  nuts  and  three  filled 
bars.  Ernest  Jackson  &  Co 
Ltd.  Tel:  0363  772251. 


Mil  iiiM 


JMth  regular  use 
retains  hair's 
dark  tone. 

Morgan's  (Estab.  1873) 

Pomade  Co  Ltd 

Colewood  Road  Industrial  Estate, 
Swalecliffe,  Kent  CT5  2RT 
Tel:  0227  79  2761/4.  Telex:  96^16. 
Fax:  0227  79  4463. 


Soft  shades  for  Dior 
Summer  faces 


Sepia  is  the  theme  for 
Christian  Dior's  Summer 
cosmetics  collection,  a  mix 
of  soft  brown  and  rose  tones. 

For  cheeks  there  is  Blush 
Plume,  a  cream-powder 
blusher,  which  contains  a 
sun  screen.  It  comes  with  a 
special  applicator  and  is 
available  in  four  soft  shades, 
retailing  at  £15. 

For  lips  there  is  lipliner 


pencil  in  Brown  (£7.50), 
which  comes  with  its  own 
sharpener;  lipstick  in  Sepia 
(£9.95);  two  new  shades  of 
Rouge  Brillant  lip  gloss 
(£12),  cane,  a  warm  brown, 
and  wicker,  a  rose  tone. 

For  nails  there  is  nail 
enamel  in  Linen  (£9),  a  pale 
rose  shade.  Parfums 
Christian  Dior.  Tel: 
071-235  9411. 


Montagne  Jeunesse  on 
the  cover 


Montagne  Jeunesse  will 
carry  their  first  ever 
covermount  in  July  on 
Vegetarian  Living  magazine. 

Given  away  free  on  the 
front  of  the  July/  August 
magazine  there  will  be  a  3ml 
sample  of  evening  primrose 


oil  day  cream. 

Editorial  and  a 
questionnaire  inside  the 
magazine  will  promote  the 
product  and  tell  readers 
where  it  can  be  bought. 
Addis  Ltd.  Tel:  0992 
584221. 


On  TV  Next  Week 


CTV  Grampian  C4  Channel  4 

B  Border  V  Ulster 

BSB  British  Sky  G  Granada 

C  Central  A  Anglia 

CTV  Channel  Islands  TSW  South  West 

LWT  London  Weekend  TTV  Thames  Television  TVSSouth 

TT  Tyne  Tees 


TV-am  Breakfast 
Television 

STV  Scotland  (central) 
V  Yorkshire 
HTV  Wales  &  West 


Aqua  Flex  toothbrush: 

All  areas 

Aquafresh  toothpaste: 

All  areas 

Allereze: 

TV-am 

Andrews  Antacid: 

All  areas  except  GTV 

Benylin: 

TV-am 

Bodyform  Plus:               All  areas  except  G,  C,  CTV,  C4 

Colgate  great  regular  flavour: 

All  areas 

Colour  Confidence:    GTV,  B,  Y,  C,  A,  TVS,  LWT,  TT,  C4 

Hawaiian  Tropic: 

C.TVS 

Hero: 

All  areas  exept  TV-am 

Irnmac: 

All  areas  except  LWT,  TVS 

Lanacane  Creme: 

U.  STV,  G,  C,  LWT,  C4 

Lynx  bodyspray: 

All  areas  except  TV-am 

Macleans  Active  Mouthguard: 

All  areas 

Macleans  toothpaste: 

All  areas 

Migraleve: 

All  areas 

Optrex:           All  areas  except  GTV.  STV,  CW  &  TV-am 

Panadol  Extra: 

TV-am 

Peaudouce  Step  by  Step: 

STV,  BTV,  C,  A,  HTV,  TVS, 

LWT,  TTV 

Ponds  Hydro  Nourishing: 

All  areas  except  U 

Remegel: 

TV-am 

Slim-Fast: 

All  areas 

Solpadeine: 

TV-am 

Synergie: 

All  areas 

Ultra  Togs: 

TV-am 

Wrigley's  Extra  and  Orbit: 

All  areas 
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Triple  image  from 
Prisma 


Three  cameras  have  joined 
the  range  distributed  by 
Prisma  (Europe)  Ltd,  all 
made  by  the  German 
manufacturer,  Braun. 

The  top  of  the  Trend 
range  is  the  Zoom  105, 
which  features  an  "on 
board"  microcomputer 
designed  to  eliminate 
camera  shake  and 
under-exposure  .  The 
computer  also  gauges  focal 
length,  shutter  speed  and 
flash  to  provide  the  correct 
camera  setting. 

Other  features  include 
automatic  zoom  flash,  with  a 
pre-flash  to  avoid  "red 
eye"and  an  39-  105mm  zoom 
lens  which  has  additional 
macro  and  Super  macro 
settings.  The  Braun  Trend 


Zoom  105  retails  at 
£189.99. 

One  step  down  from  the 
105  is  the  Micro  SM,  a  fully 
automatic  .'S5mm  camera. 
Features  include  an  infrared 
auto  focus  system,  automatic 
film  loading  and  wind-on 
and  a  built-in  flash.  The 
Trend  Micro  SM  costs 
£109.99  retail. 

The  third  camera  in  the 
range  is  the  Trend  Micro,  an 
automatic  35mm  camera 
with  flash  and  LEI)  panel. 
Boxed  with  film,  batteries 
and  a  pouch  it  costs  £79.99. 

All  the  cameras  in  the 
range  are  available  with  an 
optional  quartz  data  hack 
for  another  £10  on  the  retail 
price.  Prisma  (Europe) 
Ltd.  Tel:  02 1-555  6898. 


Muscle  power 

Protein  supplement  Casilan 
90  has  been  further  endorsed 
with  the  publication  of 
"Muscle  Power  —  A  body 
builder's  guide  to  food  and 
nutrition."  Crookes 
Healthcare.  Tel:  0602 
507431. 

Extra  Celsuis 

Celsius  are  offering  consumers 
25  per  cent  extra  on  packs  of 
anti-perspirant  spray  and 
deodorant  spray.  Celsius  Intl. 
Tel:  071-377  5000. 

Cossack  POS 

Carter-Wallace  are  promoting 
their  Cossack  range  with  new 
POS  materials,  including  shelf 
barkers  and  information 
leaflets  which  provide  styling 
advice  and  incorporate 
monev-off  coupons. 
Carter-Wallace  Ltd.  Tel: 
0303  850661. 

Summer  special 

Numark  have  launched  a 
Summercare  Special  booklet 
for  customers.  The  16-page 
brochure  provides  a  reminder 
of  the  top  selling  Summer 
lines.  The  POR  available  for 
each  line  is  highlighted.  In 
addition,  pharmacists  are 
invited  to  enter  a  cartoon 
caption  competition,  with  the 
chance  to  win  £200  worth  of 
Numark  film.  Numark.  Tel: 
0827  69269. 

Wrong  number 

Denroy  International  would 
like  to  point  out  that  the 
correct  telephone  number  for 
Denman  products  is  081-974 
6674,  and  not  as  stated  in 
Counterpoints  on  May  30. 

Fuji  tree  aid 

Fuji  are  giving  £10,000  worth 
of  bursaries  to  British  primary 
and  secondary  schools  in  a 
Green  competition,  which  will 
reward  the  schools  which 
come  up  with  the  best 
tree-planting  plans.  Each 
winning  school  will  receive  a 
£250  grant  to  spend  planting 
saplings.  Fuji  Photo  Film 
Ltd.  Tel:  07 1-586  5900. 


Philips  on  tour 

Philips  are  taking  to  the  road 
this  Summer  with  their  Street 
Machine  Magazine  roadshow 
rig,  which  will  be  seen  at  a 
series  of  custom  car  rallies 
throughout  the  country.  Car 
enthusiasts  will  have  the 
chance  to  win  a  Philishave 
Tracer,  a  video  or  a  t-shirt. 
Philips.  Tel:  081-689  2166. 

Flower  power 

Kimberly-Clark  are  again 
sponsoring  the  South  East  in 
Bloom  competition,  organised 
by  the  Tidy  Britain  Group. 
Some  46  cities,  towns  and 
villages  in  the  South  East  will 
be  competing  for  the  trophies, 
to  be  presented  by  gardening 
personality  Geoffrev  Smith  on 
October  1.  Kimberly-Clark 
Ltd.  Tel:  0622  782499. 

Stylish  offer 

Free  copies  of  the  Florence 
Roby  Spring  '92  Workwear 
brochure  are  available.  For  a 
copy  telephone  051-548  2228. 

Nylax  correction 

The  10  tablet  pack  of  Nylax  is 
a  GSL  medicine,  the  30  tablet 
pack  is  Pharmacy  only,  and 
not  as  stated  in  the  June/July 
issue  of  Over  the  Counter 
(p32).  Crookes  Healthcare 
Ltd.  Tel:  0602  507431. 

Rapport  offer 

Procter  and  Gamble  are 
running  a  promotion  on 
Rapport  aftershave,  offering 
pharmacists  the  chance  to  win 
£5,000  worth  of  holidays.  Five 
couples  will  have  the  chance 
to  win  a  weekend  for  two  in 
Paris.  Representatives  from 
the  company  will  be  calling  on 
pharmacists  with  details. 
Procter  and  Gamble.  Tel: 
0784 434422. 

Rand  Rocket 

AAH  Pharmaceuticals  are 
offering  customers  discounts 
on  Rand  Rocket  hot  water 
bottles  throughout  this 
month.  Stock  will  be  delivered 
to  pharmacists  in  September. 
The  offer  runs  until  June  30. 
AAH.  Tel:  0928  717070. 


MORE 
IMPORTANT 

NEWS 

FROM 
PREDICTOR. 


When  it  comes  to  commitment 
to  the  Chemist,  Predictor 
really  means  business. 
We've  doubled  our  sales 
force  this  year  to  give  you 
better  service. 
We're  advertising  week 
in  week  out  to  give  you 

better  sales. 
And  we've  made  new 
Predictor  leaflets  available 

through  our  Careline 
(0223  420956)  to  keep  you, 
your  staff  and  your  customers 

better  informed. 
All  of  which  adds  up  to  better 
news  all  round. 


ACCURATE 

SIMPLE 

FAST 


COMPLETE  TESTS 


PREDICTOR.  THE  NEWS, WHEN  YOU  WANT  II 
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Sancella  doubles 
Pennywise  range 


Sancella  have  introduced 
Night-time  10s  towels  and 
Panty  liner  30s  to  their 
Pennywise  sanpro  range, 
doubling  the  number  of 
sanitary  products  on  offer. 

The  Night-time  towels  will 
retail  at  at  £0.89  for  a  pack 
of  ten,  while  the  panty  liners 
will  retail  at  £0.85  for  30, 
emphasising  value  for  money 
as  well  as  quality,  say 
Sancella. 

A  promotional  campaign 
which  is  designed  to 
increase  awareness  with  the 
trade  and  with  the  consumer 
will  support  the  launch. 
Scott  Ltd.  Tel:  0342 
327191. 

Butterfly 

addition 

for 

Fragrant 
Memories 

Fragrant  Memories  have 
extended  their  range  of 
fragrant  accessories  to 
include  Butterflies  on  Lace. 

The  packs  contain  three 
perfumed  butterflies 
displayed  on  a'piece  of  lace, 
and  come  in  three  colours. 

The  Fragrant  Village 
range  has  been  extended  to 
include  an  RNLI  lifeboat. 
Donations  will  be  made  to 
the  charity  for  each  unit 
sold.  Free  merchandising 
units  are  available  with  the 
Fragrant  Memories  range. 
Fragrant  Memories  Ltd. 
Tel:  0342  313206. 

Armani 

Homme 

gets 

skincare 

additions 

Prestige  &  Collections  have 
extended  their  Armani 
Homme  collection  with  the 
addition  of  Face  Moisturiser 
and  Self  Tanning  Face 
Bronzer. 

Armani  Face  Moisturiser 
(50ml  £12.50)  gives  UVA 
and  UVB  protection  and  is 
said  to  be  light  and  easily 
absorbed. 

Armani  Self  Tanning  Face 
Bronzer  (50ml  £12.50)  is  a 
light,  moisturising  cream 
said  to  give  a  natural  looking 
tan.  It  also  contains  sun 
filters.  Prestige  & 
Collections.  Tel:  081-979 
6699. 


Britain  —  a  nation  of 
sweet  smellers 


The  British  are  the  cleanest 
and  sweetest  smelling  nation 
in  Europe,  with  every  man 
and  woman  spending  the 
equivalent  of  over  £1  a  week 
on  personal  hygiene 
products. 

Spending  on  these 
products  in  the  UK  topped 
£3.3  billion  during  1991, 
according  to  the  findings  of 
the  1992  Arrid  Extra  Dry 
Personal  Hygiene  Report, 
while  the  estimated  size  of 
the  toiletries  and  fragrances 
market  for  the  seven  largest 
EC  nations  was£13.5bn, 
compared  with  £7.2bn  in 
1985. 

One  in  three  people  bath 
every  day  in  the  UK,  while 
more  than  £200m  was  spent 
on  installing  showers  during 
1991.  As  a  consequence, 
sales  of  shower  gels  rose  17 
per  cent  during  1991 .  This 
compares  with  Germany  and 
France  where  shower  gels 
sales  rose  50  per  cent. 
Britain  topped  the  league  in 
soap  use,  however,  with  an 
average  of  seven  bars  per 
household. 

On  a  regional  perspective, 
soap  is  used  regularly  by  a 
larger  proportion  of  adults 
living  in  the  south-west, 
Wales  and  Scotland,  while 
bath  additives  are  more 
popular  among  those  living 
in  East  Anglia  and  the 
Midlands.  Shower  gels  and 
body  shampoos  are  favoured 
more  in  the  south-east, 
states  the  report. 

Britain's  spending  on 
soaps,  anti-persirant 
deodorants  and  similar 
products  has  also  increased, 


rising  from  £296m  during 
1985  to£475minl991- 
approximately  £8  per  person 
per  year. 

About  70  per  cent  of 
adults  in  the  UK  use  an 
anti-perspirant  deodorant, 
leaving  some  ten  million 
adults  with  a  smelly 
problem,  say  Arrid. 

Spending  by  men  on 
aftershaves  and  deodorants 
has  more  than  doubled  in 
the  past  five  years,  although 
men  in  the  south-west  and 
Wales  are  the  least  likely  to 
use  an  apd  on  a  daily/almost 
daily  basis. 

The  rise  in  concern  over 
personal  hygiene  can  be 
attributed  to  a  number  of 
factors,  of  which  the  growth 
in  sporting  activity,  the 
increase  in  working  women, 
and  the  rise  during  the  80s 
of  disposable  incomes, 
allowing  consumers  to  trade 
up,  all  played  a  signicant 
role. 

For  the  future,  the  youth 
and  men's  sector  is  expected 
to  continue  growing. 
Volume  sales  in  the  female 
sector  are  not  expected  to 
follow  a  similar  pattern, 
although  trading  up  is 
expected  to  continue  the 
growth  in  value.  Soap, 
shower  products  and  the  apd 
market  is  also  expected  to 
grow. 

More  market  changes  are 
also  forecast,  as  the  more 
discerning  consumer  wants 
to  know  what  goes  into  their 
products,  and  acts  to  further 
preserve  the  environment. 
Carter  Wallace  Ltd.  Tel: 
0303  850661. 


Child-proof  batteries 


Ever  Ready  have  launched  a 
public  safety  campaign 
informing  consumers  that  all 
their  button  cell  batteries 
are  now  coated  with  Bitrex, 
a  bitter  substance,  for 


children's  safety. 

The  campaign  will  include 
a  poster  which  will  be 
distributed  to  doctors' 
surgeries.  Ever  Ready  Ltd. 
Tel:  081-882  8661. 


Acupuncture  without 
needles 


Acuhealth  A900,  an 
electronic  acupuncture 
device  previously  only 
available  by  mail  order,  is 
now  available  for  pharmacies 
to  sell. 

Unlike  traditional  needle 
techniques,  the  device  uses  a 
minute  electronic  impulse  to 
stimulate  the  acupuncture 
trigger  points;  the  skin  is  not 
pierced  and  there  is  said  to 
be  no  discomfort.  Operator 
error  is  also  said  to  be 
diminished  because  trigger 
points  are  located  using  the 
micro-electronic  circuitry. 

Acuhealth  A900  comes 


with  an  instruction  manual 
and  retails  at  £169.  It  is  fully 
guaranteed  and  the 
customer  may  return  it 
within  30  days  if  not 
convinced  of  its 
effectiveness. 

An  introductory  offer  of 
one  free  unit  for  every  five 
purchased  is  available  to 
pharmacists,  along  with  free 
personalised  counter  and 
window  display  material. 
Acuhealth  A900  will  be 
marketed  and  distributecd 
to  pharmacies  exclusively  by 
Pharmaforce  Ltd.  Tel: 
0572  821648. 


Household  cleaners 
shine  on 


The  British  take  housework 
seriously  it  seems,  with  sales 
of  household  cleaners  and 
scourers  up  27  per  cent  to 
£104  million  last  year. 

According  to  the 
Economist  Intelligence 
Unit's  latest  report  on 
household  cleaning 
products,  many  consumers 
have  switched  to  premium 
priced  germ  kill  products. 
The  market  is  now  split  two 
thirds  household  cleaners  to 
one  third  cream  scourers, 
while  in  1980  it  was  split 
three  ways  between 
household  cleaners,  cream 
scourers  and  scouring 
powders. 

Traditional  cream 
cleaners  have  lost  popularity 
due  to  changes  in  bathing 
habits,  with  more  consumers 
taking  showers.  There  has 


also  been  considerable 
innovation  in  the  market, 
with  liquid  products  which 
are  easier  to  rinse  off. 

Descalers  are  a  fast  grow 
sector  of  the  market,  with 
sales  doubling  last  year  to 
£6m.  Sales  of  oven  cleaners 
have  picked  up  in  the  last 
couple  of  years  due  to  the 
launch  of  products  that 
clean  a  cold  oven,  thus 
reducing  caustic  fumes. 
Sales  reached  £8m  last  year. 

Some  98  per  cent  of 
households  buy  at  least  one 
type  of  cleaning  product 
every  year,  and  50  per  cent 
of  consumers  use  a 
household  cleaner  every 
day,  says  the  report.  The 
Economist  Intelligence 
Unit,  Retail  Business 
report.  Tel:  071-493 
6711. 


Oris  add  two  to  Natural 
Sea  Products 


Oris  Beauty  Products  have 
added  Aloe  Vera  Gel  and 
Eye  Gel  to  their  Natural  Sea 
Beauty  range. 

Natural  Sea  Beauty  Eye 
Gel  moisturises  the  delicate 
eye  tissue  (30ml  £5.95).  Aloe 
Vera  Gel  (100ml  £4.95)  is 


said  to  moisturise  and  act  as 
a  cooling  agent  for 
alleviating  sunburn,  insect 
bites  and  minor  irritations.  It 
can  be  used  on  face  and 
body.  (Distributors) 
Perfumery  Agencies.  Tel: 
081-646  0344. 


Fuji  film  offer 

Fuji  are  offering  a  "try  before 
you  buy"  offer  on  three  of 
their  cameras,  as  well  as 
offering  a  free  film.  Cameras 
available  for  trial  are  the 
DL-500  Mini  Wide,  the 
DL-900  and  the  FZ-2000.  Fuji 
Photo  Film  Ltd.  Tel: 
071-586  5900. 

Faberge  flair 

Elida  Gibbs  are  trying  to  raise 
awareness  of  their  fragrance 
house  Faberge' with  a  series  of 
consumer  initiatives.  The  first 
of  these  is  the  Faberge' 
Fashion  Award,  where 
budding  fashion  designers  are 
invited  to  sketch  an  outfit 


which  captures  the  essence  of 
Faberge.  The  prize  is  a 
weekend  in  Paris  and  the 
chance  to  see  the  '93 
collection  of  a  Paris  fashion 
designer.  Elida  Cibbs.  Tel: 
071-486  1200. 

No. 2  champion 

Bayer  Diagnostics  have 
launched  the  second 
publication  in  their 
educational  cartoon  series 
aimed  at  newly-diagnosed 
teenagers  with  insulin 
dependent  diabetes.  Copies  to 
distribute  from  the  pharmacy 
are  available  direct  from 
Bayer  Diagnostics.  Tel: 
0256  29181. 
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CARNATION. 

GET  SLENDER 


<c  m  «  <:  o 


r  «_  a  v  c»  «j  r 


A  weighty  colour  press  campaign 
breaks  in  |une  featuring  the  new 
'Slenrlei '  8  ser\  ing  pa<  k 


©nation 


LOSE  UP  TO  4  LBS  IN 
JUST  ONE  WEEK 


Instant  nutritious 
meal  replacement 

CHOCOLATE  FLAVOUR 


4/i 


8  x  229  calorflHa! 
replacement  drinks 
with  milk  added 


Available  in  the  highest 
volume  flavours,  chocolate  and 
strawberry,  each  pack  comes  com- 
plete with  its  own  measuring  scoop. 

In  a  concentrated  burst  of  full 
colour  pages  across  the  range  of 
popular,  high  circulation,  quality 
slimming  and  women's  interest 
magazines,  the  message  is  clear. 

And  a  minimum  of  27  million 
readers  will  get  it. 

Make  sure  you  get  it  first. 
Give  the  new  'Slender'  packs 
prominent  display  and  watch  the 
pounds  appear. 

Call  us  on  08  1  -667  601  7. 
'Slender'  consumers  have  a  lot  to 
lose,  you  have  everything  to  gain. 


(amation 


.  ^  I        i  lid  nun  i « 

Slender, 


Nestle  UK  Ltd  ■  St  George's  House  ■  Croydon  Surrey  ■  CR9  1 NR 

'Carnation'  and  'Slender'  are  registered  trade  marks. 


In  an  uncertain  world, 
it's  the  small  print  that  makes 

the  difference. 


..ere  at  Ijw. 
the  book. 


UniChem 


HELPING  YOU  BUILD  YOUR  BUSINESS  THROUGHOUT  THE  YEAR. 

UniChem  Pic.  UniChem  House.  Cox  Lane,  Chessington.  Surrey  KT9  1SN  Tel.  081-391  2323 


Just  because  we  put  our  company  philosophy  in  small  print  doesn't  mean  we  aren't  proud  of  it. 

On  the  contrary,  we  at  UniChem  are  extremely  proud  of  our  commitment  to  providing  our 
customers  with  the  very  best -the  best  in  terms  of  service,  support  and  business  building. 

With  UniChem  you  can  reap  the  rewards  of  your  independence,  secure  in  the  knowledge 
that  you  have  the  support  and  marketing  back-up  of  the  UK's  largest  pharmaceutical  wholesaler. 

Just  look  at  some  of  the  promotional  support  we're  currently  providing: 


,TERR,HCCARS>AUSIBE^ON 


HELPING  YOU  BUILD  

THROUGH  EXCITING  

NATIONAL  PROMOTIONS 

We're  giving 
away  10  brand  new 
Peugeot  106's  to 
your  customers  in 
the  UniChem  "Spot 
the  Ball"  extrava- 
ganza. (And  there's 
a  CamCorder  for 
you  it  one  oi  your  customers  is  a  winner.) 

Our  simple  competition  is  set  to  drop  through 
millions  oi  letter  boxes  over  the  next  few  weeks. 
Together  with  an  irresistible  selection  oi  money-off 
coupons  on  leading  brands,  redeemable  onlv  at 
UniChem.  You'll  soon  spot  the  effect  on  turnover. 

HELPING  YOU  BUILD  

THROUGH  "HEALTHY  TIMES" 

Welcome  to  the  new,  free  Health  Magazine 
designed  and  written  with  even'  one  of  v<  >ur  customers 
in  mind. 

Full  of  health  and  beauty  tips,  advice,  competitions 
and  features,  "Healthy  Times"  will  guide  people  to 
you,  their  local 
independent 
ph armaci st.  Where 
they'll  find  the  expert, 
friendly  help  they've 
read  about.  And  the 
superb  products  you 
have  on  your  shelves. 

It's  yet  another 
example  of  our 
dedication  to  making 
you,  the  local 
UniChem  pharmacist, 
part  of  the  local  scene. 


HELPING  YOU  BUILD  

THROUGH  THE  

PARTNERSHIP  PROGRAMME 

From  a  variety  of  Merchandising  Services, 
through  a  wealth  of  promotional  advice,  ideas  and 
assistance,  to  a  whole  range  of  additional  services, 
the  UniChem  Partnership  Programme  has  been 
created  with  hut  one  simple  aim. 

To  bring  you  more  business.  It  compre- 
hensively covers  even-'  aspect  of  **gtm 
your  store,  inside  and  out. 

Read  it.  and  it 
really  will  help 
you  under- 
stand  % 
how  much 

we  can  help  you,  \ 
right  throughout  \ 
the  year.  And  under-  \. 
line  that  UniChem  do 
everything  by  the  hook. 

HELPING  YOU  BUILD  

THROUGH  THE  

"BABY  BONUS  COLLECTION" 

Whenever  your  customers  purchase  a  UniChem 
own  brand  habvearc  product,  they  start  collecting 
Baby  Bonus  points.  These  can  then  be  exchanged  for 
a  number  of  educational  and 
practical  baby  products -such  as 
LadyBird  Picture  Books,  Duplo 
building  sets  and  Rattles,  and  a 
manner  of  everyday  bahycare 
lotions,  wipes,  teats  and  nappies. 

The  claims  and  despatch  of 
gifts  is  handled  entirely  by  us. 
But  no  prizes  for  guessing  w  ho 
benefits  most  from  keeping 
your  customers  coming  back 
for  more.  Time  after  time. 


UniChem 

In  these  uncertain  times  vou  want  to  he  sure  vou're  working  with  people 
who  are  committed  to  helping  you  build  your  business. 

UniChem.  In  large  print  or  small,  the  UK's  most  professional  pharmaceutical  wholesaler. 


UniChem 


HELPING  YOU  BUILD  YOUR  BUSINESS  THROUGHOUT  THE  YEAR. 


UniChem  PLC,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN,  Tel:  081-391  2323 


SPONG 
ANNOUNCE  A 
COMPREHENSIVE 
NEW  RANGE  OF 
WATER  FILTER 
CARTRIDGES. 


THIS  SINGLE  CARTRIDGE 
FITS  EVERY  WATER  FILTER  JUG 
KNOWN  TO  MAN. 


From  now  on  you  need  only  stock  one  make  of  water  filter  cartridge. 
The  Universal  Water  Filter  Cartridge  from  Spong.  Using  its  unique  adaptor 
ring  and  flow  control  valve  it  fits  every  jug  on  the  UK  market.  And  our  newly 
formulated  filter  medium  achieves  the  most  efficient  possible  removal 

of  impurities.  The  Spong  Universal  Water  Filter  Cartridge  is  available  The  Croydex  Company  Ltd.,  Central  Way,  Andover,  Hampshire  SP10  5 AW. 
now  individually  or  in  packs  of  three  with  easy  to  follow  instructions.      CALL  THE  HOTLINE  0264  358882,  OR  FAX  0264  336865. 


SPONG  UNIVERSAL 

Water  Filter  Cartridge 


SUITABLE  FOR  USE  WITH  SPONG  •  BRITA  •  LEIFHEIT  •  ADDIS  •  WAYMASTER  •  AQUASTREAM  .  HABITAT  .  BOOTS  •  HOLLAND  &  BARRETT  FILTERS 


CHEMIST& 

DRUGGIST 

PHARMACY  TRAINING  SEMINAR 


CO-SPONSORED  BY 


Farley's 


Babymilks  today 

This  is  the  25th  Chemist  &  Druggist  training  seminar  for 
pharmacists  and  their  assistants,  sponsored  jointly  with 
companies  having  a  particular  expertise  in  the  title  subject 


What's  in  infant  formulas 


M'ktoij  iP'^'ii'iiifiiiiiMigfoini,, 
nutritionist,  Crookes 
Healthcare,  gives  a 
guide  to  their 
nutritional 
composition 

EEC  legislation  which  will  be 
enacted  in  1993  will  recognise 
pharmacists  as  healthcare 
professionals.  As  such,  the 
pharmacist's  role  will  expand  to 
include  advising  on  infant 
feeding,  and  it  will  be  their 
responsibility  to  help  ensure 
that  mothers  make  well- 
informed  choices  as  to  how  they 
feed  their  babies. 


There  is  no  doubt  that  breast 
milk  provides  the  best  source  of 
nutrition  for  normal  healthy 
infants.  Breast  milk  provides 
complete  nutrition  during  the 
early  months  of  life  and  has  the 
added  benefit  of  immunological 
properties,  which  protect  the 
child  against  infection  through 
to  later  life.  Breastfeeding  is 
hygienic,  convenient  and  costs 
nothing. 

Despite  this,  the  majority  of 
babies  in  the  UK  today  are 
bottle  fed  —  in  fact  at  four 
months  three-quarters  of  babies 
are  fully  bottle  fed  (DOH,  1 988). 
For  these  babies  the  only  safe 
and  suitable  alternative  is  infant 
formula. 

Most  infant  formulas  are 
based  on  cows'  milk  which  is 
modified  accordingly.  They  are 
available  in  powder  and  liquid 
ready-to-feed  forms  and  can  be 
divided  simply  into  two  basic 
types:  whey-based  and  casein- 
based  (commonly  stage  1  and 
stage  2  milks)  according  to  their 
protein  composition. 


Why  whey-based 
formula  ? 

Whey-based  formulas  are 
formulated  to  be  nutritionally 
as  close  to  breast  milk  as 
technology  will  allow. 

The  protein  is  adjusted  to 
provide  a  casein  to  whey  ratio  of 
40:60  which  is  similar  to  that  of 
breast  milk.  And  like  breast 
milk,  lactose  is  the  sole  source  of 
rbohydrate.  Fat  sources  vary, 


Nutrition  for  babies  from 
six  months 

by  Dr  Margaret  Lawson,  senior  lecturer  in  paediatric  nutrition. 


with  Farley's  Ostermilk  and  SMA 
Gold  having  an  all  vegetable  oil 
blend  while  the  others  contain  a 
mixture  of  milk  fat  and 
vegetable  oils.  Whey-based 
formulas  have  similar  levels  of 
energy,  protein,  fat  and 
carbohydrate  to  breast  milk. 

These  formulas  are  suitable 
from  birth  and  are  particularly 
suitable  for  infants  changing 
from  breast  to  bottle  feeding. 
Like  breast  milk  they  should  be 
fed  on  demand. 


Whey-based  formulas 

Farley's  Ostermilk 

Cow  &  Gate  Nutrilon 
Premium 

SMA  Gold 

Milupa  Aptamil 

Young  Nutrition  First 


Casein-based  formulas 

Farley's  Ostermilk  Two 
Cow  &  Gate  Nutrilon  Plus 
SMA  White  ~ 
Milupa  Milumil 


Why  casein-based 
formula? 

Casein-based  formulas  have 
been  developed  for  hungrier 
bottle  fed  babies.  In  the  first  six 
to  ten  weeks  of  life  54  per  cent 
of  bottle  feeding  mothers 
change  from  a  whey  to  a  casein- 
based  formula  because  mothers 
perceive  that  their  baby  is  still 
hungry. 

This  change  could  help  delay 
the  premature  introduction  of 
solids.  The  early  use  of  solid 
foods  should  be  avoided 
because,  before  the  age  of 
three  to  four  months  a  baby's 
gut  is  more  vulnerable  to 
infection  and  allergy,  and 
energy  dense  food  may 
facilitate  obesity  in  later  life. 

The  protein  in  casein-based 
milks  remains  identical  to  cows' 
milk,  which  is  80  per  cent  casein 
and  20  per  cent  whey.  Casein- 
based  milks  have  a  slightly 
higher  protein  content  than 
whey-based  milks  and  breast 
milk. 

The  main  difference 
between  the  infant  formula 
brands  is  the  carbohydrate 
composition.  In  Cow  &  Gate 
Nutrilon  Plus  and  SMA  White  it 
is  all  lactose  as  in  breast  milk. 
Farley's  Ostermilk  Two  contains 
67  per  cent  maltodextrin  and  33 
per  cent  lactose.  Milumil 
contains  a  little  maltodextrin 
and  amylose  (starch)  as  well  as 
lactose. 

Maltodextrin  is  digested  and 
absorbed  more  slowly  than 
lactose,  sustaining  the  blood 
sugar  level  for  longer  and  thus 
helping  the  baby  to  remain 
satisfied  for  longer. 

Infant  formula  or  breast  milk 
will  be  the  sole  source  of 
nutrition  before  the  age  of 
three  to  four  months  after 
which  solid  foods  can  be 
introduced.  By  the  age  of  six 
months  the  infant  will  almost 
certainly  be  on  a  mixed  diet 
although  milk  will  continue  to 
play  an  important  role. 


Although  the  growth  rate  of 
infants  slows  during  the  second 
six  months  of  life  an  infant  still 
increases  its  weight  by  25  per 
cent  during  this  period,  so 
nutrient  requirements  remain 
high. 

Generally  breast  milk  or  a 
suitable  infant  formula  will 
provide  an  adequate  intake  of 
all  nutrients  up  to  the  age  of  six 
months.  There  is  no  nutritional 
need  for  supplements  of 
vitamins  and  minerals,  or 
additional  juice  or  water. 

After  the  age  of  six  months  a 
milk  diet  alone  fails  to  supply 
sufficient  energy.  It  is  customary 
to  introduce  solid  foods  before 
this  time,  but  preferably  after 
four  months. 

Weaning  foods,  although 
higher  in  energy,  may  have  a 
lower  concentration  of  other 
nutrients  than  milk  and  it  is 
important  that  a  good  intake  of 
a  suitable  milk  is  maintained 
until  a  substantial  quantity  of  a 
mixed  diet  is  eaten. 

The  current  Department  of 
Health  recommendations  (1988) 
suggest  that  unmodified  cows' 
milk  can  be  used  as  a  main  drink 
after  six  months.  But  with  the 
emergence  of  new  evidence 
about  the  prevalence  and 
possible  long-term  implications 
of  iron  deficiency  in  early 
childhood,  opinions  have 
changed.  In  1991  the  European 
Society  for  Paediatric  Gastro- 
enterology recommended  that  a 
modified  infant  formula  be  used 


Adelaide  Sharpies, 
product  manager, 
Farley's  Ostermilks, 
outlines  some  recent 
research 

Research  in  pre-term  nutrition 
has  resulted  in  some  important 
findings  over  recent  years  and, 
partly  as  a  result  of  improved 
nutritional  knowledge,  survival 
rates  in  pre-term  infants  have 
increased  enormously.  Pre-term 
or  low  birth-weight  infants  are 
especially  sensitive  to  early 
nutrition,  and  clinical  research 
has  shown  that  the  effects  of 
diet  in  the  early  weeks  of  life  can 
effect  later  development. 

The  largest  long-term  clinical 
trial  involving  premature  and 
low  birth-weight  infants  is  being 
carried  out  by  the  Dunn 
Nutrition  UnitinCambiidgeand 
is  supported  by  Farley's  on  an 
ongoing  basis.  The  trial  is  the 
first  major  study  to  examine  the 


Institute  of  Child  Health 

until  the  end  of  the  first  year. 

It  is  difficult  for  an  infantto 
obtain  sufficient  iron  from  cows' 
milk  during  the  early  stages  of 
weaning.  Modified  milks 
contain  a  full  range  of  vitamins, 
minerals  and  trace  elements,  so 
additional  supplements  are  not 
necessary. 

For  breast-fed  babies,  and 
forthose  fed  on  cows'  milk,  a 
supplement  of  vitamins  A,  Dand 
C  is  necessary  after  six  months. 
The  epidemic  of  vitamin  D 
deficient  rickets  in  Asian 
toddlers  revealed  how 
important  an  adequate  vitamin 
intake  is  at  this  stage. 

In  practical  terms  it  makes 
little  difference  if  babies  are  fed 
on  a  whey-based,  a  casein-based 
or  a  follow-on  milk  at  this  age. 
However,  parents  have  a  natural 
wish  to  see  their  babies  move  on 
to  the  next  stage  and  there  is  a 
belief  that  an  infant  milk  does 
not  satisfy  the  olderbaby.  If  the 
mother  feels  this  way,  then  a 
follow-on  milk  is  a  much  better 
option  than  unmodified  cows 
milk. 

Starting  weaning 

There  is  some  confusion  over 
what  are  the  most  appropriate 
foods  for  starting  weaning.  In 
the  early  stages  the  main 
function  of  foods  is  educational 
and  it  is  important  that  a  variety 
of  different  tastes  are 
experienced.  After  the  age  of  six 
months  food  makes  an 


long  term  effects  of  early 
nutrition  on  premature  infants 
and  will  follow  the  children 
through  to  adulthood. 

The  trial  has  revealed  distinct 
developmental  differences  at 
different  stages  in  the  children's 
lives  which  have  occurred 
directly  as  a  result  of  early 
nutrition. 

Infants  fed  with  pre-term 
formula,  as  opposed  to  banked 
breast  milk,  during  the  early 
weeks  of  life,  showed 
significantly  higher  weight  gain 
during  the  first  few  weeks  and 
their  stay  in  hospital  was  also 
reduced.  At  nine  months  of  age, 
infants  fed  on  pre-term  formula 
achieved  a  higher  overall 
developmental  score. 

A  later  paper  compared 
developmental  skills  of  infants 
fed  on  pre-term  formula  with 
those  fed  on  standard  term 
formula  at  1 8  months  of  age. 
Again  infants  fed  on  pre-term 
formula  scored  higher  in 
developmental  tests  in  terms  of 
mental,  motor  and  social  skills. 


increasing  impact  on  nutrition; 
it  is  during  this  period  that 
feeding  problems  and  possibly 
nutrient  deficiencies  can  arise. 
Most  babies  will  take  sweet 
foods  in  preference  to  savoury 
ones  and  these  usually  have  a 
lower  nutrient  density.  It  may  be 
necessary  for  parents  to  withold 
desserts  until  savoury  foods  are 
well  accepted  in  the  diet. 

Iron  deficiency  is  the 
commonest  nutritional 
deficiency  disorder  seen  in 
western  countries.  There  are  a 
number  of  reasons  for  its 
frequency,  including  the  use  of 
unmodified  cows'  milk  before 
the  age  of  one  year,  a  move 
away  from  the  consumption  of 
red  meats  and  offal,  and 
delayed  weaning  in  some  ethnic 
groups.  Iron  deficiency  can 
cause  a  number  of  problems 
before  it  manifests  as  anaemia, 
and  measures  need  to  be  taken 
to  reduce  its  frequency.  The  two 
most  important  measures  are 
the  continuation  of  an  iron 
supplemented  milk,  such  as  a 
follow-on  milk  until  the  age  of 
one  year  (or  longer  if  a  mixed 
diet  is  not  taken  by  then),  and 
the  adoption  of  good  weaning 
practices. 

The  nutritional  requirements 
of  healthy  full-term  infants  are 
significantly  different  from 
those  of  pre-term  or  low  birth- 
weight  infants.  As  clinical 
research  has  revealed  nutrition, 
especially  during  the  early 
weeks,  can  be  critical. 


The  paper,  published  in  The 
Lancet,  June  1990  stated:  "18 
months  post-term,  blind 
evaluation  of  377  survivors 
showed  that  those  previously 
fed  pre-term,  rather  than  term 
formula,  had  major 
developmental  advantages..." 

It  can  be  concluded  that  the 
use  of  specialised  pre-term 
formula  during  the  early  weeks 
of  life  has  longer-term  benefits, 
resulting  in  superior 
development,  not  only  during 
the  early  stages,  but  through  to 
later  years. 

The  research  carried  out  by 
the  Dunn  Unit  is  useful  in 
establishing,  not  only  the  best 
possible  diet  for  pre-term  and 
low  birth-weight  infants,  but 
also  for  new  products  and 
formulations  for  healthy  full- 
term  infants. 

Is  breast  brighter? 

A  recent  report  from  the  same 
unit  —  "Breast  milk  and 
subsequent  intelligence 


Feeding  the  pre-term  or 
low  birth-weight  infant 


COWS'  MILK  -  MOTHERS  WHO  GAVE 
INFORMATION  0-12  MONTHS 
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quotient  in  children  born  pre- 
term" —  was  published  in  The 
LancetlasX  February.  The  paper 
reported  on  data  on  intelligence 
quotient  in  300  children  from 
the  Dunn  Unit  trial  seen  at  7V2-8 
years.  It  stated: 

"Children  who  had 
consumed  mother's  milk  in  the 
early  weeks  of  life  had  a 
significantly  higher  IQ  at  7V2-8 
years  than  did  those  who 
received  no  maternal  milk... 
even  after  adjustment  for 
differences  between  groups  in 
mother's  education  and  social 
class." 

Therefore  the  inclusion  of 
maternal  milk  in  the  diet  of  this 
sensitive  group  could  confer 
substantial  advantage  for 
cognitive  development. 


The  publication  of  the  report 
generated  nationwide  interest 
and  its  findings  will  almost 
certainly  have  an  impact  on 
future  research  among  both  pre- 
term and  healthy  full-term 
infants.  It  should  be  stressed, 
however,  that  there  iscurrently 
no  conclusive  evidence  to 
support  the  theory  that  breast 
feeding  results  in  a  higher  IQ 
than  bottle  feeding  in  healthy 
full-term  infants. 


Bottle  feeding  mothers 
should  not  be  alarmed  that 
they  might  be  condemning  their 
child  to  a  lower  intelligence 
quotient. 

Since  that  report,  two 
further  research  studies 
investigating  the  correlation 
between  infant  feeding  and  IQ 
have  been  published. 

In  March,  the  Royal  Women's 
Hospital  in  Melbourne, 
Australia,  confirmed  the 
benefits  of  breastfeeding  on 
IQ,  but  concluded  that  this 
was  due  to  the  act  of  suckling 
which  is  important  for 
development. 

In  a  later  study  conducted  at 
Wayne  State  University  in 
Detroit,  USA,  the  researchers 
assessed  the  IQs  of  323  four- 
year-olds  and  their  mothers.  The 
findings  confirmed  an  IQ 
advantage  of  those  children 
who  were  breast-fed  as  infants, 
but  said  that  once  maternal  IQ 
and  parenting  skills  were 
controlled  statistically,  the  act  of 
breastfeeding  itself  was  found 
to  have  no  effect  on  childhood 
IQ. 

The  impact  of  early  nutrition 
on  later  development  will 
continue  to  be  researched  and 
no  doubt  debated,  but  how 
does  the  babyfeeding  market 
measure  up? 


Measuring  up 
the  market 

An  overview  by  David  Reilly,  product 
manager,  Farley's  Junior  Milk 


With  the  sixties  baby  boomers 
now  grown  up  and  having 
families  of  their  own,  the  birth 
rate  is  on  the  increase.  It  is 
predicted  that  in  1992830,000 
babies  will  be  born  (OPCS 
estimate)  and  the  baby  boom 
looks  set  to  continue  with  an 
annual  rise  of  some  4  per  cent  up 
until  1995. 

Inevitably,  this  has  had  an 
impact  on  sales  of  babyfeeding 
products,  which  grew  by  1 5  per 
cent  in  value  in  1991 , 
significantly  ahead  of  inflation. 
Within  this  market,  the  biggest 
growth  has  been  witnessed  in 
sales  of  babymilks  with  annual 
growth  of  over  20  per  cent 
(including  infant  formula,  soya 
milk  and  follow-on  milk). 

As  women  elect  to  return  to 
work  earlier  and  adopt  a 
lifestyle  which  demands  greater 
convenience  and  flexibility,  the 
bottle  becomes  an  increasingly 
attractive  alternative  to  breast 
feeding.  An  additional  spurto 
market  growth  has  been  new 
medical  recommendations 
against  the  use  of  cows'  milk 
before  the  age  of  one  year, 
which  has  had  a  positive  effect 
on  sales  of  both  infant  formula 
and  follow-on  milk. 

Today  75  per  cent  of  all 
mothers  will  bottle  feed  at  some 
stage  during  their  baby's 
infancy,  and  some  30  per  cent  of 
mothers  will  start  bottle  feeding 
while  still  in  hospital.  With 
brand  loyalty  in  this  market 
extremely  strong,  usage  in 
hospitals  is  a  key  indicator  to 
future  sales  in  the  community. 

Once  home  from  hospital, 
mothers  looking  to  purchase 
infant  formula  will  frequently 
turn  first  to  their  local 
pharmacist,  who  is  able  to  offer 
personal  advice  to  the  often 
confused  new  mother. 

It  is  important  that 
pharmacists  stock  the  brands 
used  in  hospitals  in  order  to 
attract  first-time  mothers  who 
are  more  likely  to  be  long  time 
users  of  the  babycare  fixture.  In 
addition  a  mother  who  does  not 
find  her  brand  on  the  shelf  is 
likely  to  go  elsewhere,  not  only 
for  her  infant  formula  but  for  all 
her  other  baby  requirements 
too,  so  it  could  result  in  not  only 
a  lost  sale  but  a  lost  customer. 
Stocking  babymilks  can  have  a 
knock-on  effect  on  other 
babycare  products. 

Total  infant  formulas  grew 
by  almost  1 7  per  cent*  (value)  to 
March  1992.  Farley's  grew  by  52 
per  cent  to  reach  a  share  of  1 3.8 
per  cent,  while  Wyeth  takes  38.5 


per  cent,  Cow  &  Gate  38.6  per 
cent  and  Milupa  9. 1  per  cent. 

Thetraditional  powdered 
format  remains  the 
overwhelming  popular  choice. 
Penetration  of  ready-to-feed 
milks  is  still  extremely  low,  and 
in  1 991  there  was  an  over  la  I 
decline  in  sales  due  to  their 
relatively  high  cost,  indicating 
that  this  is  one  area  where 
mothers  are  not  prepared  to  pay 
premium  prices. 

Within  the  total  babymilks 
market,  follow-on  milks  — 
prompted  by  mothers'  desire  to 
see  their  babies  develop  —  are 
the  fastest  growing  sector  with 
year  on  year  growth  of  41  per 
cent.  Follow-on  milks  now 
account  for  6  per  cent  volume  of 
the  total  babymilks  market  (FSA 
November/December)  with 
market  value  approaching  £4 
million.  The  two  major  players 
are  Wyeth's  Progress  and 
Farley's  Junior  Milk. 


There  is  tremendous  potential 
for  expansion  within  the  follow- 
on  milks  market  and,  if  the  UK 
follows  European  trends,  it 
could  achieve  some  25  per  cent 
of  the  total  babymilks  market.  If 
follow-on  milks  are  made 
available  on  tokens  next  year, 
which  looks  increasingly  likely, 
the  marketthrough  pharmacies 
will  almost  certainly  expand 
dramatically. 

Growth  will  also  partly 
depend  on  mothers'  knowledge 
and  understanding  of  follow-on 
milks.  Recent  research  has 
shown  us  there  still  exists 
confusion  among  mothers 
about  the  role  of  follow-on 
milks  and  so,  in  this  area  too, 
pharmacists  have  an  important 
role  to  play  in  advising. 

For  pharmacists  who  have 
limited  space,  900g  tins  of  infant 
formula  generally  have  a  higher 
rate  of  sale  than  their  smaller 
counterparts,  while  the  latter  is 
true  for  follow-on  milks.  With 
the  market  for  follow-on  milks 
still  in  development  a  high 
proportion  of  first-time  buyers 
will  look  initially  for  the  smaller 
450g  tin. 

Pharmacists  will  continue  to 
be  the  mainstay  of  the  babycare 
business  as  they  offer  an 
invaluable  service  to  mothers 
who  will  continue  to  seek  advice 
on  babycare  products  and 
particularly  on  babymilks. 

*  Nielsen,  internal  estimates, 
December  1991. 


Like  Farley's  Like  Son! 
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Right  now,  there's  a  baby  boom. 

And,  along  with  the  increasing  patter  of  tiny  feet,  this 
means  added  business  opportunities. 

Baby    milks,    in    particular,   are    experiencing  a 
tremendous  sales  boom  of  their  own.  Already  worth 
£111  million,  the  baby  milks  sector  is  growing  faster 
than   any  other  in   the  baby- 
feeding  market. 

With  sales  of  Farley's  Baby 
Milks  growing  by  more  than  50% 
each  year,  Farley's  are  now  the 
fastest  growing  manufacturer  in 
the  baby  feeding  market  today. 

But,  not  content  to  rest  on 
our    laurels,   we're  supporting 
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Farley's  Baby  Milks,  Farley's  Ostermilks  and  Farley's 
Junior  Milk  with  a  massive  £4  million  advertising  and 
promotional  campaign. 

This  includes  an  extensive  educational  programme 
for  parents,  as  well  as  national  TV  advertising  for 
Farley's  Junior  Milk. 

In  fact,  with  support  like  this, 
Farley's  share  looks  set  to  grow 
even  more  this  year. 

For  more  information  write 
to:  Farley's  Ostermilks, 
P.O.  Box  12, 
West  PDO, 
Nottingham, 
NG7  2GB. 
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Breastmilk  is  best  for  babies.  Infant  formula  is  intended  to  replace  breastmilk  when  a  baby  is  not  breastfed.lt  should  always  be  prepared  according 
to  the  feeding  guide  and  mixing  instructions  on  the  tin.  Farley's  Junior  Milk  is  not  a  substitute  for  breastmilk  or  infant  formula. 


Marshall  Davies: 
taking  a  long  term  view 

for  Boots 

A  spritely  53  year  old,  Mr  Davies  is  the  latest  of  a  long  line  of  senior  Boots  managers  to  be 
elected  to  the  Royal  Pharmaceutical  Society's  Council.  The  prospects  for  community 
pharmacy  are  better  than  they  have  been  for  many  years,  he  believes,  but  as  ever,  the 
customer  will  be  the  final  arbiter  of  the  service  that  is  provided 


The  much  praised  Joint  Working  Party 
report  on  the  Future  of  Community 
Pharmacy  gets  the  thumbs  down  from  the 
pharmacy  superintendent  of  the  country's 
largest  High  Street  pharmacy  chain.  Boots' 
Marshall  Davies  describes  it  as 
disappointing. 

"It  did  not  take  the  opportunity  of 
examining  the  prospect  of  how  pharmacy 
could  play  its  part  in  the  NHS  of  the  future. 
What  it  appears  to  have  done  is  accept  the 
status  quo  and  put  forward  some  ideas  and 
a  list  of  services  which  could  be  adopted.  It 
did  not  grasp  the  issues,  it  concentrated  on 
the  micro  and  did  not  look  at  the  macro," 
he  says. 

A  more  radical  report 

Mr  Davies  would  like  to  have  seen  a  far 
more  radical  report.  "Pharmacy  should  be 
recognised  for  the  services  that  it  offers:  to 
list  a  number  of  things  does  not  produce 
the  result,"  he  says.  He  clearly  feels  that 
such  documents,  even  though  they  provide 
a  concensus  of  opinion,  achieve  little  in 
practice. 

"Very  little  that  was  mentioned  in  the 
community  sphere  in  the  Nuffield  Report 
has  ever  happened.  Reports  are  produced, 
there  is  a  great  debate,  but  it  does  not 
produce  the  changes  that  are  needed  for 
pharmacy  in  the  future.  The  Working  Party 
report  needed  to  address  the  requirements 
of  patients  in  the  future,  the  shape  of  the 
NHS  and  how  pharmacy  fits  into  that  —  a 
broader  view.  It  has  emerged  as  a  tactical 
document  rather  than  a  strategic  one,"  he 
says. 

A  position  of  influence 

As  the  man  responsible  for  the  professional 
services  provided  by  some  1 ,050  pharmacies 
Mr  Davies  is  arguably  in  a  position  to  have  a 
far  more  immediate  and  direct  impact  on 
community  pharmacy  than  the  profession's 
ruling  body.  Whereas  the  Royal 
Pharmaceutical  Society  can  only  point 
pharmacists  in  what  it  considers  to  be  the 
right  direction,  Mr  Davies,  with  the  backing 
of  the  Boots  the  Chemists  board,  has  more 
autocratic  powers.  He  can,  and  his 
predecessors  have,  instigated  policies  in 
recent  times  which  will  have  far  reaching 
effects. 

Boots'  activities  in  the  residential  homes 
field,  the  widespread  use  of  monitored 


Very  little  that  was 
mentioned  in  the 
Nuffield  Report  has 
ever  happened. 
Reports  are 
produced,  there  is 
a  great  debate,  but 
it  does  not  produce 
the  changes... 


dosage  systems  and  the  promotion  of 
collection  and  delivery  services  have  been 
headline  news  on  a  regular  basis  over  the 
past  couple  of  years.  Services  to  patients 
have  improved  under  the  stimulus  of 
competition  —  a  desirable  outcome  —  but 
the  way  in  which  the  company  has  gone 
about  achieving  its  aims,  and  the  feeling 
that  commercial  muscle  is  being  used  to 
professional  advantage,  has  done  little  to 
endear  it  to  many  contractors.  Many  local 
pharmaceutical  committee  members  feel 
they  are  being  railroaded  down  the  Boots 
line  in  response  the  the  company's  newly 
competitive  approach. 

"Sour  grapes"  is  the  unspoken  response 
from  senior  management  to  much  of  the 
criticism  that  has  come  Boots'  way.  Mr 
Davies  puts  it  somewhat  differently,  saying 
the  company  is  coming  from  a  totally 
different  direction,  that  of  patient  need.  It 
is  certainly  a  call  which  fits  in  with  the  "sink 
or  swim"  attitude  the  Government's  health 
reforms  have  foisted  on  the  health 
professions. 

Any  suggestion  that  the  company  has 
come  close  to  clashing  with  the  Society  over 
its  interpretation  of  the  Code  of  Ethics 
brings  an  angry  response  and  swift 
rebuttal.  "Everything  we  have  done  has 
been  discussed  with  the  Society.  Everything 
we  are  doing  complies  with  the  Code  of 
Ethics.  I  would  refute  any  suggestion  the 
company  has  acted  in  any  other  way,"  he 
says. 

A  strategic  view 

Part  of  Mr  Davies'  remit  is  to  look  to  the 
future,  a  long  term  strategic  view  of  how 
the  company  should  organise  itself.  "This 
means  not  only  looking  at  pharmacy  in 
terms  of  the  NHS,  but  the  total  pharmacy 
service  that  will  develop.  The  reality  is  that 
we  have  an  ageing  population  that  gives 
pharmacists  better  prospects  than  they 
have  had  for  many  years.  There  will  be  an 
increasing  interest  in  health  and  demands 
on  its  provision,"  he  says. 

Mr  Davies  has  a  vision  of  Boots  providing 
a  cradle— to— grave  pharmaceutical  service. 
"Our  success  as  a  business  is  based  on 
satisfying  the  professional  requirements  of 
patients.  The  moves  into  residential  homes 
and  sheltered  housing  have  to  be  seen  in 
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that  context.  It  is  only  one  of  the  things 
Boots  can  provide.  It  starts  with  health 
education  and  diagnostic  testing,  through 
to  services  such  as  dispensing.  Boots  is 
about  providing  a  total  healthcare 
package." 

While  some  of  the  building  blocks  are  in 
place  there  are  more  to  come.  But  future 
developments  are  not  open  for  discussion. 


Mr  Davies  sidesteps  questions  about  closed 
door  pharmacies  and  rumours  that  Boots 
are  interested  in  hospital  supply  contracts, 
particularly  for  private  hospitals. 

Nor  is  he  prepared  to  comment  on  a 
number  of  recent  contract  applications 
near  new  GP  surgeries  or  health  centres 
which  have  been  highlighted  by  the 
National  Pharmaceutical  Association.  "We 
are  looking  at  customer  requirements  not 
only  for  today,  but  also  in  the  future,  but  I 


Marshall  Davies  is  the  pharmacy  superintendent  of  the  country's  largest  pharmacy 
multiple,  Boots  the  Chemists.  He  is  also  one  of  two  new  faces  elected  to  the  Council  of 
the  Royal  Pharmceutical  Society.  As  such  he  should  be  in  a  position  to  exert  considerable 
influence  on  the  way  community  pharmacy  is  practised  in  the  UK. 

Like  his  recent  predecessors  at  Boots  he  does  not  have  a  high  profile  within  the 
profession  at  large.  Outside  the  company  where  he  has  spent  all  his  working  life  he  is  a 
largely  unknown,  although  he  has  served  on  various  LPCs,  and  both  the  Pharmaceutical 
General  Council  and  PSNC.  He  also  had  a  two  year  stint  on  the  Prescription  Pricing 
Authority.  His  appointment  last  Summer  as  head  of  pharmacy  services  and  pharmacy 
superintendent  in  the  wake  of  Colin  Baldwin  (the  man  behind  many  of  Boots' 
controversial  innovations  in  the  last  three  years)  was  decidedly  low  key. 

Mr  Davies'  upward  and  highly  mobile  career  with  Boots  started  in  1956  when  he  was 
apprenticed  in  Gorseinon,  then  a  mining  and  steel  town  between  Swansea  and  Llanelli. 
His  PhC  came  from  the  Welsh  School  of  Pharmacy  in  Cardiff.  He  registered  in  1 961  and 
went  back  to  work  for  Boots. 

He  spent  a  couple  of  years  working  in  South  East  London  before  getting  his  first 
management  position  in  Swansea  in  1 963.  Two  years  later  he  moved  to  Nottingham  as 
assistant  manager  of  the  shop  in  Pelham  Street  (since  relocated  into  the  Victoria  Centre 
shopping  complex).  He  then  moved  to  Birkenhead  for  two  and  a  half  years  before 
returning  to  Nottingham  in  1971  to  work  at  head  office  in  the  inventory  management 
department. 

In  1975  he  returned  to  retail  operations,  managing  shops  on  a  temporary  basis  up  and 
down  the  country.  It  was  then  back  to  Nottinghamshire  for  a  spell  as  manager  of  the 
branch  in  the  Four  Season  Centre  in  Mansfield  before  moving  into  an  assistant  territory 
manager's  position  in  the  Midlands.  In  1 978  he  was  appointed  territory  manager  for 
West  Yorkshire,  moving  up  to  Glasgow  the  same  year  before  returning  to  Nottingham 
in  1981  as  Eastern  area  director. 

He  became  director  of  operations  18  months  later,  a  post  he  held  until  Boots'  major 
reorganisation  in  1986.  He  emerged  from  the  reshuffle  as  the  general  manager 
responsible  for  the  key  healthcare  business,  and  was  there  until  1991 . 


am  not  prepared  to  discuss  what  we  are 
looking  at,"  he  says. 

Remuneration  is  key  to  how  successful 
pharmacy  will  be  in  the  future.  The  NHS  is 
looking  for  developments  in  terms  of  a 
better  and  wider  range  of  services,  says  Mr 
Davies.  It  is  also  looking  for  value  for 
money  and  pharmacy  has  to  recognise  that. 
The  structure  of  remuneration  should 
reflect  that  value  for  money  and  if  the 
Government  wants  pharmacy  to  do  new 
and  different  things  there  needs  to  be 
incentives,  he  believes. 

Disincentive  to  improve 

"I  am  critical  of  the  current  system  of 
remuneration.  It  does  not  encourage 
improvements  in  the  quality  of  services. 
There  is  a  disincentive:  services  are 
remunerated  on  a  decreasing  fee  as  the 
number  of  scripts  increases,"  he  says.  He 
advocates  a  shift  to  a  flat  fee  which  he 
believes  would  encourage  improvements  in 
the  quality  of  service.  This  has  been  a 
company  objective  for  some  time. 

As  a  member  of  the  Pharmaceutical 
Services  Negotiating  Committee  since  1985 
Mr  Davies  is  well  versed  in  the  arguments 
for  a  flat  fee,  even  though  he  gets  little 
support  for  the  idea  from  other  members  of 
the  Committee. 

The  idea  of  the  professional  allowance, 
offered  to  the  PSNC  by  the  Department  of 
Health  in  this  year's  remuneration  package, 
does  not  appeal  either.  Pharmacists  should 
be  giving  a  professional  service  already. 

From  a  personal  point  of  view  he  also 
questions  the  logic  behind  control  of  entry. 
The  recent  NHS  contract  has  had  an  effect 
which  was  not  envisaged.  Boots  believe  in 
competition  and  as  such  cannot  support 
control  of  entry  as  it  is  an  artificial 
constraint,  he  says. 

•  This  interview  took  place  before  the 
report  from  the  NAO  was  released  and 
before  Mr  Davies  was  elected  to  Council. 


MILLIONS  OF  PEOPLE 
KNOW  THE 
MEDIJEL  SECRET 
(SHAME  ABOUT  THE  REST...) 

For  mouth  ulcers,  sore  gums  or  rubbing 
dentures,  nothing  relieves  the  pain  faster  than 
Medijel.  The  lignocaine  formulation  of  its  gel  and 
soft  pastilles  kills  that  pain  in  seconds.  And  its 
antiseptic  helps  to  control  infection. 

SOFT  PASTILLES  FOR  MOUTH  ULCERS  ^ 
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MEDIJEL 

FAST  EFFECTIVE  RELIEF  FROM  MOUTH  ULCERS, 
SORE  GUMS  AND  DENTURE  RUBBING 


DENDRON  LTD.  94  RICKMANSWORTH  ROAD.  WATFORD.  HERTS  WD1  7  J  J 


■  ^m^mm  www 

.and  step  up  your  sales  -  with  Mycol 


Hot  weather  means  hot  feet  -  that's  why  customers  will  soon 
be  hot-footing  it  to  your  shop  looking  for  an  effective  way  to 
stamp  out  their  Athlete's  Foot. 

They'll  want  proven  relief  and  protection  from  re-infection  - 
which  is  where  Mycota  and  Seton  Healthcare  step  in. 

A  trusted  brand,  available  only  through  pharmacies,  Mycota 
already  boasts  25%  of  the  market  -  and  now  that  Mycota  is  a 
Seton  brand,  we  intend  to  kick  the  competition  firmly  into  touch. 

A  striking  consumer  advertising  and  PR  campaign  in  national 
press,  backed  by  impactful  posters,  will  ensure  that  more 
customers  will  be  walking  through  your  door  -  and  demanding 
Mycota  by  name. 

So  when  your  customers  start  kicking  up  a  fuss  about  their 
Athlete's  Foot,  make  sure  you  step  up  your  sales  by  stocking  this 
season's  winner  -  Mycota. 

r  Seton 

&  Healthcare  Group  pic 

Seton  Healthcare  Group  pic,  Tubiton  House,  Oldham  OL1  3HS,  England.  Telephone:  061-652  2222 

Mycota  is  a  Trade  Mark  of  Seton 


RHONE-POULENC  RORER 


FAMILY  HEALTH  DIVISION 


ACROSS  THE  GLOBE,  RHONE-POULENC  RORER 
HAVE  RESEARCHED  AND  DEVELOPED  ONE  OF 
THE  WORLD'S  MOST  IMPRESSIVE  PORTFOLIOS 
OF  PHARMACY  MEDICINES. 


The  Family  Health  Division  brings  together  quality 
products  in  a  wide  range  of  sectors.  Dioralyte, 
Brolene  and  Anthisan  have  already  proved 
themselves  as  No.1  brands.  But  it  is  also  a  range 
with  depth. 


Maalox  and  Algicon  offer  a  powerful  selection  of 
antacids,  whilst  Brulidine  and  Avomine  are  highly 
respected  as  brands.  Pharmacists  are  confident 
to  recommend  them. 


When  your  customers  are  relying  on  you,  it's 
important  to  know  you  can  rely  on  us. 


A  RANGE  THAT  HAS  MADE  US  NO.1  IN  EUROPE. 
NOWWEAIMTO  BE  NO.1  WITH  YOU. 

FAMILY  HEALTHCARE  PROVIDES  THE  PERFECT 
LINK  -  FOR  OUR  COMPANY,  THROUGH  OUR 
PHARMACISTS  PARTNERS  AND  ON  TO  THEIR 
CUSTOMERS  AND  THE  CARE  OF  THEIR  FAMILIES. 
FROM  ACROSS  THE  WORLD  TO  OVER  THE 
COUNTER  OUR  GOAL  IS  TO  BUILD  OUR  BUSINESS 


Maajox  Maajox 

"pjus  pJUS 


BUI  L  DIN  G  B 


Rhone-Poulenc  Rorer  have  sustained  a  bold 
programme  of  investment  to  ensure  a  continuing 
quality  of  life  for  all  of  us.  But  innovation  doesn't 
always  mean  new. 


Effective  products  need  effective  sales  and  marketing 
support  and  this  is  a  cornerstone  of  the  new  RPR 
Family  Health  Division's  strategy.  Investment  in 
advertising,  packaging  and  impactful  point  of  sale  - 
all  designed  to  help  you  help  your  customers. 


The  launch  of  Kiminto  Japanese  Peppermint  Oil  is 
a  classic  combination.  A  thousand  years  of 
traditional  usage  and  wisdom  brought  right  up  to 
date  with  a  fresh  approach  to  packaging. 


It's  a  programme  that  will  keep  your  business  and 
your  customers  in  good  health. 


Kiminto,  Brolene,  Anthisan  and  Dioralyte,  will  be 
foremost  in  the  brand  building  activity.  But  you  can 
look  forward  to  imaginative  deals  and  effective 
marketing  support  to  ensure  that  RPR  Family  Health 
is  developing  the  brand  support  you  need. 


You  can't  set  yourself  a  higher  target  than  No.1 .  But 
we're  sure  of  our  brands,  we're  confident  in  their 
support,  and  with  your  support  we  can  build 
business  for  each  other. 


y  D  S     AND     BUSINESS     WITH  YOU 


THERE'S  NO  MISTAKING  THE  VALUE  OF 

®Tudor 
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Pharmacy  update 

The  dark  side  of  drink 

To  many  people,  drink  is  woven  into  everyday  life  and  is  an  important  part  of  socialising.  But  exactly 
what  are  its  harmful  effects  —  and  who  is  at  risk?  Jacqui  Brommell  investigates 


As  a  nation  we  spend  around 
£43m  a  day  on  alcohol  —  more 
than  on  hospitals,  schools  or 
clothes.  Alcohol  Concern  put 
alcohol  as  the  second  biggest 
killer  after  cigarettes,  with 
alcohol-related  deaths 
estimated  at  around  28,000 
a  year.  Meanwhile,  estimates 
for  the  annual  health  and  social 
costs  of  alcohol  vary  from 
£2billion  to  E1  Obillion. 

Precise  facts  and  figures 
relating  to  alcohol  consumption 
and  its  adverse  effects  remain 
intangible.  Even  the  definition 
of  alcohol  problems  is  a  source 
of  controversy. 

And  although  most  people 
have  some  awareness  that 
alcohol  can  damage  health, 
most  remain  ignorant  about 
exactly  how  and  why  it  is 
damaging. 

Drinking  in  England  and 
Wales  is  at  around  the  same 
level  as  ten  years  ago.  On 
average  the  population  over  16 
admit  to  drinking  an  average 
9.5  units  a  week,  with  men 
consuming  an  average  14.9 
units  a  week,  and  women  4.8 
units.  (OPCS  Survey  1988).  By 
international  standards,  the 
UK's  alcohol  consumption  is  not 
high,  we  are  22nd  in  a  league 
table  of  consumption  per  head, 
with  France  at  the  top. 

However,  statistics  like  these 
paint  a  misleading  picture  —  to 
put  alcohol  consumption  in 
perspective,  24  per  cent  of  men 
and  9  per  cent  of  women  drink 
above  medically  sensible  limits. 
While  the  peak  drinking  group, 
men  aged  18-24,  reduced  their 
drinking  from  an  average  26 
units  weekly  to  21  over  the  last 
decade,  there  is  evidence  that 
women's  consumption  has 
remained  steady  with  young 
women's  rising  from  4.6  to  6 
units. 

The  problem  of  alcohol  can  be 
seen  in  either  an  optimistic  or 
pessimistic  way,  depending  on 
whether  the  glass  is  seen  as  half 
empty  or  half  full. 

Excessive  drinking  causes 
enormous  damage  to  health 
and  social  well-being.  And  while 
most  of  the  population  drink 
within  moderate  limits,  it  is  a 
mistake  to  believe  that  only  the 
heavily  dependent  drinker  is  at 
risk.  Problems  occur  before  a 
person  becomes  addicted. 
Estimates  of  alcohol-related 
deaths  vary  from  5,000  to 
40,000  a  year  but  are 
under-reported  —  death 
certificates  rarely  mention 
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alcohol  as  a  cause  of  death, 
despite  its  known  associations 
with  disease.  And  alcohol 
misuse  is  estimated  to  be 
associated  with  20  per  cent  of 
general  psychiatric  admissions, 
66  per  cent  of  suicide  attempts, 
40  per  cent  of  domestic  violence 
and  88  per  cent  of  criminal 
damage,  to  name  but  a  few. 


Over  twice  as  many  men  as 
women  drink  riskily,  and 
women  are  still  a  long  way 
behind  men  in  terms  of  alcohol 
damage  statistics,  drinking  an 
average  five  units  a  week.  Yet 
1 0  per  cent  of  women  are 
drinking  above  safe  limits,  and 
some  studies  show  consumption 
among  younger  women  rose 
from  4.5  to  6  units  over  the  last 
decade.  Alcoholics  Anonymous 
say  one  in  three  members  are 
women,  compared  with  one  in 
five  in  1972.  And  statistics 
suggest  the  rate  of  liver  cirrhosis 
among  women  increased  by  40 
per  cent  from  1 979  to  1 989. 

Women  are  more  sensitive  to 
alcohol  than  men.  A  dose  of 
alcohol  produces  a  25-30  per 
cent  higher  concentration  in  a 
woman's  blood  woman  than  in 
a  man's,  after  allowing  for  the 
smaller  body  weight.  The  main 
reason  is  thought  to  be  the 
higher  body  fat:  water  ratio 
ratio  as  women  have  a  smaller 
body  water  compartment. 

A  woman's  sensitivity  to 
alcohol  is  said  to  be  dependent 
on  the  menstrual  cycle,  with 
increased  sensitivity  several  days 
before  a  period  and  during 
ovulation. 


While  it  is  impossible  to  say 
how  much  alcohol  can  be 
consumed  without  adverse 
effects  on  health,  various 
professional  organisations 
such  as  the  Health  Education 
Authority  have  fixed 
"sensible"  limits.  These 
translate  alcohol  into  units: 
one  unit  contains  7.9g 
alcohol  which  is  a  half  pint  of 
beer,  a  quarter  pint  of  strong 
lager,  a  single  measure  of 
spirits,  or  a  glass  of  wine. 

Recommended  limits  are 
1 4  units  a  week  for  women 
and  21  units  a  week  for  men, 
ideally  spread  throughout 
the  week  with  two  or  three 
drink-free  days.  Damage  to 
health  is  likely  if  a  woman 
drinks  over  22  units  a  week, 
or  a  man,  over  35.  And 
amounts  over  35  and  50 
respectively  are  considered 
definitely  harmful. 

Some  classifications 
categorise  drinkers  into 
social  drinkers,  heavy 
drinkers,  problem  drinkers 
and  dependent  drinkers, 


Harmful  effects 

Although  most  people  are 
aware  of  alcohol's  harmful 
effects,  most  are  unaware  what 
levels  are  harmful.  One  of  the 
problems  is  that  everyone  reacts 
differently  to  alcohol, 
depending  on  body  weight, 
size,  frame  and  sex.  Those 
particularly  vulnerable  include 
the  young,  who  have  less 
tolerance  and  often  don't  know 
their  own  limits;  the  elderly, 
who  have  decreased  tolerance; 
and  women.  Also  many  drugs 
interact  with  alcohol  (see  table). 

General  effects 

Alcohol's  damage  to  health  can 
be  divided  into  cumulative  harm 
from  long-term  consumption, 
and  social  damage. 
Although  the  exact  mechanisms 
of  action  of  alcohol  remain 
controversial,  effects  are 
dependent  on  dosage  and  the 
rate  of  rise  of  blood 
concentration.  Many  people 
who  are  harming  themselves 
with  alcohol  may  show  no 
physical,  social  or  emotional 
side  effects  in  the  early  stages. 

Excessive  drinking  can 
damage  nearly  every  organ  and 
system  of  the  body  and  lead  to 
premature  death.  Physical 
damage  may  occur  in  those 
drinking  moderately  but 
regularly,  but  alcohol-related 
physical  damage  will  not 
inevitably  follow  even  heavy 
drinking.  An  individual's 
susceptibility  is  probably  related 
to  genetic,  constitutional  and 
environmental  factors,  some  as 
yet  unknown. 

While  continuous 
consumption  over  1 0  units  a  day 
was  thought  to  be  required  for 
damage,  it  has  recently  become 
more  likely  that  damage  can 
occur  in  those  drinking  at  a 
more  moderate  level. 
CNS  Since  alcohol  is  a  CNS 
depressant,  consumed  for  its 
effect  on  the  nervous  system,  it 


though  these  definitions  are 
arbitrary  and  one  may  merge 
into  another.  It  is  easy  to  get 
caught  in  a  viscious  spiral. 

The  liver  can  only 
metabolise  one  unit  of 
alcohol  an  hour.  As  a  rough 
estimate,  one  unit  of  alcohol 
drunk  on  an  empty  stomach 
will  result  in  a  peak  alcohol 
concentration  of 
approximately  15mg  per 
cent. 

The  effects  of  alcohol 
occur  after  around  20 
minutes,  with  the  rate  of 
absorption  influenced  by  a 
number  of  factors.  The 
higher  the  concentration  (up 
to  a  maximum  of  40  per  cent 
vol)  the  more  rapid  the 
absorption.  Sugars  in  sweet 
drinks  can  retard  absorption, 
while  carbonated  drinks 
accelerate  absorption.  Food 
delays  absorption  mainly  by 
slowincj  the  stomach's 
emptying  —  taking  a  meal 
before  a  drink  may  reduce 
the  peak  alcohol  level  by 
almost  50  percent. 


is  not  suprising  that  the  brain  is 
most  affected. 

The  effects  of  alcohol  on  the 
nervous  system  can  be  divided 
into  acute  intoxication, 
withdrawal  symptoms,  and 
long-term  damage.  Alcohol  can 
cause  both  psychiatric  and 
neurological  disease;  prolonged 
abuse  can  result  in  diseases  of 
the  brain  or  be  related  to 
malnutrition. 

The  first  consistent  changes  in 
mood  and  behaviour  occur  at 
around  50mg  per  cent  alcohol  in 
the  blood;  most  people  will  feel 
carefree  and  lose  their  ordinary 
anxieties  and  inhibitions.  As  the 
blood  alcohol 
rises,  more 
functions  of 
the  brain  are 
affected,  with 
slurred  speech 
occuring 
around  150mg 
per  cent  and 
loss  of  memory 
at  200mg  per 
cent.  Coma 
may  occur  at 
400mg  per 
cent,  while  the 
fatal 

concentration 
is  around 
500mg  - 
800mg  per 
cent. 

Withdrawal 
symptoms  can 
be  mild  — 
shakiness 
sleeplessness 
and  night 
sweats  —  or 
severe, 
tremors, 
hallucinations, 
seizures.  Heavy 
drinkers  have 
poor 

concentration, 
defective 
memory  and 
blackouts, 
with  a  long 
term  effect  on 
mental  ablity. 

Efects  on  circulatory  disease 
and  cancer  are  particularly 
important  as  these  are  such  big 
killers. 

Cancer  Epedimiological  studies 
indicate  cancers  of  the  oral 
cavity,  pharynx,  oesophagus 
and  liver  are  causally  related  to 
alcohol  consumption.  In  1988 
the  International  Agency  for 
Research  on  Cancer  concluded 
from  1 ,500  published  papers 
that  "Alcoholic  beverages  are 
carcinogenic  to  humans" 
Breast  cancer  Research  linking 
alcohol  to  breast  cancer  is  still  at 
an  early  stage  and  a  conclusive 
link  has  yet  to  be  found.  One 
large  American  study  linked 
breast  cancer  to  moderate 
drinking;  at  two  units  a  day  the 
risk  was  increased  by  one  and 
a  half  times. 

Heart  and  circulatory  system 

Alcohol  causes  hypertension; 
strokes  are  also  more  common 
in  heavy  drinkers. 

Alcohol  also  causes 
irregularities  in  heart  rhythm, 
and  a  reduced  strength  of  the 
heart  beat,  while  chronic  heart 
muscle  damage  can  lead  to 
heart  failure. 

Alcohol  has  not  been  proven 
to  be  a  risk  factor  for  coronary 


Warning 
signs... 

•  Making  drink  a  top  priority 

•  Needing  to  have  alcohol  at 
hand 

•  Having  to  increase  the 
amount  of  alcohol  to  have  the 
same  effect 

•  Accidents  and  injuries 

•  Reaction  of  others 

•  Feeling  angry  when  people 
discuss  drinking 

And  tips  to 
cut  down 

•  Drink  slowly,  sip  your  drink, 
dontgulp 

•  Space  out  alcoholic  drinks 
with  soft  or  low-alcohol  drinks 

•  Avoid  drinking  on  an  empty 
stomach  —  eating  before  or 
while  drinking  slows  the 
absorption  of  alcohol 

•  Buying  in  rounds  may 
encourage  over-drinking 

•  Keep  a  drink  diary 

•  Have  several  drink-free  days 
in  the  week 

•  Go  to  pub  later 


heart  disease  —  in  fact  there  is 
controversy  over  whether 
moderate  intake  can  protect 
against  heart  attacks  by 
increasing  HDL.  Recent  research 
has  suggested  a  preventative 
role  between  moderate  alcohol 
intake  and  coronary  heart 
disease;  with  moderate  intake 
giving  less  cardiovascular  deaths 
than  in  those  taking  no  or  excess 
alcohol.  However  total 
abstainers  may  be  a  special 
group  at  higher  risk  for  other 
reasons  —  they  may  not  drink 
for  health  reasons,  or  be 
ex-alcohol  misusers,  for 
example.  So  at  present  there  is 
no  evidence  to 
link  alcohol 
with  an  actual 
reduction  in 
heart  disease, 
and  the 
message 
should  remain 
that  alcohol  is 
bad  for  health 
Liver  Around 
half  of  heavy 
drinkers  have 
some  liver 
damage  and 
fatty  changes 
in  the  liver  are 
particularly 
common. 
Cirrhosis  occurs 
in  10-30  per 
cent  of  cases, 
while  liver 
cancer 

develops  as  a 
late 

complication 
of  cirrhosis  in 
around  10  per 
cent  of 

patients.  Early 
liver  lesions 
will  heal  if 
drinking  stops, 
and  those  with 
cirrosis  will  live 
longer  if  they 
abstain. 
Alcoholic 
hepatitis 
develops  in  some  heavy 
drinkers. 

Gastrointestinal  symptoms 

Effects  on  the  oesophagus 
include  rupture  and  tearing, 
acid  reflux  and  cancer. 
Pancreatitis  may  lead  to 
diabetes  and  malabsorption  of 
food,  while  acute  gastritis  can 
cause  nausea  and  retching. 
Alcohol  may  also  irritate  and 
impair  the  healing  of  peptic 
ulcers.  Diarrhoea  may  also 
occur. 

Malnutrition  is  commonly 
associated  with  alcohol  abuse.  It 
can  be  caused  by  inadequate 
food  intake,  the  toxic  effect  of 
alcohol  on  the  intestine,  or 
impaired  metabolism. 
Malnutrition  itself  causes 
damage  to  the  liver  and  nervous 
system  too. 
Reproductive  function 
Although  alcohol  is  often 
thought  to  be  an  aphrodisiac, 
prolonged  misuse  in  men  is 
associated  with  loss  of  libido, 
impotency,  infertility.  It  has 
now  been  shown  that  4-6  units 
of  alcohol  a  day  is  associated 
with  reduced  sperm  counts  in 
men.  Women  may  experience 
sexual  difficulties,  menstrual 
irregularities,  while  shrinkage 
of  sexual  organs  can  occur  in 
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both  sexes. 

Pregnancy  Fetal  alcohol 
syndrome,  characterised  by 
growth  deficiencies,  CNS 
defects,  lowered  IQ  and  facial 
malformations  are  associated 
with  consistent  drinking  of  over 
35  units  a  week  during 
pregnacy.  More  moderate  levels 
of  around  10  units  a  week  can 
increase  the  risk  of  miscarriage 
or  the  birth  of  an  underweight 
baby.  One  unit,  once  or  twice  a 
week  is  said  to  be  a  low  risk, 
although  in  the  USA  pregnant 
women  are  not  recommmended 
to  drink  at  all.  Alcohol  is  passed 
into  breast  milk  so  again  this  is 
not  recommended. 

The  pharmacists 
role 

The  Community  Care  Act  eans 
that  more  alcohol-depenuent 
people  are  being  treated  in  the 
community,  possibly  widening 
the  role  of  the  pharmacist  in 
counselling,  for  example.  And 
pharmacists  are  also  poised  to 
spot  those  with  a  drink 
problem.  The  following  are 
possible  warning  signs: 

•  Frequency  of  accidents  such 
as  falls,  loss  of  memory, 
shakiness  and  trembling, 
incontinence  —  often  signs  of 
old  age  —  may  instead  signal  a 
drinking  problem 

•  Withdrawal  symptoms  — 
shakes,  night  sweats, 
nightmares 

•  Gl  symptoms  —  vomiting, 
diarrhoea,  anorexia,  abdominal 
pain,  morning  nausea 

•  Mood  swings  in  a  regular 
customer 

•  More  obvious  signs  include 
the  smell  of  alcohol  and  violent 
loud  behaviour 

•  Identifaction  of 
alcohol-related  problems  can  be 
helped  by  looking  at  other 
issues.  For  example,  frequent 
misusers  often  abuse  other 


Interactions 
with  alcohol 


•  Disulfiram-like  reaction 
with  some  antibacterials 
(cephamandole, 
metronidazole,  nimorazole, 
tinidazole);  cytotoxics 
(procarbazine); 
monosulfiram 

•  Enhanced  sedative  effect 
with  antihistamines, 
antipsychotics,  anxiolytics, 
hypnotics,  nabilone,  tricyclic 
antidepressants,  muscle 
relaxants  (baclofen), 
antihypertensives 
indoramin) 

•  Enhanced  hypotensive 
effect  with 

antihypertensives,  beta 
blockers,  nitrates 

•  Enhanced  hypoglycaemic 
effect  with  antidiabetics 

•  Enhanced  anticoagulant 
effect  with  warfarin  and 
nicoumalone 

•  Tyramine  in  alcohol  or 
non-alcoholic  drinks  may 
inetract  with  MAOIs 

•  Chlorpropamide:  flushing 

•  Metformin:  increased  risk 
of  lactic  caidoisi 

•  Dopaminergics:  reduced 
tolerance  to  bromocriptine 


drugs  such  as  hypnotics  and 
benzodiazepines;  heavy 
smokers  have  a  higher  incidence 
of  alcohol  abuse 

Dependent  drinkers 

Most  people  enjoy  a  drink.  But 
when  does  drinking  for  fun 
become  an  unpleasant  habit? 

Alcohol  dependency  is  a  vague 
term  and  definitions  tend  to  be 
complex;  one  of  the  problems 
has  been  that  there  are  too 
many  conflicting  definitions. 

The  word  alcoholic  tends  to 
conjure  up  a  stereotyped  image 
of  a  "wino"  and  is  no  longer 
used  by  most  health 
professionals.  In  1977  the  World 
Health  Organisation  redefined 
the  term  '  alcoholism"  as 
alcohol  dependence  syndrome. 
The  criteria  for  diagnosis  involve 
changed  behavioural  state,  an 
altered  subjective  state,  and  an 
altered  psychobiological  state, 
with  experience  of  the  signs  and 
symptoms  of  withdrawal, 
drinking  for  relief  of  withdrawal 
and  increased  tolerance. 
However  this  syndrome  exists  in 
degrees,  and  the  definition 
allows  scope  for  different 
graduations  of  dependence. 

Alcohol  dependence  may 


Detoxification 


Drugs  have  a  limited  role  in 
the  treatment  of  alcohol 
dependence;  a 
comprehensive  programme 
involving  counselling  and 
support  is  vital. 

Disulf  iram  (Antabuse)  is 
used  as  aversion  therapy  in 
the  treatment  of  alcohol 
dependence;  it  causes 
accumulation  of 
acetaldehyde,  leading  to 
extremely  unpleasant 
systemic  reactions  after  the 
injestion  of  even  small 
amounts  of  alcohol. 
Individuals  vary  in  their 
response;  reactions  can  occur 
in  10  minutes  and  be  severe, 
including  palpitations, 
tachycardia,  nausea, 
vomiting.  Large  doses  of 
alcohol  cause  arrythmias, 
hypotension,  and  collapse. 
Therapy  can  be  continued 
for  up  to  a  year,  and  should 
be  initiated  in  a  specialised 
setting.  A  recent  literature 
review  concluded  that 
disulfiram  may  be  most 
effective  in  reducing  short 
term  alcohol  consumption 


when  patient  compliance  is 
supervised. 

Chlormethiazole 
(Heminevrin)  and 
benzodiazepines  can  be  used 
to  relieve  withdrawal 
symptoms,  but  dependence 
may  develop  to  them. 
Chlormethiazole  reduces 
shakes,  general  restlessness 
and  insomnia.  It  is 
contraindicated  in  those  who 
continue  to  drink,  and  to 
minimise  the  risk  of 
dependence,  it  is 
recommended  that 
administration  should  be 
limited  to  nine  days  under 
inpatient  supervision. 
Daily  im  injections  of 
Parentrovite  may  be  given 
for  seven  days  during 
withdrawal.  Multivitamins 
are  required  by  long-term 
alcoholic  dependents. 
There  is  some  evidence  that 
alcohol  interferes  with  the 
ability  to  convert  linoleic  acid 
to  gamma-linoleic  acid;  if  so, 
sources  of  gammalinoleic 
acid  may  be  useful  in 
withdrawal,  for  example. 


involve  both  mental  and 
physical  dependence  and  is 
often  said  to  include  the 
following  elements: 

•  Narrowing  of  repertoire.  The 
dependent  drinker  begins  to 
drink  the  same  whatever  the 
day  or  situation,  for  example 

•  Giving  top  priority  to 
maintaining  alcohol  intake,  at 
the  expense  of  other  interests 

•  Increased  tolerance  to  alcohol 

•  Repeated  withdrawal  symptoms 

•  Relief  or  avoidance  of 
withdrawal  symptoms  by 
further  drinking 

•  Cravings  and  loss  of  control 

•  Relapse  after  abstinence 
In  a  nutshell,  a  dependent 

drinker  can  be  described  as 
having  lost  control  over  drink, 
has  an  ever  increasing  desire  to 
drink  with  physical  or  mental 
pain  if  they  do  not,  and  an 
inability  to  stop.) 

WHO  define  an  alcohol 
related  disability  as  an 
impairment  in  physical,  mental 
or  social  functioning:  not  all 
sufferers  will  be  dependent,  but 
they  may  be  at  increased  risk  of 
developing  dependence. 

Information  courtesy  of  Alcohol 
Concern,  The  Medical  Council 
on  Alcoholism,  and  "Alcohol 
Our  Favourite  Drug"  published 
as  a  report  from  the  Royal 
College  of  Psychiatrists  by 
Tavistock  Publications,  London. 


Heavy  alcohol  use  and 
misuse  is  a  moral  isssue,  with 
many  classifying  it  as  low  on 
the  list  of  health  priorities. 
However  a  varity  of  help  is 
available,  making  it  possible 
to  tailor  the  help  to  the 
patient. 

Some  self  help  groups,  like 
Alcoholics  Anonymous,  see 
alcoholism  as  a  disease  and 
believe  that  the  only  way 
forward  is  not  to  drink 
again.  However,  many  other 
professionals  see  excessive 
drinking  as  a  piece  of 
learned  behaviour,  arising 
from  a  variety  of  causes, 
which  can  be  remedied  with 
the  right  help.  Depending  on 
the  drinker's  degree  of 
dependence,  it  may  not 
always  be  necessary  to 
totally  abstain. 

While  AA  works  on  a 
group  basis,  one-to-one 
counselling  is  also  available 
nationwide.  Details  can  be 
found  in  the  Alcohol 
Concern's  Alcohol  Services 
Directory,  which  lists  all 
known  agencies  whose  main 
function  is  to  help  problem 
drinking.  Community  based 
services  include  individual 


and  group  counselling, 
telephone  advice,  residential 
courses,  controlled  drinking 
and  private  agencies. 
Alcoholics  Anonymous,  1 1 
Redcliffe  Gardens, 
London  SW10  9BQ.  Tel:  071 
3529779.  Members  meet  for 
self-help  in  a  group  setting 
Alcohol  Concern,  305  Grays 
Inn  Road,  London,  WC1X 
8QF.Tel:071  833  3471 
Al  Anon/AI  Ateen,  61  Great 
Dover  Street,  London  SE1 
4YF.Tel:071  403  08888. 
Provides  support  for  families. 
Medical  Council  on 
Alcoholism,  1  St  Andrews 
Place,  London  NW1  4LB.  Tel: 
071  487  4445 

Drink  Watchers,  Tel:071  371 
7477.  For  those  who  wish  to 
cut  down,  rather  than 
abstain  from  alcohol 
Scottish  Council  on 
Alcoholism, 

147  Blythswood  St,  Glasgow 
G2  4EN.Tel:041  333  9677 
Nl  Council  on  Alcohol,  40 
Elmwood,  Belfast  BT9  6AZ. 
Tel:  0232  664434 
Alcohol  Concern  (Wales),  9th 
floor,  Brunei  Houise,  2 
Fitzalan  Road,  Cardiff  CF2 
1EB.  Tel:  0222  488002 
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This  repeat  script  is  presented  by  a  24  year 
old  married  lady.  She  asks  advice  about  a 

problem  she  has  had  since  stopping  a 
conventional  combined  oral  contraceptive 
three  months  ago:  she  hasn't  menstruated 
since. Is  this  normal  or,  after  six  years  on  the 
Pill,  is  she  now  infertile? 


2.  She  may  already  be  pregnant, 
or  menstruation  may  have  been 
irregular  and  unpredictable 
before  starting  on  the  oral 
contraceptive. 

3.  She  should  have  a  pregnancy 
test  and  no  more  minocycline 
should  be  taken  until  the  result 
is  known.  This  issue  should  be 
addressed  with  care,  preferably 
via  the  GP.  Tetracyclines  are 
contra-indicated  during 
pregnancy  because  they  may 
affect  the  development  of  bone 
and,  if  pregnancy  is  confirmed, 
counselling  about  the  possible 
risk  to  the  foetus  will  be 
necessary.  If  pregnancy  is 
excluded  and  the  delay  in 
conception  is  worrying, 
specialist  referral  for  both 
partners  would  help. 

4.  This  depends  on  the  severity 
of  symptoms:  keratolyses  alone 
may  be  adequate  and  would  be 
safe.  If  antibiotic  therapy  is 
essential,  topical  agents  such  as 
erythromycin  lotion  would  be 
preferred.  Although  it  is  not 
specifically  indicated  for  use 
during  pregnancy,  extensive 
experience  suggests  that 
problems  are  unlikely. 


1 .  Is  this  normal? 

2.  What  alternative 
explanations  could  there  be? 

3.  What  action  do  you  suggest? 

4.  How  should  the  acne  be 
treated? 

1.  Yes  —  amenorrhoea  may 
occasionally  persist  for  several 
months  after  stopping  oral 
contraceptives.  If  this  problem  is 
causing  concern  she  should 
discuss  with  her  GP  the  benefits 
of  specialist  referral,  although  a 
further  three  month  wait  may 
be  advised  before  investigations 
are  contemplated. 


JUST  FOR  MEN 


NATIONAL  T.V.  CAMPAIGN 
STARTS  JULY. 


Just  For  Men  is  going  on 
the  box  -  soon. 
So  shouldn't  Just  For  Men  be 

going  on  your  shelves  -  now? 


TRADEMARK 


Combe 


Gets  rid  of  grey  hair 
in  just  5  minutes. 


international  ltd. 


For  further  details  and/or  orders:  contact  your  Combe  representative.  Chemist  Wholesaler  or 
Combe  International,  Croydon,  Surrey,  CR9  2AU.  081-680-2711.  Fax:  081-680-9133. 
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Now  you  see  them. 


Now  you  don't. 


Cow  &  Gate's  'new  look'  tins  are  magic! 


When  it  comes  to  consumer  appeal  - 
and  money  in  your  till!  -  we've  got  the 
magic  formula! 

Together,  Nutrilon  Premium  and 
Nutrilon  Plus  have  a  40%+  share  of  the 
Babymilks  market  -  and  with  the 


introduction  of  our  new  tins,  you  can  be 
sure  it's  going  to  grow  even  further. 

So  take  stock  of  a  winning  opportunity 
. .  .and  give  the  leading  brand  of  Babymilks 
all  the  shelf  space  they  deserve. 
Then  watch  them  quickly  disappear! 


Cow  &  Gate  Ltd.,  Trowbridge,  Wiltshire  BA140XQ.  Tel:  0225  768381    Cow  &  Gate  (Ireland)  Ltd.,  Sandyford,  Dublin  18.  Tel:  01  954744 


The  Babyfeeding  Specialists 


Breastmilk  is  the  best  food  for  babies.  The  purpose  of  infant  milk  formula  is  to  replace  or  supplement  breastmilk  when  a  mother  cannot,  or 
chooses  not  to  breastfeed.  The  cost  of  infant  milk  formula  should  be  considered,  and  medical  advice  taken,  before  deciding  how  to  feed  a  baby. 


ADVERTISEMENT  FEATURE 


Announcing  the  new 
Benylin  Non-Drowsy 
Formulation 
for  Dry  Coughs 

Following  the  successful  introduction  of  Benylin  Non-Drowsy  formulation  for  Chesty  Coughs  last  year, 

Warner-Lambert  Health  Care  announce  the  new  Benylin  Non-Drowsy  formulation  for  Dry  Coughs. 
Now  for  the  first  time,  the  pharmacist  can  offer  his  customers  a  choice  between  Benylin  treatments  for 
the  Dry  Cough  —  Benylin  Original  Dry  and  Benylin  Non-Drowsy  Dry 


Research  shows  that  the  non- 
drowsy  segment  now  accounts 
for  40  per  cent  of  the  cough 
treatment  market,  a  growth  of 
13  per  cent  since  1989.  While  the 
majority  of  users  still  prefer  the 
original  formulations, 
nevertheless  a  quarter  of  cough 
product  users  actively  seek  non- 
drowsy  formulations. 

Experience  with  Benylin  Non- 
Drowsy  Chesty  has  shown  an 
overwhelming  response  to  the 
concept  of  non-drowsy  Benylin 
variants,  generating  additional 
interest  and  sales  for  the  Benylin 
range  as  a  whole.  With  the 
support  of  the  pharmacist,  this 
can  bring  additional  cough 
business  back  into  the 
pharmacy,  as  has  happened 
already  with  Benylin  Non- 
Drowsy  Chesty.  Research  shows 
that  this  trend  is  likely  to 
continue. 

Heavy  TV  support 

The  launch  of  Benylin  Non- 
Drowsy  Dry  is  being  heavily 
supported  with  television 
advertising  in  May,  June  and 
July  so  that  the  pharmacy  can 
take  full  advantage  of  Summer 
sales  —  it  is  a  fact  that  40  per 
cent  of  cough  sales  are  in  the 
Summer  months,  more  than 
many  "Summer"  categories 
such  as  OTC  hay-fever 
treatments  and  travel  sickness 
remedies. 

This  summer  TV  advertising 
for  Benylin  will  be  in  addition  to 
the  usual  heavy  winter 
campaign.  The  benefit  of  this 
extra  support  for  the  brand  and 
the  pharmacy  can  be  maximised 
by  good  display  and 
merchandising  during  the 
summer  months. 

Benylin  Non-Drowsy  Dry  is 
registered  as  a  "P"  product  and 
contains  7.5mg 
dextromethorphan 
hydrobromide  per  5ml  dose.  It  is 
available  in  125ml  bottles  with 
an  rsp  of  £2.45. 

Now  even  more  customer  choice  in 
Benylin  —  the  new  Non-Drowsy 
formulation  for  Dry  Coughs 


The 
non-drowsy 
market 

Your  questions  answered:- 

•  The  non-drowsy  segment  is 
now  40  per  cent  of  today's 
cough  market 

•  The  non-drowsy  segment  has 
grown  by  1 3  per  cent  since  1 989 

•  Some  25  per  cent  of  cough 
users  actively  seek  non-drowsy 
formulations 

•  While  avoiding  drowsiness 
was  an  important  factor  for 
some  consumers,  cough  relief 
which  aids  restful  sleep  was  seen 
as  desirable  by  44  per  cent 

•  Research  clearly  indicates 
that  a  market  for  both  original 
and  non-drowsy  formulations 
will  continue  to  exist,  that 
customers  want  to  be  able  to 
exercise  choice,  and  that  co- 
medication  will  occur 

The  Benylin  !\on- 
Drowsy  formulations 

•  Consumer  research  indicates 
that  67  per  cent  of  users  of 
competitive  brands  stated  that 
they  would  now  purchase  a 
non-drowsy  Benylin 

•  Non-drowsy  Benylin  variants 
mean  not  just  extra  sales  but 
also  can  bring  additional  cough 
business  back  into  the 
pharmacy.  This  has  happened 
already  with  Benylin  Non- 
Drowsy  for  Chesty  Coughs  as 
detailed  below 

•  Both  Benylin  non-drowsy 
variants  are  sold  only  in 
pharmacy.  Non-Drowsy  Dry  is  a 
P  medicine  and  Non-Drowsy 
Chesty  is  GSL  but  limited  to 
pharmacy.  This  helps  keep 
cough  profits  in  the  pharmacy 

Growing  success  for 
Benylin  Non-Drowsy 
for  Chesty  Coughs 

•  The  1 25ml  size  was  launched 
in  September  1991,  and  had 
achieved  a  2.3  per  cent  share  of 
the  market  in  its  early  months, 
ahead  of  many  well-known 
brands.  This  brand  share  is  still 
growing 

•  Of  all  the  new  cough 
products  launched  in  1991, 
Benylin  Non-Drowsy  for  Chesty 
Coughs  had  the  highest  cash 
rate  of  sale  of  any  new  pack, 
and  has  reached  number  four 
ranking  for  the  entire  category 

•  Benylin  Non-Drowsy  for 
Chesty  Coughs  brought  extra 


Benylin  summer  TV  will  feature  new  Non-Drowsy  variants 

AVERAGE  SHOP  CASH  RATE  OF  SALE 
TOTAL  BENYLIN  CHESTY  VARIANTS 

120  r 


80 


40 


N/D  1990 


N/D  1991 


The  launch  of  Benylin  Non-Drowsy  for  Chesty  Coughs  helped  increase  the 
cash  rate  of  sale  of  total  Benylin  Chesty  variants  by  over  25  per  cent 


business  to  the  Pharmacy.  Some 
45  per  cent  of  sales  of  this  new 
variant  were  incremental  to  the 
Benylin  range 

New  —  Non-Drowsy 
for  Chesty  Coughs  now 
in  300ml  size 

•  Benylin  Non-Drowsy  for 
Chesty  Coughs  is  now  available 
in  300ml  size,  responding  to  a 
demand  for  a  larger  pack.  The 


300ml  size  of  Benylin  Chesty 
Original  Formulation  now  has 
the  third  ranking  cash  rate  of 
sale  in  the  entire  cough 
category,  illustrating  the 
consumer  demand  for  larger 
sizes 

•  Non-drowsy  medications  are 
usually  taken  throughout  the 
day,  increasing  the  consumer's 
product  requirements.  This 
makes  the  larger  300ml  size 
convenient  for  the  customer  as 


'Customers  choice 
is  today's 
opportunity' 

says  Jim  Cali, 
group  product  manager, 
Warner-Lambert  Health  Care 


well  as  a  high  profit  item  for  the 
pharmacy 


Customer  choice 

"As  the  number  one  brand  in 
coughs,  our  purpose  must 
always  be  to  provide  the 
customer  with  the  choice  that  he 
orshe  needs  within  the  Benylin 
range.  We've  done  this  already 
for  chesty  coughs,  and  there  our 
new  non-drowsy  product  has 
already  been  a  resounding 
success  —  generating 
incremental  sales  for  Benylin 
and  the  pharmacy. 

"Now  there  will  be  the 
Benylin  choice  for  Dry  Coughs  as 
well,  and  we  are  sure  that  the 
new  product  will  quickly 
develop  its  own  consumer 
following  too.  TV  advertising  in 
the  May-July  period  in  addition 
to  our  usual  heavy  support  in  the 
winter  months  will  help  ensure 
strong  year-round  sales  for  both 
new  Non-Drowsy  variants,"  Mr 
Cali  said. 


Benylin 
for  children  brings 

relief  for  coughs 
caused  by  summer 

colds  &  allergies 


11 

Benylin 
Non-drowsy  Formulations 
bring  relief  throughout 
the  dav 


N°.  1  choice  for  coughs 


What  a  relief  for  everyone       .What  a  relief  for  everyone 


The  new  merchandising  aids  for  Benylin.  These  are  available  now  to  increase  the  impact  of  summer  TV  advertising,  and  include  a  counter  unit  shelf 
strips  and  two  showcards 


Advertising  regs  — 
honoured  in  the 
breach  only  in 
Scotland? 

Observers  of  Scottish 
pharmaceutical  affairs  will  hardly 
have  failed  to  notice  the  recent 
re-emergence  of  advertising  of 
professional  services;  this  despite 
legal  guidance  having  previously 
been  preferred  both  by 
Pharmaceutical  General  Council 
(Scotland)  and  by  the  Royal 
Pharmaceutical  Society  of  Great 
Britain,  advising  such  actions  may 
be  in  breach  of  Scottish  Health 


Service  regulations. 

It  is  now  painfully  obvious  that 
any  organisations  responsible  for 
such  activities  have  not  only  shown 
sue  h  little  regard  foi  our  national 
professional  bodies,  but  further, 
has  shown  themselves  to  be  in 
apparent  contempt  of  the  Scottish 
legal  system  itself.  Perhaps  they 
feel,  given  the  situation  in  England 
and  Wales,  that  Scottish  Health 
Boards  will  be  reluctant  to  instigate 
service  committee  proceedings 
over  such  matters. 

Might  we  remind  everyone, 
therefore,  that  while  such 
regulations  exist,  they  should  be 


legally  binding  on  all  of  us,  and 
that,  as  such,  Health  Boards 
should  be  duty  bound  to  take  the 
appropriate  measures  should  a 
breach  of  such  regulations  be 
brought  to  their  attention. 

A  number  of  our  more  politically 
aware  pharmacist  commentators 
foresee  little  chance  of  Scottish 
Health  Service  Regulations  being 
consolidated  this  current 
Parliamentary  session.  Indeed,  one 
might  even  venture  to  suggest  that, 
given  the  current  fierce  pressures 
on  the  Parliamentary  legislative 
timetable,  that  such  a  low  priority 
item  might  not  even  be  tabled  in 


veracur  gel 

Helps  pharmacists  put  down 
what  feet  pick  up. 


Swimming  and  other  summer 
activities  help  Verrucas  spread. 
So  now's  the  time  to  remember 
Veracur  Gel. 


Convenient,  painless,  non-acid 
No  cutting,  no  burning 
Suitable  for  children 


Veracur  gel  contains  a  formaldehyde  solution  BP  equivalent  to  0  75%  w/w  formaldehyde  on  water  miscible  gel  base  Available  in  15g  tubes 


-  Puts  verrucas  on  the  run. 


Typharm  Limited,  14  Parkstone  Road,  Poole,  Dorset  BH15  2PG 
VrJzM   Telephone  0202  666626 


the  medium  term. 

Our  friends  in  their  ivory  towers 
seeking  legal  immunity  would  do 
well  to  remember  the  inordinate 
length  of  time  it  took  to  bnng 
Scottish  divorce  law  into  line  with 
the  rest  of  Britain  —  almost  a 
decade! 

Given  such  circumstances,  there 
are  three  main  areas  in  which  we 
would  welcome  the  opportunity  to 
comment: 

(a)  In  the  first  instance,  it  is 
necessary  to  distinguish  between 
advertising  per  se,  and  canvassing: 
whereas  the  "Oxford  English 
Dictionary"  defines  advertising  as 
"to  make  known  by  an 
announcement  in  a  journal...", 
canvassing,  on  the  other  hand,  is 
defined  as  "to  solicit,  as  support... 
orders...".  While  advertising  may 
well  be  in  the  public  interest  in  that 
members  of  the  public  will  be 
better  informed  of  what  the 
pharmaceutical  profession  has  to 
offer,  canvassing  cannot  be 
considered  to  be  anything  better 
than  prostitution  of  the  profession! 

(b)  In  defending  our 
professional  integrity,  it  is  essential 
that  Scottish  pharmacists  remain 
vigilant,  reporting  all  such  breaches 
of  the  regulations  and  ensuring 
that  such  reports  are  acted  upon. 

(c)  Even  though  it  may  be  some 
time  before  Parliament  gels  round 
to  consolidating  and  reforming  the 
Scottish  regulations,  we  must  make 
provision  now  —  we  must  plan 
carefully  and  be  ready  to  negotiate 
in  order  that  we  do  not  "throw  the 
baby  out  with  the  bath  water". 

We  must  ensure  that  the  rules  on 
advertising  are  not  abandoned 
totally,  but  redrafted  to  take 
account  of  society's  needs  for 
information.  This  relaxation  of  the 
rules,  however,  will  require  to  be 
tempered  by  the  continued  need  to 
prohibit  those  who  would  seek  to 
tout  for  business.  In  so  doing,  the 
regulations  will  require  to  be 
carefully  defined  —  vague  law  can 
frequently  be  bad  law. 

Scottish  regulations  aside,  the 
latest  Code  of  Ethics,  while  no 
longer  requiring  advertisements  for 
professional  services  to  be 
"discreet",  still  impose  obligations 
on  pharmacists  to  use  "restraint". 
Recent  advertisements  run  in 
Scottish  Press,  however,  have 
tended  to  take  the  form  of  "full 
page"  advertisements. 

As  Tim  Astill,  director  of  the 
National  Pharmaceutical 
Association,  has  questioned 
recently,  "how  far  does  advertising 
have  to  go  before  it 
prompts. ..knuckle  rapping  from 
the  Society"  (C&D  May  30,  p942). 
With  the  best  will  in  the  world,  we 
do  not  believe  the  Society  has 
either  the  financial  or  manpower 
resources  to  police  such  a  Code. 

Far  better,  therefore,  to  provide 
for  careful  control  through  the 
mechanism  of  well  defined 
legislation  allowing  the  use  of 
advertising  for  the  purposes  of 

Continued  on  pi 059 
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"THE  WINNING 
FORMULA" 

PIZAZZ  SPORT  is  the 
all  new  mens 
toiletries  regime. 
Six  winning  products 
with  RSP's  from 
£1.99 -£5.25 
PLUS  excellent  trade 
margins  and  year 
round  support. 


TOTAL  SPEND  IN  EXCESS  £1 .5  MILLION  IN  YEAR  ON 


I 


YOU  CAN  WIN  TICKETS  TO  THE  BELGIAN  GRAND  PRIX  -  August  30th 
including  hotel  in  the  U.K.  and  private  return  jet  flight. 
Contact  Spectrum  Group  for  details...  Consumer  prizes  include 
•Nigel  Mansell's  Renault  Clio  16V    *A  test  drive  in  a  Ferrari  Testarossa 


Distributed  to  chemists  by: 


Spectrum  Consumer  Products,  10  Waltham  Park  Way 
London  E17  5DU 

Tel:  081  523  5500    Fax:  081  523  4729 


Northern  Ireland 

Worktown  Brokerage,  Belfast 

Tel:  0232  84841  6   Fax:  0232  833852 


Pizazz  Sport  International  •  9  Cork  Street  •  London  W 1  X  1  PD  •  Tel  071  439  3806 

 A  MICHAEL  LEFORT  COMPANY 


cniornexidme 
gluconate 
0.2%  w/v 


chlorhexidine 
gluconate 

0.2%  w/v 

PRESCRIBING  NOTES 
onsult  data  sheet 
jefore  prescribing. 
JSE 

nhibition  of  plaque; 

reatment  and  prevention  of 
gingivitis;  maintenance  of 
xal  hygiene;  promotion  of 
gingival  healing  following 

urgery;  management  of 
aphthous  ulceration  and  oral 

andidiasis. 

Presentation 

'Corsodyl'  Mouthwash 

clear  pink  solution 
;ontaining  0.2%  w/v 
rhlorhexidine  gluconate. 
'Corsodyl'  Mint  Mouthwash: 
\  clear  colourless  solution 
;ontaining  0.2%  w/v 
:hlorhexidine  gluconate. 
□OSAGE  AND 
ADMINISTRATION 
10ml  undiluted  twice  daily. 
Rinse  mouth  for  one  minute. 
Pnor  to  dental  surgery:  rinse 
mouth  with  10ml  for  one 
minute. 

CONTRAINDICATIONS 

Previous  hypersensitivity 
reaction  to  chlorhexidine. 
Such  reactions  are, 
however,  extremely  rare. 
PRECAUTIONS 
For  oral  use  only,  keep  out 
of  eyes.  Avoid  contact  with 
brain,  meninges  and 
middle  ear 
SIDE  EFFECTS 
Occasional  irritative  skin 
reactions.  Generalised 
allergic  reactions  to 
chlorhexidine  have  also 
been  reported  but  are 
extremely  rare.  Superficial 
discolouration  of  the  teeth 
may  occur.  This  usually 
disappears  after 
discontinuation  of  treatment 
and  can  largely  be 
prevented  by  cleaning  teeth 
or  dentures  before  use  but 
may  sometimes  require 
scaling  and  polishing  for 
complete  removal.  Transient 
taste  disturbances  and  oral 
desquamation.  Very 
occasional  parotid  swelling. 
PRODUCT  LICENCE 
NUMBERS  AND  BASIC 
NHS  COST 
'Corsodyl'  Mouthwash 
(29/0124)  300ml  (OPI  £1.25. 
'Corsodyl'  Mint  Mouthwash 
(29/0201)  300ml  (OP)  £1.25. 

'Corsodyl'  is  a  trademark. 

Further  information  is 
available  from; 

ICI  Pharmaceuticals, 
King's  Court.  Water  Lane, 
Wilmslow,  Cheshire. 
SK9  5AZ 
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The  balloons  go  up  on  the  Norton  .stand,  and  intrigue  some  of  the  children 
attending  the  Unichem  Family  Day  at  Thorpe  Park  last  Sunday  with  their 
pharmacist  parents(see  pi 062) 


Continued  from  pl()5(> 

public  information,  but  without  the 
excesses  of  persuasive  soliciting. 

However,  to  make  one  final 
point:  much  of  legislation  is  based 
on  reason  —  what  is  reasonable  in 
given  circumstances  —  what  rules 
are  necessary  to  allow  those 
affected  by  the  legislation  to  go 
about  their  business  in  a  fair  and 
equitable  manner.  Having  regard 
for  such  a  concept,  it  would  neither 
be  right  nor  proper,  to  allow  those 
with  the  greatest  financial  muscle 
to  prosper  at  the  expense  of  the 
individual  proprietor  pharmacist. 

Any  regulations  so  introduced 
must  address  the  issue  of  restraint. 
Thus  far,  precious  little  restraint 
has  been  exercised  in  Scotland. 


Frank  Owens,  Bonnybridge 
AUastair  Murray,  Falkirk 
John  Craig,  Cumbernauld 
Michael  Cohen,  Polmont 
Alan  Sutherland,  Stenhousemuir 
Carol  Scott,  Bonnybridge 


Thanks  voters 

I  would  like  to  take  this  opportunity 
to  thank  all  of  the  members  of  the 
Society  who  voted  for  me  in  the 
recent  Council  elections. 

Having  come  close  to  being 
elected  this  year,  I  can  assure  the 
members  that  voted  for  me,  that  I 
will  be  seeking  nomination  for  next 
year's  election. 

Julian  Ashley 

Superintendent  pharmacist.  Safeway 


Rural  dispensing 
rules  must  be 
applied  over 
the  country 

I  welcome  Robert  Gartside's 
"Personal  Opinion"  column  in  last 
week's  issue  (p880)  as  it  coincides 
precisely  with  my  views  on  the 
subject  and  I  believe  that  it  is  time 
that  the  law,  as  stated,  in  the 
Medicines  Act  1968  was  properly 
operated. 

I  have  spoken  to  members  of  the 
RPSGB  staff  and  officers  of  the 
PSNC  on  the  subject,  but  I  feel 
there  to  be  a  conspiracy  of  silence 
on  the  matter.  Why?  I  am  sure  that 
if  one  of  us  overstepped  the 
boundary  into  the  medical 
practitioner's  area  of  responsibility 
there  would  be  a  justifiable  outcry, 
so  why  does  it  not  apply  the  other 
way  round? 

In  Kent  there  are  a  considerable 
number  of  rural  communities 
where  the  pharmacy  and  surgery 
are  very  close,  yet  the  doctors  are 
permitted  to  dispense  for  their 
patients  outside  the  one  mile  limit, 
even  though  those  same  patients 
have  to  pass  the  pharmacy  door  to 
collect  their  medicines  from  the 
surgery,  where  they  have  been 
dispensed  by  unqualified  and 
unsupervised  staff.  Many  of  these 


rural  pharmacies  have  a 
below-average  dispensing  turnover 
and  they  would  be  very  vulnerable 
should  the  National  Audit  Office's 
apparent  liking  for  a  flat-fee 
arrangement  come  into  being. 

We  are  also  seeing  attempts  by  a 
number  of  general  medical 
practitioners  to  obtain  outline 
consent  to  dispense  in  areas  where 
the  existing  pharmaceutical  service 
is  perfectly  satisfactory.  The  only 
defence  under  the  Regulations  is  to 
prove  prejudice  to  the 
pharmaceutical  service  if 
permission  is  granted.  Prejudice  to 
anything  is  notoriously  difficult  to 
show  as  it  involves  many 
assumptions.  Sadly  the  Department 
of  Health's  comments  on  the 
subject  of  rural  dispensing  are  not 
carried  through  into  the 
Regulations.  Earlier  this  year  I 
received  a  reply  to  a  letter  of  mine 
addressed  to  the  Secretary  for 
Health  in  which  it  stated,  "The 
regulations  allowing  doctors  to 
dispense  addresses  a  need  which 
exists  in  the  absence  of  adequate 
pharmaceutical  services..."  In  many 
areas,  though,  the  existing 
pharmaceutical  service  is  clearly 
much  more  than  adequate,  but  the 
Regulations  have  allowed  outline 
consent  to  be  granted. 

Kent  FHSA  has  also  raised  the 
idea  of  some  form  of  training  for 
trading  doctors  dispensers  and  the 
LPC  has  indicated  its  misgivings  on 
the  subject  for  exactly  the  reasons 
set  out  by  Mr  Gartside. 

May  we  expect  some  positive 
moves  on  this  subject  in  the  near 
future,  or  do  we  have  to  stand  by  to 
see  rural  pharmacy  decimated  for 
the  financial  gain  of  some  doctors? 

Michael  D.Moore 

Kent  Local  Pharmaceutical  Committee 


Calling  all 
non-pharmacist 
Exeter  old  boys 
and  girls 

The  University  of  Exeter  is,  at 
present,  setting  up  an  Alumni 
Relations  programme  for  its  former 
students.  I  wonder  If  I  could 
request,  through  your  journal,  any 
former  students  of  the  University 
who  have  not  yet  done  so  to 
contact  me  at  the  address  below  in 
order  to  receive  their  free 
magazine,  Exeter  Graduate,  and 
the  news  of  future  reunions  and 
services  to  Alumni,  which  may  be 
of  interest  to  them. 

Would  any  former  students  write 
to:  Chris  Bignell,  Alumni  officer, 
Development  Office,  Registrar  and 
Secretary's  Department,  Northcote 
House,  The  Queen's  Drive,  Exeter 
EX4  4QJ. 

With  many  thanks  for  to  your 
readers  for  their  co-operation. 


Chris  Bignell 

Alumni  ( )fficer 


Worthy  of  hire 

Xrayser's  comments  on  the  use  of 
JIC  scales  in  NHS  remuneration 
negotiations  (C&D  May  23)  bear  no 
relationship  to  reality  whatsoever. 

Neither  under  the  cost-plus 
contract  or  its  replacement,  based 
on  the  principles  of  recruitment, 
retention  and  motivation,  have  JIC 
scales  formed  any  part  of  the 
evidence  or  discussions  leading  to 
the  determination  of  NHS 
remuneration. 

Where  Xrayser  is  on  stronger 
ground  is  in  suggesting  that  the 
DoH  should  accept  the  true  costs 
of  staff  employment. 

While  acceptance  would  smack 


of  a  return  to  cost-plus,  the 
Department  should  be  prepared  to 
agree  to  the  collection  of  cost  data 
to  inform  the  negotiations. 

What  is  the  point  of  the 
Department  accepting  that  "trends 
in  the  general  level  of  NHS 
expenses"  is  a  factor  to  be  taken 
into  account  and  then  steadfasUy 
refusing  to  co-operate  in  the 
collection  of  relevant  data?  Perhaps 
the  Pharmacists  Review  Panel  can 
provide  as  with  the  answer. 


M  D  Brining 

Pharmaceutical  Services  Negotiating 
Committee 


PUNCTURE  REPAIR  KIT 

There  are  three  good  reasons  to  recommend 
WA5P-EZE  to  your  customers  before  they  go  on 
holiday. 

•  Its  powerful  local  anaesthetic 
provides  rapid  pain  relief. 

f Asr  aip  For 

ALL« 

and  insect  bites 


Consumer  Products  Division,  Napp  Laboratories  Ltd.  Cambridge  Science  Park,  Milton  Road, 
^NAPP)    Cambridge  CB4  4GW.  UK  ®  The  NAPP  device  and  WASP-EZE  are  Registered  Trade  Marks 
3  Napp  Laboratories  Ltd  1992 
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Sales  of  SMA*  Ready-to-Feed  are  hotting  up.  As  the 
weather  gets  warmer  and  mothers  get  out  and  about, 
more  and  more  discover  the  convenience  and  quality  of 
liquid  SMA,  in  go-anywhere,  feed- 
anywhere  cartons. 

SMA  Ready-to-Feed  does  away  with 
mixing  up  powder  feeds.  The  250ml  size 
provides  a  handy  trial  pack  and  is  perfect 
for  days  out.  The  larger  one  litre  carton 
contains  a  whole  day's  feed  and  is  the 
ideal  size  for  full  time  use. 

Since  its  launch  in  1988  SMA  Ready- 
to-Feed  has  built  a  totally  new 
market.  And  in  spite  of 
imitations  still  enjoys  almost 
90%  of  all  liquid  sales. 

This  year  sales  are  expected 
to  reach  record  levels.  With 
premium  prices  over  powder 


and  the  need  for  increased  frequency  of  purchase, 
SMA  Ready-to-Feed  brings  more  store  traffic,  revenue 
and  profit  to  your  baby  milk  business. 

SMA  Ready-to-Feed  is  being  supported  by 
a  comprehensive  publicity  and  promotional 
programme.  So  stock  up  now  and  watch 
those  mothers  pouring  in. 

IMPORTANT  NOTICE 
Breastmilk  is  best  tor  babies  Intant  formula  is  intended  to  replace 
breastmilk  when  mothers  do  not  breastfeed.  Good  maternal  nutrition  is 
important  tor  preparation  and  maintenance  of  breast  feeding  Introducing 
partial  bottle  feeding  could  negatively  affect  breast  feeding  and  reversing  a 
decision  not  to  breastfeed  is  difficult  Professional  advice  should  be  followed  on 
intant  feeding  Infant  formula  should  be  prepared  and  used  as  directed. 
Unnecessary  or  improper  use  of  infant  formula  mav  present  a  health  hazard. 
Social  and  financial  implications  should  be  considered  when  selecting 
,  a  method  of  intant  feeding 


LO-FE 


READY-TO-FEED 

YOUR  LIQUID  ASSET 


SMA  NUTRITION,  Huntercombe  Lane  South,  Taplow,  Maidenhead,  Berks  SLo  OPH.  Tel:  0628  660633. 


Plans  to  raise  members' 
fees  by  about  6pc 


The  Royal  Pharmaceutical  Society's 
Council  has  agreed  to  seek  the  Privy 
Council's  approval  for  an  increase  of 
about  6  per  cent  in  the  statutory  fees 
for  members  as  from  January  1, 
1993.  The  retention  fee  for 
members  in  full  employment  would 
rise  from  £106  to  £1 12  and  the  fee 
for  those  in  part-time  employment 
from  £59  to  £63.  The  premises 
retention  fee  is  still  to  he 
determined. 

Development 
funds  sought 

Council  has  confirmed  that  it  would 
continue  to  seek  external  funding 
where  appropriate  for  initiatives  in 
professional  development  but 
agreed  that  employment  of  a 
professional  fund  raiser  would  not 
be  cost  effective. 

The  matter  arose  from  criticism 
over  the  £100  preregistration  exam 
fee  and  a  motion  carried  at  the 
Society's  annual  meeting  that: 
"Council  must  take  action  so  as  to 
produce  a  lasting  mechanism  which 
would  enable  the  payment  of  the 
profession's  examination/ 
assessment  requirements.  Such  a 
mechanism,  while  aiming  to 
maximise  external  funding,  must 
facilitate  for  the  spread  of  residual 
costs  among  the  profession  as  a 
whole." 

At  this  month's  Council 
meeting,  Lord  Peston  suggested 
that  the  motion  as  worded  could  n<  >t 
be  debated  because  it  was 
impossible  to  make  any  sense  of  it. 

The  president  David  Coleman, 
said  Council  should  consider 
sympathetically  the  thoughts 
behind  the  motion.  It  had  been 
argued  that  the  possibility  of 
external  funding  should  be 
considered  for  any-  extra 
examinations  and  that  the  increased 
cost  might  be  spread  among  the 
profession. 

Council  agreed  a  statement 
confirming  that  it  would  continue  to 
seek  external  funding  for  proposed 
initiatives  in  professional 
development  and  other  fields,  such 
as  research  awards  and  professional 
audit,  whenever  it  was  considered 
appropriate.  "In  addition,  the 
preferred  method  of  funding  of  any 
balance  of  required  expenditure, 
including  the  annual  retention  fee, 
would  be  considered  on  each 
occasion. 

But  Council  firmly  believed  that 
employing  a  fund  raiser  on  the 
Society's  staff  would  not  be  cost 
effective,  particularly  as  "funding 
agencies  will  not,  in  general,  be 
inclined  to  support  the  professional 
development  of  individual 
pharmacists.  Members  of  the 
Council  and  staff  will,  as  at  present, 
he  nominated  by  the  Council  to 
seek  resources  from  the  relevant 


external  funding  bodies  whenever 
appropriate. 

"The  Council  believes  that  the 
above  flexible  strategy  is  necessary 
because  of  the  wide  variation  in 
potential  funding  methods  for 
individual  initiatives.  The  need  to 
consider  on  each  occasion  possible 
sources  of  external  funding  will  he 
an  integral  part  of  the  Council's 
strategic  planning." 
Code  of  Ethics  —  immediate 
change  Council  adopted  the 
revised  Code  of  Ethics,  accepting 
the  decision  of  the  Society's  annual 
meeting  that  Paragraph  14  of  the 
guidance  on  Obligations  7.1,  7.2 
and  7.3  of  the  Code  should  he 
amended  to  read:  "When 
advertising  in  telephone  and  other 
local  directories,  bold  type  and 
super  bold  entries  are  permitted,  as 
are  display  and  semi-display 
advertisements  which  do  not 
conflict  with  other  guidance  on  the 
obligations  under  this  principle." 

The  new  code  will  come  into 
force  immediately.  It  will  be 
published  in  full  in  the  next 
"Medicines,  ethics  and  practice:  A 
guide  for  pharmacists",  due  to  be 
published  in  October.  Until  then, 
copies  are  available  on  request  from 
the  office. 

Subcommittee  change  rejected 

Council  rejected  a  proposal  that  the 
community  pharmacy 
subcommittee  should  have  a 
majority  of  elected  community 
pharmacy  members.  Proposing  the 
change,  John  Balmford  hoped 
Council  could  look  again  at  the 
constitution  of  the  subcommittee 
before  it  appointed  the  committees 
for  1992-93.  He  felt  that  more 
community  pharmacists  should 
have  the  chance  to  be  elected 
democratically  to  the 
subcommittee,  but  the  motion  was 
lost. 

Repeat  dispensing  Council 
received  the  report  of  a  working 
group  set  up  in  May  to  prepare  a 
draft  protocol  for  repeat  dispensing. 
It  was  decided,  after  a  long  debate, 
that  the  report  should  not  be 
accepted  as  Council  policy  but 
should  be  used  as  a  basis  for  future 
discussion  with  the  Pharmaceutical 
Services  Negotiating  Committee 
and  other  interested  bodies. 

The  group  felt  firmly  that  patient 
medication  records  would  be 
necessary  in  pharmacies  involved  in 
any  repeat  dispensing  scheme  and 
any  system  would  require  the 
pharmacist's  personal  contact  with 
the  patient.  If  the  pharmacist  had 
doubts  about  compliance,  adverse 
reactions  or  the  general  wellbeing  of 
the  patient,  there  should  be  a 
mechanism  for  referral  to  the  CP. 

Further  debate  was  needed  on 
whether  the  advantages  of  having 
the  complete  prescription  (all 
repeats)  dispensed  at  a  single 
pharmacy     outweighed  the 


consequent  disadvantage  of  the  loss 
of  freedom  of  choice  for  the  patient. 
Continuing  education  incentives 

Council  agreed  that  the  possibility 
of  financial  incentives  for 
community  pharmacists 
participating  in  continuing 
education  should  be  further 
explored  at  a  meeting  between 
representatives  of  the  Society  and 
the  Department  of  Health. 
Sick  pharmacists  scheme  Council 
agreed  to  pursue  a  proposal  to 
establish  a  "sick  pharmacists 
scheme",  along  the  line  of 
programmes  used  in  other 
professions  for  helping  those  with 
drug,  alcohol  and  other  problems. 
Suggested  options  for  funding  the 
scheme  would  be  investigated. 
NAO  report  Council  welcomed 
those  parts  of  the  National  Audit 
Office  report  on  community 
pharmacy  which  supported  the 
further  development  of  the  roles  of 
community  pharmacists  but  had 
concerns  about  the  report's 
comments  on  the  number  and 
distribution  of  pharmacies.  The 
Council  agreed  to  convey  its 
preliminary  views  to  the  audit  office. 
Other  aspects  of  the  report  would  he 
addressed  in  due  course. 
Inspectors'  forms  The  Law  and 


Ethics  Policy  Committee  welcomed 
a  proposal  to  introduce  an  advice- 
form  for  Society's  inspectors  to  use 
at  their  discretion  on  pharmacy 
visits.  The  inspector  would  give  a 
copy  to  the  pharmacist. 
Monitored  dosage  Council 
accepted  a  recommendation  that 
the  Society  should  issue  guidelines 
on  the  use  of  monitored  dosage 
systems. 

Medicines  disposal  Council 
agreed  that  a  further  letter  should 
be  sent  to  the  Department  of  the 
Environment  urging  that  priority  be 
given  to  resolving  the  difficulties 
faced  by  pharmacists  as  a  result  of 
the  new  controls  on  waste  disposal 
and  their  effects  on  the  collection 
and  destruction  of  pharmaceutical 
waste.  A  meeting  between 
representatives  of  the  Society  and  of 
the  London  Waste  Regulation 
Authority  had  discussed  proposals 
for  a  London-wide  campaign  for  the 
disposal  of  unwanted  medicines  and 
drawn  up  a  five-phase  approach. 


PUNCTURE  REPAIR  KIT 

The  second  reason  why  you  should  recommend 
WASP-EZE  to  customers  going  on  holiday  is... 

•  Its  cooling  action  reduces  heat  and 
discomfort. 


f Asr  aip  For 
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Consumer  Products  Division.  Napp  Laboratories  Ltd,  Cambridge  Science  Park.  Milton  Road, 
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Businessnews 


Boots  put  eggs  in 
Manoplax  basket 


Boots  are  pinning  a  lot  of  their 
hopes  for  the  future  of  the  company 
on  Manoplax,  their  heart  drug 
currently  in  development,  said  chief 
executive  Sir  James  Blyth, 
announcing  the  company's  annual 
results. 

"Our  own  clinical  work  showed 
up  no  ethical  problems  and  no 
survival  problems,"  said  Sir  James. 
"We  are  now  looking  for  survival 
improvements  in  congestive  heart 
failure  problems". 

Marketing  plans  for  the  drug  are 
already  underway,  with  a  marketing 
agreement  signed  with  Warner 
Lambert  in  the  USA  and  a  similar 
agreement  tied  up  in  Germany.  In 
Japan  there  are  plans  for  Manoplax 
to  be  manufactured  under  licence. 
"We  are  going  alone  in  the  UK, 
France  and  Italy,"  said  Sir  James. 

However,  Sir  James  is  keen  that 
Boots  pharmaceutical  division  is  not 
seen  as  a  one  product  company. 
"We  don't  have  to  find  the  son  of 
Manoplax;  we  are  not  dependent  on 
a  single  pharmaceutical  product  at 
Boots.  It  is  the  other  side  of  the 
Zantac  coin". 

He  said  Boots  pharmaceutical 
have  two  or  three  other  products  in 
the  pipeline. 

On  the  pharmacy  retail  side,  Sir 
James  said  Boots  the  Chemists' 
sales  are  now  doing  particularly 
well:  "The  business  continues  to  be 
cash  positive  and  I  believe  this  will 
be  a  better  year  for  us".  Sir  James 
said  that  he  regards  cash  flow  as 
paramount  in  the  running  of  the 
Boots  business. 

"We  are  taking  a  reasonably 
optimistic  view  of  the  UK  retail 
sector,  but  we  believe  recovery  will 
be  slow". 

On  the  down  side  he  said  the 
Christmas  trade  had  been  worse 
than  he  would  have  wished. 
Expenditure  on  discretionary  items 
like  fine  fragrances  and  hi-fi  was 
down.  "Where  a  purchase  has  been 
postponable  at  least  part  of  it  has 
been  postponed". 

However,  he  refused  to  be 


Sir  James  Blyth 

drawn  on  the  possibility  of  a  Boots 
bid  for  the  up-for-sale  Fisons 
consumer  health  business.  "We 
have  probably  the  largest  consumer 
health  business  in  the  UK  —  you 
would  expect  us  to  look  at  Fisons, 
wouldn't  you?" 

Boots'  figures  were  at  the 
bottom  end  of  city  analysts' 
expectations,  and  the  share  price 
dipped  at  the  news.  Profit  before  tax 
was  £374. 2m,  a  7.2  per  cent  rise 
year-on-year  on  a  flat  turnover,  up 
just  2.5  per  cent  to  £3.6  billion. 

Ward  White  still  haunt  Boots, 
and  an  extraordinary  cost  of 
£15.8m  included  a  provision  of 
£5. 8m  for  anticipated  costs  arising 
from  defaults  on  leases  on  retailing 
businesses  sold  by  Ward  White 
before  Boots  bought  them  in  1989. 
The  remaining£10m  is  a  provision 
against  possible  liability  arising  from 
an  agro  chemical  joint  venture  in 
the  US  which  was  sold  over  ten 
years  ago. 

The  pharmaceuticals  division 
achieved  a  4.9  per  cent  increase  in 
profits  on  a  turnover  up  11.2  per 
cent.  Crookes,  at  £83. 7m,  showed  a 
20  per  cent  increase  in  sales,  while 
the  decline  in  the  world  sales  for 
ibuprofen  has  been  halted  with  an  8 
per  cent  increase  last  year.  The 
company  invested  £44.5  million  in 
the  drug  last  year  and  a  further 
£5()m  is  planned  for  this  year. 


Sales  up  2.5  pc  to  £3.66bn 
Pre-tax  profit  up  7.2pc  to  £374m 
EPSup9.lpcto26.4p 
Final  dividend  up  8pc  to  8.1p 
Pharm  division: 


Sales  up  1 1 .2pc  to  £699m 
Profit  up  5pc  to£121m 
Boots  the  Chemist: 
Sales  up  4.7pc  to  £2.5bn 
Profit  up  7.6pc  to  £246.2m 


Boots  the  Chemists'  numbers 
look  less  than  impressive  with 
turnover  up  at  about  the  rate  of 
inflation  —  4.7  per  cent  to  £2.5 
billion.  However,  profits  are 
healthier  at£246.2m,  a  7.6  per  cent 
rise. 

Boots  have  picked  up  the  pace 
of  their  R&D  programme,  with  a  10 
per  cent  increase  to  £58.9m  in  1991 
—  30  per  cent  of  which  went  on 
Manoplax.  The  company  expects  to 
boost  R&D  spending  by  a  further  18 
per  cent  this  year. 


ICI  put  extra 
£19m  into 
Zoladex 
plant 

ICI  are  to  invest  a  further  £19 
million  in  additional  manufacturing 
facilities  for  Zoladex.  Like  the 
existing  Zoladex  plant,  the  new 
plant  will  be  at  the  company's 
Macclesfield  site. 

The  new  plant  will  be  ICI's 
largest  investment  in  1992  and  will 
double  the  company's  existing 
capacity  for  the  drug. 

ICI's  sales  for  Zoladex  were 
£70m  in  1991,  up  40  per  cent  on 
the  previous  year. 

David  Friend,  ICI 
Pharmaceuticals'  chief  executive 
says:  "This  second  investment  in 
Zoladex  is  doubly  significant.  It 
indicates  the  outstanding  medical 
and  commercial  success  of  the  drug 
and  is  a  reminder  of  the  importance 
of  the  UK  as  a  platform  for  the 
growth  of  ICI's  worldwide  business." 

•  ICI  are  continuing  their 
corporate  membership  of  the  Save 
the  Children  fund  by  contributing 
£300,000  over  the  next  three  years 
for  the  development  of  field  work  in 
Vietnam. 


Unichem  win  their  case 


Charles  Henderson  learned  the 
hard  way  that  the  toughness  has  not 
gone  from  Unichem,  when  he  was 
personally  bankrupted  by  the 
company.  His  appeal  against  the 
decision  was  dismissed  by  the 
Slough  Bankruptcy  Court. 

Mr  Henderson's  Custode  group 
operated  three  pharmacies  in  the 
Slough  area,  but  the  business  went 
under  with  some  £1.4  million  of 
debts. 

Unichem's  chief  executive  Jeff 
Harris  told  C&D-.  "It  was  a  debt 
which  went  bad  some  18  months  to 
two  years  ago.  We  and  quite  a  lot  of 
others  lost  money.  In  our  case  it  was 
a  figure  of  the  order  of  £200,000;  it 
has  already  been  allowed  for  in  the 
1990-91  financial  year." 

Unichem  were  able  to  make  Mr 
Henderson  bankrupt  because  he 
had  signed  a  personal  guarantee. 


"We  were  suspicious  of  the 
trading  debt  and  forced  Mr 
Henderson  to  sign  a  personal 
guarantee  if  he  wished  to  keep 
trading  with  Unichem,"  said  Mr 
Harris.  Normally  Unichem  only  ask 
for  a  personal  guarantee  where  it  is 
guaranteeing  a  loan  for  capital  to 
buy  or  expand  a  business. 

Mr  Henderson  claimed  at  his 
bankruptcy  appeal  that  Unichem 
had  provided  unreliable  figures, 
broken  a  supply  contract  and  had 
refused  to  accept  a  reasonable 
settlement,  but  he  failed  to  convince 
the  court  of  his  case. 

"It  has  been  Unichem's  policy 
for  many  years  to  bankrupt 
someone  who  has  a  personal 
guarantee  and  goes  into  liquidation. 
However,  usually  the  percentage  of 
the  debt  we  recover  in  this  way  is 
very  small,"  said  Mr  Harris. 


call  "6/enA 


For  TANDEX 

Dental  Hygenius 

Customer  Service  Hotline  04§4  442446 


GROUP 


1062 


Chemist  &  Druggist  1  3  JUNE  1 992 


Wellcome  outline 
timetable  for  share  sale 


The  details,  structure  and  expected 
timing  of  the  £4  billion  sale  of  up  to 
50  per  cent  of  Wellcome's  shares  by 
the  Wellcome  Foundation  have 
been  announced.  But  there  are  no 
free  rides:  Wellcome  will  be  asking 
the  ruling  share  price  at  issue. 

Current  plans  have  the  offer 
circular  to  be  published  on  June  25 
with  the  tender  period  to  begin  on 
July  6,  to  close  two  or  three  weeks 
later.  A  preliminary  offer  document 
has  already  been  published. 

There  is  to  be  priority  for 
current  Wellcome  shareholders  in 
the  British  Isles,  who  will  have  an 
allocation  of  £5,000  worth  per 
applicant.  The  rest  of  the  British 
Isles  will  be  able  t<  >  apply  for  shares 
either  through  intermediaries  or  on 
application  forms. 

One  major  decision  has  vet  to  be 


made,  however:  the  size  of  the  offer. 

The  Wellcome  Trust  currently 
owns  632  million  shares  in 
Wellcome  pic,  representing  73.5 
per  cent  of  the  total  issued  share 
capital.  The  trust  intends  to  retain 
some  25  per  cent  of  these  as  a  lung 
term  shareholding  —  at  least  until 
1994. 


In  the  UK,  applications  lot- 
shares  will  have  to  be  for  a  minimum 
£1,000;  early  applicants  may  qualify 
for  priority  allocation. 

Personal  equity  plans  have  been 
catered  for.  An  individual  may 
subscribe  up  to  £6,000  to  a  general 
PEP  and  up  to  £33,000  in  a  single 
company  PEP. 


AAH  pick  up  two  more 


AMI  have  bought  two  mure 
pharmacies  for  their  Vantage  chain. 
The  company  has  bought  J.I). 
Hollins  Chemist  at  Great  Sutton, 
Wirral,  and  Rossiters  Pharmacies  of 
Tiverton,  Devon. 

In  a  cash  and  paper  deal,  AAH 
are  paying  £1,165, 923  made  up  of 


£5,923  cash  and  218,457  new 
ordinary  shares  in  AAH.  The 
company  says  the  net  assets  it  has 
acquired  are  expected  to  be  not  less 
than  £200,000. 

The  businesses  will  trade  as 
Vantage  pharmacies  in  AAH's 
healthcare  services  division. 


Unichem  get  1 ,000  buyers 
Family  Day 


Some  1,000  pharmacists  and  their 
families  —  4,500  in  all  —  attended 
a  Unichem  Family  Day  trade  show 
at  Thorpe  Park  last  Sunday,  run  as 
part  of  their  partnership 
programme.  Some  55  companies 
took  stands  with  58  expected  to 
back  the  second  Family  Day  at 
Alton  Towers  on  July  12. 

Assistant  marketing  director 
Tony  Foreman  said  the  partnership 
programme  was  proving  even  more 
successful  than  Unichem's  wildest 
dreams.  Some  1,000  pharmacies  — 
two  and  a  half  times  the  budgeted 
number  —  have  purchased  the 
1,000  leaflet  local  dcor-to-door 
drop  promoting  the  pharmacy  and 
Unichem;  the  spot  the  ball  car 
competition  has  so  far  brought 
2,000  entrants  purchasing  60,000 
cases  of  product,  and  2,000 
pharmacies  are  using  Unichem 
promotional  window  POS  with  500 
of  those  purchasing  the  "Services 
available  here"  sign. 

Unichem  also  announced  at  a 
Family  Day  Press  briefing  that  they 


now  had  170  EPoS  systems  in  place 
with  two  groups  purchasing 
systems.  The  company  is  expecting 
EPoS  to  "snowball". 

The  company  says  it  will  take  on 
two  more  franchises  this  month  and 
is  through  the  shopfitting  backlog. 
Chief  executive  Jeff  Harris  says  the 
company  is  continuing  its  policy  of 
allowing  franchisees  to  buy-back 
after  ten  years  and  will  only 
franchise  pharmacies  that  the 
pharmacist  has  a  "ghost  of  a  chance 
to  purchase". 

Mr  Harris  describes  the  National 
Audit  ( )ffice  report  on  pharmacy  as 
"another  snapshot  taken  by 
someone  who  doesn't  understand 
pharmacy".  "I  can't  see  any 
Government  action  at  this  stage  to 
implement  closures."  Deputy 
chairman  David  Mair  said  it  might 
be  a  question  of  redistribution  of 
pharmacies  rather  than  changing 
the  numbers. 

Mr  Harris  said  Unichem  were 
still  1< » iking  very  hard  at  Europe  and 
at  UK  pharmacies. 


Sterling's 
success 

Sterling  Health  have  won  the  OTC 
News  Creative  Award  for  the 
European  Self-Medication  Industry 
with  their  £1.2  million  "Archers" 
Solpadeine  TV  campaign  (C&D  last 
week)  for  the  "campaignability"  of 
its  total  market  concept. 


Coming  Events 


NPA  stall  at 
fun  day 

AAH's  Fun-for-the-whole-family 
Day,  to  be  held  at  Ripley  Castle  near 
Harrogate  on  June  14,  will  be 
attended  by  staff  from  the  National 
Pharmaceutical  Association. 

This  is  the  first  time  the  NPA  has 
taken  a  stand  at  one  of  the  AAH  fun 
days.  Leading  equipment  suppliers 
to  the  NPA  will  also  be  exhibiting. 

Wednesday,  June  13 
Kdinburgh  Branch,  RPSCB.  Treasure 
hunt:  meet  at  8pm  between  the  Scottish 
Galleries.  Latecomers  can  catch  up  at 
the  Deacon  Brodie  from  9.15pm. 

Saturday,  June  20 

Somerset  Branch,  RPSGB.  treasure 
hunt:  meet  at  the  main  car  park, 
Crewkerne,  at  6.30-8pm.  Entry  fee  £1 . 
Details  on  tel:  0984  23284. 

Advance  information 
Interpreting  pharmacokinetic  data. 

Conterence  at  the  Royal  Society  of 
Medicine,  London  Wl  on  July  10. 
Details  from  William  Hill  at  Bios 
Conferences  (tel:  0276  73363). 

Sunday  trading 

Mr  Peter  Lloyd,  Home  Office 
Minister,  told  the  Commons  on 
Tuesday,  the  Government  hoped 
to  publish  its  proposals  for 
reforming  the  Sunday  trading 
laws  before  the  end  of  the  year. 


Unichem  chief  executive  Jeff  Harris  is  flanked  by  deputy  chairman  David 
Mair  (right)  and  assistant  marketing  director  Tony  Foreman  on  the 
company's  Thorpe  Park  stand.  The  second  edition  of  the  company's 
pharmacy-distributed  consumer  magazine.  Healthy  Times,  will  be 
published  on  July  1  with  a  print  run  greater  than  the  800,000  of  the  first 
edition 


PUNCTURE  REPAIR  KIT 

The  third  reason  why  your  customers  will 
welcome  WASP-EZE  is... 

•  It  contains  an  antihistamine  to 
reduce  itching  and  swelling. 

So  there  are  three  good  reasons  why  your 
customers  will  appreciate  your  recommendation 
to  buy  WASP-Eze  before  they  go  abroad. 

fASrAIPFOR 

Ail« 

and  insect  bites 

Consumer  Products  Division,  Napp  Laboratories  Ltd,  Cambridge  Science  Park,  Milton  Road, 
[  NAPP)    Cambridge  CB4  4GW,  UK  ®  The  NAPP  device  and  WASP-EZE  are  Registered  Trade  Marks 
S  Napp  Laboratories  Ltd  1992 
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APPOINTMENTS 


PRODUCT  MANAGER  •  HEALTH  &  BEAUTY 

c  £20,000  +  car  North  Staffs 

United  Norwest  is  now  one  of  the  largest  retail 
Co-operative  Societies  in  Europe  with  an  annual  turnover 
of  £600m.  Its  trading  area  stretches  from  North  Staffs  to 
the  Lake  District  and  from  Greater  Manchester  in  the  east, 
to  parts  of  Merseyside  in  the  west. 

With  a  Food  Division  consisting  of  250  retail  units  including 
20  Superstores,  we  are  now  looking  to  increase  and 
compliment  our  existing  team  of  Product  Managers  by 
appointing  a  Buyer  for  Health  &  Beauty. 

Based  at  our  Distribution  Centre  in  Stoke-on-Trent,  the 
mam  responsibilities  will  be  to  negotiate  and  effectively 
deal  with  Suppliers  as  well  as  selecting  and  developing 
product  range  with  significant  influence  over  price 
determination  and  promotional  activity. 

Suitable  candidates  will  be  aged  30+  with  at  least  5  years 
buying  experience  within  a  large  retail  environment.  A 
knowledge  of  computerised  warehousing  and  distribution 
systems  will  be  an  advantage. 

An  excellent  career  opportunity  for  an  ambitious  person 
who  has  the  desire  to  succeed.  The  salary  may  not  be  a 
limiting  factor  on  considering  the  right  candidate. 

Please  apply  with  full  CV  including  present  salary  to: 


Miss  C.  Parnell, 

Assistant  Personnel  Controller,. 

United  Norwest  Co-operatives  Limited, 

Co-operative  House, 

Civic  Centre. 

Wythenshawe, 

Manchester  M22  5RE. 


UNITED 
NORWEST 


SALES  PERSON 

With  community  pharmacy 
background  required  to  assist  in 
the  marketing  and  selling  of  the 
Park  Electronic  Point  of  Sale 

System  in  the  North  West. 

TELEPHONE  051  298  2233 


CHEMISTS 

 !  I  I  1  


Exciting  recent  developments  within  this  highly 
professional  company  dedicated  to  the  health  of  the 
communities  it  serves,  has  created  the  following 
vacancies  :- 

PHARMACY  MANAGER 
CORBY 

Apply  with  full  C.  V.  to  Mr  RB  Cotton,  MRPharmS, 
Recruitment  Executive,  Moss  Chemists,  Fern  Grove, 
Feltham,  Middlesex  TW14  9BD. 

SECOND  PHARMACIST 
WALKER,  NEWCASTLE 

Required  to  work  part  time.  Please  telephone  the 
Manageress,  Mrs  C  Wardlaw,  MRPharmS,  on 
091-262  3822  for  further  details. 

ASSISTANT  PHARMACIST 
POOLE 

Required  to  work  part  time  in  a  busy  community 
pharmacy.  For  further  details  please  telephone 
Amanda  Wilks,  MRPharmS,  on  081-890  9333. 

LOCUM  PHARMACIST 
BRISTOL 

Cover  required  for  odd  days,  evenings,  Saturdays 
and  Sundays.  For  further  details  please  contact 
Amanda  Wilks,  MRPharmS,  on  081-890  9333. 


OBAN,  WEST  HIGHLANDS 

ARE  YOU  INTERESTED  IN  IMPROVING  YOUR  QUALITY 
OF  LIFE?  WE  ARE  SEEKING  A  MOTIVATED  MANAGER 
FOR  OUR  BUSY  TOWN  CENTRE  PHARMACY  ON  THE 
SEA  FRONT.  MARINE,  MOUNTAIN  AND  COUNTRY 
PURSUITS  ARE  FOUND  LOCALLY. 
5  WEEKS  HOLIDAY  —  GOOD  SUPPORTING  STAFF  AND 
BONUS  SCHEME  —  RELOCATION  ASSISTANCE  — 
MINIMAL  PAPERWORK  — TOP  SALARY 

APPL  Y  WITH  CV  TO  DUNCAN  CAMERON 
THE  OBAN  PHARMACY  LTD 
ADMINISTRATION  OFFICE,  16  GEORGE  STREET. 

OBAN.  ARGYLL  PA34  5SB  (0631 )  65503 
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APPOINTMENTS 


PHARMACIST  LOCUMS 


AX  EDI  MART 

X^lCHEMISTS^f 

LEEDS  AND 
HARROGATE 

Up  to  £25,000  pa 

Experienced  Managers  required  to  run 
demanding  stores.  The  managers  will  be 
expected  and  encouraged  to  use  their  own 
initiative  to  maximise  profitability  by 
developing  both  the  NHS  and  especially  the 
retail  aspects  of  the  businesses.  Medimart 
Chemists  is  a  dynamic  and  rapidly  growing 
chain  of  21  pharmacies  who  offer  genuine 
prospects  of  promotion  to  area 
management  and  beyond. 

Please  telephone:  Paul  O'Hanlon,  Area 
Manager,  Medimart  Ltd  (0532)  570298 
(daytime),  (0532)  678318  (evenings). 


BRIGHTON  HEALTH  AUTHORITY 


BRIGHTON  GENERAL  HOSPITAL 

PHARMACY  TECHNICIAN 
-PART  TIME 

We  require  a  certificated  Pharmacy  Technician  to 
join  ourfriendly  and  forward  looking  team. 

The  varied  duties  include  the  supply  of  vaccines  to 
community  based  nursing  and  medical  staff  and 
participating  in  our  dispensing  and  ward  top-up 
service  to  wards  and  clinics. 

Although  relevant  experience  is  helpful  a  full  initial 
training  will  be  given  and  we  encourage  staff  to 
participate  in  furthertraining  opportunities. 

Previous  applicants  need  not  apply. 

SALARY:  £9,945-£1 2,583  p. a.  (Pay  award  pending) 
pro  rata. 

HOURS:  16  hours  per  week. 

Application  form,  job  description  or  further 
information  available  from  Alastair  Gibson  or  Irene 
Mepham,  Pharmacy  Department,  Brighton  General 
Hospital,  Elm  Grove,  Brighton,  East  Sussex,  BIM2 
3EW.  Tel:  (0273)  696011  ext3164. 

Closing  date:  25th  June  1  992. 


Provincial  Pharmacy 
Locum  Services 


♦  RUN  BY  PHARMACISTS  FOR  PHARMACY  * 

SUMMER  LOCUM  SHORTAGES 


We  have  over  3000 
Pharmacists  Registered! 
Nationwide 


EDINBURGH 

«  031-229  0900 


Please  Call  Now 


Our  Business 

Place  your  Locum  problem 

in  the  hands  of  our 
experienced  co-ordinators. 
We  will  inform  you  the 
moment  cover  is  found. 

Your  Business 

We  leave  you  to  get  on  with 
doing  what  you  do  best  — 
Running  your  Business 


MANCHESTER 
061-766  4013 

CARDIFF 
0222  549174 

EXETER 
0392  422244 


NEWCASTLE 
091-233  0506 

"\ 

!  SHEFFIELD 
I  0742-699  937 

BIRMINGHAM  | 

021-233  0233 


3y 


LONDON 
0892-515  963 


CAPITAL  LOCUMS 

081-500  7465  24  hours  081-421  4227  24  hours 

Locums  supplied  nationwide 

The  employment  agency  for  Pharmacists  providing  a 
first  class  locum  service  for  London  and  surrounding 
counties  and  now  nationwide.  Retail  and  hospital. 

Pharmacists  are  invited  to  telephone  for  free 
registration  —  top  rates  obtained. 

Registered  Pharmacists  are  requested  to  notify 
availability.  reio/oh 


CpC  COMPLETE  PHARMACY  CARE 

cpc 
cpc 


SCOTLAND'S  ESTABLISHED  INDEPENDENT  LOCUM  AGENCY 

For  straightforward  charges,  no  hidden  extras  and  a  personal  service  call 
the  agency  that  cares.  C.P.C.  invite  potential  locums  and  clients  to  call 

031  441  4445  or  0831  626  427 


LOCUM-LINK 


h[p 


Member  of  the  Henry  I  Perlow  Group 
National  Pharmacy  Locum  Agency 
TELEPHONE  081-907  9894 

Kent/Sussex  Office  0892  51 0526 

We  invite  Pharmacist  Locums  to  apply  for  registration 
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PHARMACIST  LOCUMS 


AGENCY 


★  PROFESSIONAL  *  RELIABLE  *  CARING  *  NATIONWIDE  SERVICE  * 


NORTH  06 1-448  8423 


MIDLANDS  021-523  2852 
24  HOUR  HOTLINE 


SOUTH  081 -880  3728 


0836  299863     0836  552378 
(Newly  Registered  Welcome) 

APPL  YNOW  FOR  FREE  REGISTRA  TION 


Other  Services 


*  Low  Cost  Accountancy 

*  Loan  Schemes 

*  Group  Holidays 


*  P.I.  Insurance 

*  Weekly  Lotteries 

*  Xmas  Bash 


YOU  SIMPL  Y  CAN'T  AFFORD  TO  BE  WITHOUT  US 


RE23/W9 


Leaders  in  Pharmacy  placements  since  1965,  we  bring  employers 
and  pharmacy  professionals  together  -  fast.  You'll  trust  our  friendly, 
personal  service. 
Call  Julie  Menghius  -  NOW! 


071-486  3898 

Medical  &  General  Employment  Agency 

6  Paddington  Street  London  W1 M  4BE 

24  hrs.  A'phone:  071-224  1 897  Fax:  071  -224  4924 


our  txmiim  mm  assurance 


ELANS  LOCUM  SERVICES 


Serving  the  West  Midlands  and  surrounding  counties 
Locums  urgently  required  in  above  areas  and  also  in 
Newcastle  and  Manchester 

CaSI  (021 )  43351 64  or  (0831 )  407044 
to  book  or  register  now! 
24  HOUR  SERVICE 


HERTS 

Pharmacist 
required  for 
Mondays  on  a 
regular  basis. 

Telephone 
0992  27648. 


GRAVESEND,  KENT 

-  Pharmacist  or  long 
term  locum  for  4,  5  or 
6  days  per  week  to 
suit  individual. 
Telephone: 
0474  533079  day  or 
0474  833237  eve. 


NORTHERN  LOCUMS 

Agency  (Lie  No  -YH1  599) 

Areas  covered: 


Yorkshire,  Newcastle,  Manchester,  Liverpool 
Leeds  Tel  &  Fax  No:  0274  562066 
Manchester  Tel  &  Fax  No:  061  7258063 

OPEN  7  DAYS  UNTIL  10PM 


ROCHDALE  AREA, 
LAIMCS.  -  (just  off 
Junction  22  on  M62) 
-  locum  required  for 

1  to  2  Fridays  or 
Saturdays  per  month 
for  easily-run  shop. 
Telephone: 
0706  39881 


BRAINTREE, 
ESSEX  -  locum 

required  for  2 
weeks  in  August. 

Please  ring 
0376  28983  day  or 
0371  850913  eve. 
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BUSINESS  FOR  SALE 


ERNEST  J.  GEORGE  AND  CO. 


E1  MERSEYSIDE 

Pleasanl  suburban  pharmacy  opened  November  1990,  current  turnover  £101,000 
based  on  1,700  plus  items  per  month  Property  leasehold  at  £3,500  per  annum  Price 
asked  £50.000  lor  goodwill,  fixtures  and  fittings  plus  stock  at  valuation,  approximately 
£10,000 

E2 MANCHESTER 

Long-eslablished  freehold  business,  turnover  £139.000.  high  gross  profit  30Vi%, 
based  on  1 ,450  items  per  month  Price  asked  £35,000  for  goodwill,  fixtures  and 
lillmgs,  plus  freehold  property  at  £60.000  or  vendor  would  consider  granting  lease 
plus  slock  at  valuation  approximately  £21 .000. 
E3  LANCASHIRE 

Freehold  business,  turnover  £460.000  based  on  5,500  items  per  month,  business 
situated  close  to  doctors  Price  asked  offers  in  excess  of  £250,000  lor  goodwill, 
fixtures  and  fittings  plus  freehold  property  at  £67,000  plus  slock  at  valuation 
approximately  £48,000 
E4  WEST  YORKSHIRE 

Freehold  business,  turnover  £88, 1 72  based  on  average  of  641  items  per  monlh,  with 
benefit  of  ESP  producing  income  of  approximately  £1,100  per  month  Owner 
prepared  to  grant  a  lease.  Price  asked  —  offers  inviled  around  £34,000  lor  goodwill, 
lixtures  and  fillings  plus  stock  at  valuation 


E5  SOUTH  YORKSHIRE 

Town  centre  Ireehold  business,  turnover  £338,000  based  on  3,400  items  per  month, 
large  Ireehold  properly  including  Ihree  bedroom  living  accommodation  with  separate 
entrance  and  large  garden  Price  asked  £160,000  lor  goodwill  plus  freehold  at 
£  100,000  plus  stock  at  valuation 

E6  LEICESTERSHIRE 

Leasehold  business  situated  on  large  housing  estate  Current  turnover  £170,000 
based  on  approximately  1 .000  items  per  month  Price  asked  for  goodwill,  fixtures  and 
fittings  in  the  region  of  £50,000  plus  siock  at  valuation  approximately  £1 5.000 

E7 KENT  COAST 

Leasehold  business  lurnover  £400,000.  gross  profil  27  2%,  situated  in  modern 
precinct  adiacent  lo  large  supermarket  NHS  dispensing  1 ,600/1 .700  Price  asked 
for  goodwill,  fixtures  and  fittings  and  leasehold  interest  £275,000  plus  stock  al 
valuation 

E8  MIDDLESEX 

Leasehold  business  (Ireehold  property  available)  lurnover  £260,000  based  on  1 .331 
ilems  per  month,  close  lo  Iwo  doctor  practice.  Price  asked  £100.000  lor  goodwill, 
fixtures  and  lutings  plus  slock  al  valuation  approximately  £22,000 


MORE  THAN  JUST  A  STOCKTAKING  SERVICE 


Stock  Cottage, 
37  Greek  Street, 
Stockport, 
Cheshire  SK3  8AX. 

Telephone: 
061-477  9045 

061-480  4684 


ALLIANCE  VALUERS  AND  STOCKTAKERS 

120  Pannal  Ash  Road,  Harrogate  HG2  9AJ 
Telephone:  (0423)  531 571 


W.YORKS.fvlain  Ro 
Est  T/OAnni|^^| 

per  month  Ofi 
plus  SAV 


Pharmacy 
lems  6.000 
"00,000  lorGW/Fix 


COUNTY  OURHAMU-rfm  ^Wl  iwn 
Pharmacy  Turnov^~4%^^^^lems 

3,700  pet  monlh  lX^0Keho\d  available 
Offers  around  £225,000  for  GW/Fix  plus  SAV 


WAKEFIELD  AREA.  Sole  Village  Phamacy 
Retiremenl  sale  Turnover£^*^^^JlHS 
items  2,600  per  mora^JI%\^^^^/s 

Freehold £55,000  Oft«^p(TOFixaround 
£120,000  V"" 

WE  URGENTLY  REQUIRE  PHARMACIES  NATIONWIDE  TO  REPLACE  THOSE  RECENTLY 
SOLD  AND  TO  MEET  DEMAND  FROM  OUR  EXTENSIVE  LIST  OF  EAGER  PURCHASERS 


HENRY  I.  PERLOW  MRPharm  S 


HARROW,  MIDDX.  High  street  pharmacy.  Annual  turnover 
£430,000.  NHS  items  1 ,900  per  month.  Rent  £19,000  p  a  Price 
£199,000  SAV.  No  offers.  Ref.07i76 

W.  LONDON.  Pharmacy  with  large  maisonette.  Annual  turnover 
£250,000.  NHS  items  2,200  per  month.  Rent  £15,000  p  a. 
PRICE  £1 30,000  SAV  Ret  06272 

TO  BUY  OR  SELL  A  BUSINESS 
TELEPHONE  081-907  9894 


SELLING  YOUR  PHARMACY? 

Lloyds  Chemists  pay  the  best  prices  for  pharmacies 
nationwide.  Confidential  negotiations  and  prompt 
settlements  assured.  Telephone  Dick  Turner  on  (0827) 
260011  or  (0543)  262001  evenings. 

Lloyds  Chemists  Pic 
Britannia  House,  Centurion  Park,  Tamworth, 
Staffordshire  B77  5TZ. 


CAMBRIDGESHIRE 

Recently  opened 
pharmacy,  excellent 
area.  Tremendous 
potential.  Run  under 
Locums  1  year 
turnover  £170,000  and 

increasing,  high  GP. 
Leasehold.  Ideal  for  first 

time  proprietor 
manager.  Price  £67,500 
ono  plus  sav. 

Tel:  (0733)  390655 


Moss  Chemists  are  a  subsidiary 
of  Unichem  Pic,  controlled  by 
Pharmacists   with   a  positive 
professional  approach.  We  are 
expanding  rapidly  and  wish  to 
hear  of  pharmacies  or  groups  of 
pharmacies  for  sale  throughout 
the  UK  with  a  minimum  turn- 
over of  £350,000. 
Freeholds  purchased. 
Please  write  or  telephone:- 
Mr  M.C.  Ba\l> 
Acquisitions  and 
Franchise  Executive 
Moss  Chemists, 
Fern  Gro\e,  Feltham, 
Middlesex  I\\  14  MBI) 
CHEMISTS  Tel  No.  081-890  9333 


M.E.  PHARMACY  CONSULTANTS 

We  have  several  pharmacies 
available  in  the  London/Home 
Counties  area  with  turnovers  in  the 
region  of  £500,000  p. a. 

Further  details  will  be  provided  to 
interested  parties  who  must  have 
adequate  funds  and  bankers 
references. 

TEL:  0923  827962 


BUSINESS  OPPORTUNITIES 


Would  you  like  to  run  your  own  business?  Then  why  not  consider 
a  private  franchise.  You  will  pay  a  monthly  fee  to  cover  fixed  costs. 
Rent,  rates  and  a  franchise  free.  Stock  at  valuation  to  be 
purchased  through  approved  wholesale  agreement.  We  have 
branches  at  Gillingham  and  Sheerness  (with  accommodation)  in 
Kent.  Try  a  fixed  term  period.  You  run  the  business,  you  keep  the 
profits.  If  you  are  interested  write  to  Box  C&D  3412  and  conclude 
the  deal  through  solicitors.  No  time  wasters. 


DENTAL  KITS 


THE  EMERGENCY  DENTIST 

A  SERVICE  FOR  TRAVELLERS! 


SAFE,  EASY  TO  ADMINISTER, 
DENTAL  REPAIR  KIT 
*  lost  crowns*  fillings cracked  teeth* 

STOCK  UP  NOW  FOR  THE  HOLIDAY 
DEMAND 


Call  Dental  Saver  Products 
Tel:  0275  810291 
Fax:  0275  8581  12 
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BUSINESS  FOR  SALE 


Specialists  in  Stocktaking 
for  Transfer  and  Audit 

&    C  O  M  P  A  N  Y 


-  Est.  1846  - 

NORTH  LONDON 

Long  f Mablisheil  pharmaiv  m  busy  parade  Average  NHS  ■■  fins  1 . 100  pet 
month  f  reehiild  or  leasehold  opliun;,  V.  dav  week  Turnover  (130,000 
Accommodation  available  f  30  000  loi  ijoodwill  l&f  plus  sav 
CONTACT  EPPINC  OFFICE 
NORTH  WEST  LONDON 

Ideal  pbdinidcy  tor  owner  -manager  tslirn.iTed  lornowei  f  1 4  7.000  based  on 
900  plus  Hems  per  month  long  Ie3se  wilh  cunenl  lenlal  [5  b00  pe  innum 
deninne  relrienienl  sale  Low  uulyoinys  (  30  000  lor  yuodwill.  lease,  futures 
and  lutings  plus  sav 
CONTACT  EPPINC  OFFICE 
YORKSHIRE  DALES  CUMBRIA 

Unopposed  milage  location  Turnover  yeai  end  31  8  91  f?55  761  Grossprolt! 
lp)  J.1  8%  (84. 143  NHS  (Essenlial  pharmacv)  Hems  1. 100  pel  month  Tenuie 
freehold! possible  leasehold    Price  lor  goodwill,  fulures  and  Nllings 
f  lbO  000  iNegohablel 
CONTACT  LEEDS  OFFICE 
WIRRAL 

Toinovei  f  300  000  NHS     700  Hems  p  m 
(66  000  Puce  tor  goodwill  t&t  (715  000 
CONTACT  LEEDS  OFFICE 
BISHOP  AUCKLAND 

Turnover  £5^^.000  @  ^7U0  NHS  3.000  Hems  p  m  Tenure  leasehold  Puce 
toi  goodwill  l&t  f '95.000 
NELSON  LANCASHIRE 

Turnover  £166,153  @  28  8%  NHS  1  547  items  p  m  Tenure  freehold  S- 
valuation  Price  toi  goodwill,  f&f  £50  000 
CONTACT  LEEDS  OFFICE 
NORTH  WEST  HANTS 

An  oppoilumlv  to  acquire  a  pharmacy  showmy  a  sobstantial  progressive 
inciease  This  atliactive  lock  up  pharmacy  situated  mam  load  adjacent  to 
maikel  square  has  lor  many  yeais  been  run  under  management  ?0  year  lease 
reviews  eveiy  6  years  Neil  rent  leview  1994  Dispensing  between 
2  5007.700  items  pei  month  Turnover  tor  Ihe  cunenl  year  appronmdlely 
£375  000  This  is  a  genuine  relrremenl  sale  Early  complelion  requested 
Otters  on  £  125  000  tor  ihe  lease  goodwill  l&t  plus  slock  al  valuation  Ideal 

proposition  tor  managing  proprietor 
CONTACT  BOURNEMOUTH  OFFICE 


average  Tenuie  tieehold  (a) 


1892    NORTH  CORNWALL 

Populat  seaside  resoit  Turnover  current  yeai  approiiinately  L.'tiO.IJUU  High 
gross  pr  a  In  percentage  Dispensing  1.800  1.900  scripts  pei  munlh  Idedl 
locdlion  with  encellent  toui  hedroomed  living  accommoddlion  Genuine 
retirenieiil  sale  Lease  will  be  gianted  oi  freehold  foi  sale  Ptice  depending  upon 
whethei  ledse  taken  oi  freehold  acquired 
CONTACT  BOURNEMOUTH  OFFICE 

1920  DORSET  COASTAL  TOWN 

Pharmacy  situated  on  the  outskirts  ot  a  Dorsel  coastal  lown  in  a  densely 
populated  area  This  pharmacy  is  currently  dispensing  some  2.634  Hems  pet 
monlh  wilh  a  lurnovei  ot  approximately  f  315,000  toi  Ihe  current  year  The 
current  rental  is  ( 7.000  per  annum  wilh  3  yearly  lenl  reviews  Price  leguired 
loi  lease,  goodwill  lutores  and  titlings  £  160,000  plus  stock  at  valualion 
CONTACT  BOURNEMOUTH  OFFICE 

1921  SUBURB  OF  AVON  CITY 

Old  established  pharmjcy  at  piesent  run  under  management  The  pharrnac  y 
is  situaled  on  a  cornei  sile  and  has  recently  undergone  an  extensive  refuting 
programme  bolh  inside  and  out  Currently  dispensing  approximately  1,750 
Hems  pei  monlh  Lstimated  turnover  tor  current  year  approi  £300.000  <  The 
cunenl  lental  is  f  10,500  wilh  a  5  yearly  renl  reviews  Price  lor  goodwill, 
lease,  fuluies  and  fillings  Otters  on  E 1  30,000  plus  stock  at  valuation 
CONTACT  BOURNEMOUTH  OFFICE 

1909  AVON 

Attractive,  well  fitted  and  mamlained  main  road  location  wilh  torecourt 
Turnover  appionmalely  f  265,000  Dispensing  2,600  items  per  month 
Genuine  lenrement  sale  Realistically  pi  iced  Freehold,  no  living 
accommodation,  (55.000  Goodwill,  futures  and  fittings  £  1 35.000  plus  slock 
a t  valuation  ([26.000  apptox)  This  business  has  been  esiablished  some  60 
yeais  and  in  ihe  hands  of  the  present  owner  tor  past  1  7 
CONTACT  B00RNEM0UTH  OFFICE 

1913    HANTS  SURREY  BORDER 

Well  established  easily  run  business  SUualed  opposite  3  doctors  suiyery 
Dispensing  some  2.800  items  per  month  Tuinover  lor  current  yeai  projected 
£366  000  This  well  titled  pharmacy  is  on  otfei  al  f  180.000  lor  the  goodwill, 
futures  and  fillings  plus  stock  at  valualion  A  new  lease  being  gianted  lor  a 
period  ot  1 5  years  a  I  an  initial  tenia)  ot  f  7,800  per  annum 
CONTACT  BOURNEMOUTH  OFFICE 


1914    NORTH  HAMPSHIRE 

Convenient  to  M3  motorway  owner  .'managed  tor  the  last  30  years,  serving  a 
large  area  This  pharmac  y  is  dispensing  some  2,500  items  per  month  with  a 
turnover  ot  some  f350,000  lor  the  curient  yeai  May  1992  Situated  in  a 
parade  in  lesrdential  area  Price  requiied  lor  goodwill,  Matures  and  linings 
1 1  70.000  plus  stock  at  valuation  Lease  being  grained  lot  15  yeais  al  an  initial 
rental  of  £7,000  per  annum, 

1852    SALISBURY.  WILTS 

Ideal  opportunity  lirsl  venture.  Tuinover  1 180,000  dispensing  1,800  items 
pei  monlh  Situated  opposite  dor  tor's  surgery  New  lease  to  be  granted  by 
vendor  at  (  3.000  pei  annum  Option  lo  purchase  Ireehuld  Genuine  retirement 
sale  Otters  uver  ( tiU.LIUU  tor  goodwill,  tiitoies  and  tilluigs  considered 
CONTACT  BOURNEMOUTH  OFFICE 

1850    HANTS  COASTAL  CITY  SUBURB 

Genome  retirement  sale  Tlo  current  year  excess  [230,000  Dispensing  1 ,600 
items  pei  month  Lowoveiheads  New  15  year  lease  to  be  gianted  Inilial  rental 
£4,000  pei  annum.  Ideal  lirst  time  venluie  £80,000  lor  goodwill,  lutures  and 
tiltings  plus  SAV 

CONTACT  BOURNEMOUTH  OFFICE 

1801    NORTH  STAFFS 

Established  5  years  to  developing  privale  esiale,  nexl  to  Health  Centre 
Attractive  shup,  good  living  accommodalion  Evening  opening  Tornover  in 
eicessof  f780.00U  NHS  2.D00  Hems  pei  monlh  Goodwill  [120,000  plos 
SAV  Freehold  [75,000 
CONTACT  WALSALL  OFFICE 

1828  COVENTRY 

Esiate  pharmacy  and  supermarket  at  edge  ot  city  Essenlial  small  pharmacy 
-  giant  received  Combined  turnover  (  240,000  NHS  Hems  1,200  per  month 
Lease  or  freehold  wilh  tlat  Ofteis  invited 
CONTACT  WALSALL  OFFICE 

1826  WESTMIDS 

Turnover  f  270,000  High  gioss  profit  NHS  Herns  average  2,500  pei  month 
Busy  small  shopping  precincl  with  flats  and  car  park  Extensive  propeily  wilh 
good  toimer  living  accommodation  Lease  lo  2010  at  f  2,850  pei  annum  to 
1994  Olleis  around  [140.000  plus  s&l 
APPLY  WALSALL  OFFICE 


Please  mention  Chemist  &  Druggist  when  responding  to  this  advertisement 


172  High  Street,  Epping,  Essex  CM16  4AQ 
Telephone:  0992  576144.  Fax:  0992  574181 

517  Christchurch  Road,  Bournemouth  BH1  4AQ 
Telephone:  0202  395832/396711.  Fax:  0202  303793 


65  Bath  Street,  Glasgow,  G2  2BX 
Telephone:  041  332  7977.  Fax:  041  332  5626 

Tudor  House,  Bridge  Street,  Walsall  WS1  1EZ 
Telephone:  0922  28748.  Fax:  0922  612737 


5  York  Place,  Leeds,  LS1  2DR 
Telephone:  0532  439061.  Fax:  0532  423304 


LOANS 


l% 


'RACTICE  LOANS 

We  ofter  professional  people  100%  unsei  ured 
in, in--  in  |iuit  hase.  merge  or  re-finance  .i 
prai  Hi  c.  mi  there  is  no  need  in  mortgage 
you r  home  in  raise  capital 

Various  repayment  methods  are  available 
in  Mm  iiniiMiiii.il  requirements  for  terms  ol 
20  years  or  longer  We  are  willing  to  i  onsider 
part  nerships  and  sole  pracl  i<  es 

'In  find  mil  more  call  us  dm  071-242-4375 
in  write  in  J  VV  sleuth  &  Co.  Lid  .  Insurani  e 
and  Mortgage  Brokers,  r>H  Theobalds  Road. 
London  WC1X  use, 


Spr«  lullsis  In  Practice  Finance 


ABOVE  BANK  BASK 


FREED  OM  L  OA  NS 


Independent  Finance  for  the  Independent  Pharmacist 
Funds  available  for  Pharmacists  seeking  to: 
*  purchase  *  raise  capital  *  refit 
★  ref  inance  existing  loans 

FREEDOM  to  buy  stock  as  you  wish 
FREEDOM  to  bank  where  you  want  to 
Call  Doug  MacLeod:  0532  444054  days 
0532  391395  evenings 
2nd  Floor,  Chancellor  Court,  The  Calls,  Leeds, 
West  Yorkshire  LS2  7EH. 


PHARMACY  COMPUTER  SYSTEMS 


LOWS  \\\  TELEPHONE 

Personal  or  commercial  loans,  mortgages,  re- 
mortgages  and  second  mortgages  confidentially 
arranged  for  Pharmacist  by  Pharmacist. 
No  employer  or  bank  contact. 
Financial  problems?  We  can  help 
Telephone:  0344  874  727 


Check  Out 
EPOS 


Rtient  Records 
Interactions 
Labels 
Leaflets 
Stuck  Control 


COMPUTING  LTD 


Anna  Morgan,  Dept  C,  Hadley  Hull  Computing  Lid, 
Stourport-on-Severn,  Worcs  DY13  9QB. 
Telephone:  0299  827826. 


\44  1151 
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PHARMACY  COMPUTER  SYSTEMS 


COMPUTER  PLANNING 


SCAL  VER  T  COMPUTER 
SER  VICES  PRESCRIPTION 
LABELLING  SYSTEMS 


including:- 
•  Patient  records  •  Drug  interactions 

•  Owings  •  Stock  usage 

•  Controlled  dosage  sections  for  (Nomad  etc) 

•  Software  from  £99.00  plus  VAT  to  £249.00 

plus  VAT 

•  Complete  systems  for  less  than 

£1899.00  + VAT 

•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 

S  CALVERT  COMPUTER 
SERVICES  AT  83  PONTEFRACT 
LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


PACE  (Seta 


'Sorry  Mrs  Smith,  we 've  lost  all 
your  data.  Could  you  give  me 
your  details  again  ? ' ' 


LABELLING 
SYSTEMS 

TELEPHONE  061  941  7011 
FOR  DETAILS  AND  A  FREE 
DEMONSTRATION 

★  AVAILABLE  FOR  ONE 
MONTH'S  TRIAL 

★  PERSONAL  INSTALLATION 
AND  TRAINING  GIVEN 

★  MULTI  FEATURE  SYSTEM 
NO  EXTRAS  TO  BUY 

Don't  Settle  for  Less 

37  STAMFORD  NEW  ROAD, 
ALTRINCHAM  WA14  1EB 


AFFECTED  BY  BOOTS 
PATIENT  RECORDS? 

I  will  personally  set  up  and  maintain 
on  site  your  patient  medication  and 
record  system.  I  can  also  maintain  all 
your  book-keeping  software  and 
hardware. 

Tel:  JOHN  LEVY 
(081)455  3509  (Daytime) 
(081)203  7279  (Evening) 
Fax:  (081)455  9991 


PRODUCTS  &  SERVICES 


:r  Of 


f  Or  I njGCTdOIGS 

Call  DEL 
First 

Tel:  (0926)  451515 
Fax:  (0926)451967 
Tachbrook  Park 
Warwick  CV34  6RS 


METHOTREXATE 

TABLETS  2.5mg  &  10mg 
INJECTION  5mg  to  5gram 

Tel:  (0926)  451515 
or 

Fax:  (0926)  451967 

DEL 

Tachbrook  Park,  Warwick, 
CV34  6RS 


Magnetic  health  products  from  Japan. 
Knee  and  elbow  supports,  wrist  bands  and 
body  belts.  High  profit  margins. 

MAGNECARE 

Phone  and  fax:  071-377  7563 


MEDICAL  EQUIPMENT 


John  Richardson  Computers  Ltd 


PMR  ( 


Latest 
Updatt 


5/92 


EPOS 


*  The  UK  market  leader 

*  Renowned  speed  &  ease-of-use 

*  Unique  Drug  Interaction  Alert 

*  Patient  Counselling  Advice 

*  Drug  Information  Leaflets 

*  Manrex,  Nomad,  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-fast  sales  for  ANY  product 

*  Comprehensive  Product  File 

*  Not  tied  to  any  one  supplier 

*  Branch  Warehousing  Facilities 

*  Pays  for  itself  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -   OR  WRITE  TO  JRC  LTD,  F^REEPOST,  PR5  6BR 
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MEDIPOST  + 


MEDICINE  DISPENSING  SYSTEM 

DR UG  CA BINETS  A  ND  FRIDGES 

MEDICAL  EQUIPMENT  AND  NURSING  SUPPLIES 

★  NEBULISERS£75  ★ 

NEW  1992  COLOUR  CATALOGUE 

PHONE  0305  760750     E4  X  0305  77691 7 
 j       Medipost  (UK)  Lid  ,  


17  Surrey  Close 
Granby  Industrial 
Estate.  Wevmoulh 
Dorset  DT4  9TY 
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SHOPFITTINGS 


THE  PROFESSIONAL  PACKAGE 

FOR  THE 
PROFESSIONAL  PHARMACIST 


NORDIA  PHARMACY  PLANNING 

WITH  OVER  25  YEARS  EXPERIENCE 


DESIGN  SERVICE 


APPROVED 
COMPLETE  PACKAGE 


SHOPFITTERS  LTD., 
\ OK  1)1  V  HOUSE 

SEACROFT  IM)I  STRI  XI-  ESTATE 
CO  XL  KOXI) 
LEEDS  LS14  2AW 

Tel:  or>;{2  :i2:u78 1  u\.  0532  323348 

-    NATIONWIDE  SERVICE 


Kick  the  recession  and  get  your 
Business  back  on  Target! 

Our  Business  is  improving  your  Business  and  creating 

That  Work 
We  Offer 

A  complete  shop  fitting  &  design  service. 
Specialize  in  continental  dispensary  fittings. 
Quality  you  can  afford.       Attractive  leasing. 

For  further  details 

Tel:  0761  418941 


&PC  Market! 


,  2a  Hallatrow  Road  Paulton 
iilR   Bristol  AvonB518  5LH 


EXDkUM 

— STOREFITTERS- 


0626  •  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE  AND 
INSTALLATION  SERVICE  FOR  THE  RETAIL  PHARMACY 

KING  CHARLES  BUSINESS  PARK,  OLD  NEWTON  ROAD, 
HEATHFIELD,  DEVON,  TQ1  2  6UT 


v  E  Q  U  O  I E  5 


Pharmacy  Shelving 
and  Dispensary 
Fittings 

Consult  us  for  planning, 
design  and  installation 
expertise,  at  lowerthan 

budget  prices 
Call  (081)  3374969  or 

(0932)  850284 

AB  Shelving  and  Design  Ltd 


COMPLETE  SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

Contact  Martin  Bagg  0392-2 1 6606 

23  Parkland  Drive,  Exeter  fcAZ  5RX 


STOCK1  FOR  SALE 


Al  SPECIAL  OFFERS 


Discount/Bonus 

4  +  4  FREE 
4+  1  FREE 
Up  to  20% 


★  ORAL  SYRINGES  (DRUG  TARIFF) 

★  ANTI-SMOKING  MINI-FILTERS  &  LOZENGES 

★  B-D  U 100  MICROFINE  IV  SYRINGES  1  ml  and  5ml 

★  AFFORDABLE  WEEKLY  &  DAILY  COMPLIANCE  AIDS 

★  STERILE  DRESSING  PACKS,  SWABS  +  CREPE  BANDAGES  33%-40% 

★  ELECTRONIC  BLOOD  PRESSURE  M0NIT0RS  + NEBULISERS 

Ring  in  your  order  at  our  expense  on:— 

FREEPHONE  0800-252049 

Special  quotations  for  large  quantities  (Contact  Gary) 
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STOCK  FOR  SALE 


LIBRA  DISTRIBUTORS 

WHOLESALERSOF  FRAGRANCES  ■  PHOTOGRAPHIC  FILMS  &  BATTERIES 

1  2  FALLOWCOURT  AVENUE  ■  LONDON  N120EB 
TEL:  08 1-445  4 164  ■  FAX:  08 1-445  1399 


"GET THE  RIGHT  PICTURE" 

FILMS  AT  BEST  PRICES 


NEW  KODAK  GOLD  IIGR  100  SPEED  24exp 
GOLDIIGR  100  SPEED  36exp 
GOLD  II  GR  200 SPEED  36exp. 


£1.69  25%  off  trade 
£2.15  22%  off  trade 
£2.37  20%  off  trade 


GOLD  FILMS 

GA  100  SPEED  36exp.  Eng. /Arabic  £1.79  37%  off  trade 
GC  400  SPEED  24  exp    Eng.  £1.77  30%offtrade 

GC  400  SPEED  36  exp.   Eng  . /Arabic  £1.91   40%  off  trade 

FUJI 

100 SPEED  24exp.  £1.30  40%offtrade 
100SPEED  36exp    £1,60  40%offtrade 

SCOTCH 

100SPEED36exp,  99p  each 


PERFUMES 

BEAUTIFUL 

CASINI 

CHANTILLY 

GIORGIO 

MAGRIFFE 

OSCAR  DE  LA  RENTA 

PALOMA  PICASSO 

WORTH 

ARAMIS 

A22ARD 

JAZZ 


30ml  SPRAY 
30ml  SPRAY 
30ml  SPRAY 
30ml  SPRAY 
60ml  SPRAY 
50ml  SPRAY 
30ml  SPRAY 
30ml  SPRAY 
AFTERSHAVE  60ml 
AFTERSHAVE  125ml 
AFTERSHAVE  50ml 


S.R.P  COST 

£30  00  £19.15 


EDT 
EDT 
EDT 
[  [)l 

f  Ml 
I  I  >l< 
[  DT 


£25  00 
£20  00 


£9  57 
£5  96 


£29.50  £16.32 

£15.35  £5  88 

£28.50  £15  15 

£28.50  £18  19 


£10  50 
£17.00 
£26.25 


£3  04 
£9.84 
£11.62 
£9  89 


P. OR. 

25% 
55% 
65% 
35% 
55% 
25% 
25% 
65% 
32% 
48% 


MANY  OTHER  EXCELLENT  OFFERS  * 


We  stock  a  wide  range  of  films,  batteries,  also  Lithium  batteries  and 
branded  fragrances.  Feel  free  to  call  for  a  price  list  on  081  -445  41 64. 

Nationwide  Delivery  Next  Day. 

30  days  credit  on  all  orders  over  £350. 

★  ALL  PRICES  ARE  EXCLUSIVE  OF  VAT  * 


Perfumes/Aftershaves 


All  main  brands  in  stock  including  Estee 

Lauder,  Chanel  and  many  more!! 
Free  delivery  nationwide.  For  a  pricelist 
telephone:  081-422  3269. 
Fax:081-9078323 

JALARAM  IMPORTS 


To  advertise  in  this 
Section  please  contact 

Stuart  Bourne  on 
0732  364422  Ext.  2472 


JUNE 

SPECIAL  OFFERS 
INCLUDING: 


★  CAREFULLY  SELECTED  EC  IMPORTED  PHARMACEUTICALS 

★  PRODUCT  LIABILITY  INSURANCE 

★  OUROWN 'EC  QUALIFIED  PERSON  TO 
SUPERVISE  QUALITY  CONTROL 

★  DISTRIBUTION  THROUGHOUT  UK  incl.  N  IRELAND 

★  ONE  OF  THE  LARGEST  PURCHASERS  OF  Pi's  IN 
EUROPE 

+   HELPFUL  ADVICE  GIVEN  TO  UPDATE  THE 
PHARMACIST 

★  COMPETITIVE  PRICES  AND  REGULAR  MONTHLY 
OFFERS 

★  MEMBER  OF  THE  ASSOCIATION  OF 
PHARMACEUTICAL  IMPORTERS 

URIMPHARM  LTD 


UNIT  A6,  83  COPERS  COPE  ROAD. 
BECKENHAM,  KENT,  BR3  1NR 
TELEPHONE:  081  658  2255 
TELEX:  263832:  FAX:  081-658  8680 
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STOCK  FOR  SALE 


DIRECTLY  IMPORTED  EEC  ETHICALS 
THIS  MONTHS  SPECIAL  OFFERS  INCLUDE:— 


AZANTAC  TAGAMET  400m  g  OPTICROM  ADALAT  10mg 

ADALATE  LP  20mg         TIMOPTOLS  ZOVIRAX  CREAM        PROZAC  20mg 

PLUS  MANY  SPECIALS  INCLUDING  NEW  PI'S  ■  OVER  100  PARALLEL  IMPORTS  STOCKED! 


DISCOUNT  PERFUMES 

RRP 

3 

ANAIS 

EDP 

30ML 

SP 

1  7.95 

8.75 

BEAUTIFUL 

EDP 

1  5ML 

SP 

20.40 

14.00 

GIORGIO 

EDT 

50ML 

SP 

30.00 

1  5.60 

RAFINEE 

EDP 

1  5ML 

SP 

22.00 

3.95 

ARAMIS 

ASL 

60ML 

1  7.00 

8.99 

JAZZ 

ASL 

50ML 

1  6.00 

9.25 

PLUS  MANY  OTHER  SPECIAL  OFFERS 
CHANEL,  ESTEE  LAUDER,  CALVIN  KLEIN  IN  STOCK 


KODAK  GOLD  TO  30%  OFF 


FOR  A  COMPREHENSIVE  RANGE  OF 

★  KODAK,  FUJI,  POLAROID  FILMS 

★  PARALLEL  IMPORTS 

★  PERFUMES  &  AFTERSHAVES 

★  DURACELL  &  GILLETTE  PRODUCTS 

★  SUN  TAN  LOTIONS 

RING  081  908  0124or904  0177  FOR  A  FULL  PRICE  LIST 

NATIONWIDE  DELIVERY 

CHEMILINES  PHARMACEUTICALS 


UNIT  3P,  BUILDING  B,  WEMBLEY  COMMERCIAL  CENTRE 
80  EAST  LANE,  NORTH  WEMBLEY,  MIDDLESEX  HA9  7NL 
TEL:  081  9080124/081  9040177.  FAX:  081  904  0942 


AGENTS  WANTED 
UK  WIDE 


STOCK 


G0»HG  FAST 


PROZ*C 


.  0ft  fl 


EE 


STOCK  WANTED 


Calcium 
Leucovorin 

Tablets  15mg 
& 

Ready  to  Use 
Solution 

CALL  DBL 


Tel:  (0926)  451515 
Fax:  (0926)  451967 

Tachbrook  Park,  Warwick. 


STOCK  WANTED 

Old  Chemist  Bottles  & 
Utensils,  Drug  runs, 
Cabinets,  fittings  etc. 

Cash  paid.  Removed  and 
collected,  all  UK. 

Tel:  0372  373791 


To  advertise  in  this 
section  please 
phone  Stuart 
Bourne  on  0732 
364422  ext  2472 


F 

R  I  E  I  E 

I  M  I  A 

N 

PHARMACE 

U  T  I  C  A  L  S 

STOCK  WANTED 
FIXTURES  &  FITTINGS 


OLD  SHOP  FITTINGS  WANTED 

Particularly  bow  end  display  cabinets,  drug  runs, 
wall  fittings.  Complete  shop  interiors  purchased. 
Will  dismantle  and  remove. 

CASH  PAID. 
PHONE:  0533  515460 


1072 


Chemist  &  Druggist  1  3  JUNE  1 992 


Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

PHARMACIST  REQUIRED  lor  .1  friendly 
pharmacy  in  New  Cross.  SK  London. 
Salary  negotiable.  Newlv  reg.  welcome. 
Phone  081-692  SHOT. 

NW  HANTS  -  £25K  package  for  phar- 
macist manager  for  pleasant  mainly 
dispensing  pharmacy.  Accommodation 
available.  Tel:  Roger  Scott,  (1264 
364457. 

PHARMACIST  MANAGER  or  long  term 
locum  required  for  a  well  established 
pharmacy.  Minimum  paper  work.  Gen- 
erous salary  package,  with  bonus  by 
negotiation.  Tel:  071-620  0429. 

COVENTRY  -  Enthusiastic  pharmacist 
required  to  manage  modem  pharmacy  in 
pleasant  suburb.  Five  day  week,  lour 
weeks  holiday.  Excellent  salary  package. 
Tel:  0203  338488  day.  020.'!  256115 
eve. 

ST  HELENS  -  Pharmacist  manager  re- 
quired for  modern,  friendly  pharmacy. 
Good  supporting  staff.  P.MR.  res.  homes, 
EPOS.  Nomad  svst.  etc.  Tel:  051-489 
0981,  051-546  4093. 

SOUTHPORT  -  Pharmacist  full  or  max 
part  time  required  to  assist  in  busy  com- 
munity pharmacy.  Tel:  0704  532567. 

DERBY  -  Enthusiastic  and  motivated 
pharmacy  manager  required  lor  friendly 
pharmacy.  Excellent  working  environ- 
ment and  supporting  staff.  Minimum 
paperwork.  Attractive  salary  package. 
Tel:  0332  756969  day  or  0332  51.3222 
evenings  &  weekends. 


LOCUMS 

HERTS  -  Pharmacist  required  for  Mon- 
days on  a  regular  basis.  Telephone  0992 
27648  (amended  number). 

GRAVESEND.  KENT  -  Pharmacist  or 
long  term  locum  for  4,  5  or  6  days  per 
week  to  suit  individual.  Telephone  0474 
533079  day  or  0474  833237  eve. 

ROCHDALE  AREA,  LANCS  -  (just  off 
Junction  22  on  M62)  -  locum  required 
for  1  to  2  Fridays  or  Saturdays  per  month 
for  easily  run  shop.  Tel:  0706  39881. 

NORTHAMPTON  -  Pharmacist  for  Mon- 
day mornings  on  a  regular  basis.  Tel: 
0604  35918. 

BRAINTREE,  ESSEX  -  Locum  required 
for  2  weeks  in  August.  Please  ring  0376 
28983  day  or  0371  850913  eve. 

KILMARNOCK  -  Locum  required  one  day 
per  week  July  1992.  Please  call  0563 
23233  for  Andrea. 

NEWCASTLE  UNDER  LYME,  STAFFS 
Locum  required  lor  one  week  beginning 
July  6th  or  July  13th.  Phone  0782 
562239. 

TUNBRIDGE  WELLS  -  Regular  basis. 
Days  to  suit,  pleasant  surroundings. 
Please  contact  me  10892)  546565  day- 
time. 

HONITON,  DEVON  -  Regular  locum  2  3 
days  in  professionally  run  pharmacy. 
Must  be  enthusiastic  and  patient  orien- 
tated. Tel:  0404  41866  (9-5.30). 

EVESHAM,  WORCS  -  Modern  in -store 
pharmacy  needs  locum  preferably  whole 
day.  Tel:  0789  720120 


DISPENSING  TECHNICIANS 

BIRMINGHAM  -  Experienced  trainee 
dispensing  assistant  required  who  is 
interested  to  leam  the  skills  of  a  phar- 
macy. Tel:  021-778  2921. 

LEWISHAM  SE4  -  Part  time  dispensing 
assistant  required.  Tel:  081-692  2823. 

POLDARK'S  CORNWALL  -  Qualified 
experienced  dispensing  technician  re- 
quired for  busy  pharmacy  in  lovely  north 


coast  village.  Two-bcdroomed  Hat  avail- 
able Write  to:  Mrs  Faulkner,  55  Vicarage 
Road,  St  Agnes  TR5  OTH 


SITUATIONS  WANTED 

NORTH  WEST  /  N.  WALES  /  SHROP 
SHIRE  /  CHESHIRE  Experienced 
locum  available  June  to  September.  Tel: 
0978  840969  (24  hrs). 

CENTRAL  LONDON  /  ESSEX  -  Com 
munity  pharmacist  available  Saturdays 
and  Sundays.  Reliable  and  competitive. 
Please  phone  081-555  7449  after  8pm. 

SOUTH  LONDON  AREA  -  Lady  phar- 
macist, experienced  and  reliable  is  look- 
ing for  a  regular  dav  a  week.  Tel:  081-543 
2609 

BUCKS  /  BERKS  and  surrounding  area  - 
Experienced  and  reliable  locum  avail- 
able davs  weeks.  Tel:  0628  529883 

ESSEX   /   SUFFOLK   /  LONDON 
Community  pharmacist  available  Sat- 
urdays and  Sundays  and  some  evenings 
Rates  are  competitive.  Please  phone 
0255  672845  (work)  or  081-989  4371. 

N.  LONDON  /  BARNET  /  ENFIELD 
Experienced  locum  available  weekday 
mornings.  K.  Stock,  081-449  6795. 

GLOUCESTER  AREA  -  Experienced, 
reliable  locum  available  from  August 
PMR  and  residential  courses.  Tel:  0452 
723247. 

SEVENOAKS,  KENT  AREA  -  Locum 
available  for  days,  week  beginning  20th 
to  24th  July,  within  car  travelling 
distance  of  Sevenoaks.  Tel:  0505  75703 

BIRMINGHAM  AREA  New  qualified 
pharmacist  available  from  2nd  week  in 
August,  seeks  lull  time  employment.  Tel: 
0222  377043  day  or  0222  487346  eve. 


BUSINESSES  POR  SALE 

LINCOLNSHIRE  VILLAGE  PHARMACY 

-  Extablished  1860.  Turnover  (1991) 
£168,000.  NHS  1.560  pm.  Freehold 
double  fronted  shop,  storage,  large- 
garage  attached  to  4  hedroomed  house 
on  Vi  acre  of  mature  garden.  Goodwill 
£84,000.  Freehold  £135,000.  SAV. 
Enquiries  tel:  0526  398208 


BUSINESSES  WANTED 

BRIGHTON,    20    MILE  RADIUS 

Independent  group  requires  sunstantial 
pharmacies.  Tel:  0273  563809  after 
7pm. 


EXCESS  STOCK 

NORDITROPIN  12iu  x  12  boxes  at  trade- 
less  25%  +  VAT.  Phone  after  3pm  on 
Saturdays  only  081-200  4023. 

TRADE  LESS  50%  +  VAT  +  POSTAGE 

1  Sandoglobulin  3g,  2  x  100  Frusemide 
500mg.  2  x  100  Eshatal  lOmg,  2  x  10 
Salazopyrin  suppos.  4  x  20  Surgicare 
S293,  5  x  10  S230.  2  x  10  S831.  1  x  5 
S353.  Tel:  0273  508198. 

HOLLISTER  OSTOMY  POUCHES  no 
450!!  and  Hollister  ostomy  system  no 
4513.  Best  price  secures.  Ring  J.  Patel, 
0622  717141. 

2  X  100  MINTEC  (12/92)  less  25%.  65 
Molipaxin  lOOmgdl  94)less50%  1x3 
Sustanon  250  (9  96)  less  30%  and 
others.  Tel  fax  051-489  5817. 

TRADE  LESS  50%  +  VAT  +  POSTAGE  - 
Zofran  tab  8mg  x  37.  Suprefact  4  x  log, 
Imuran  100  x  50mg.  Tel:  0792  850530. 

TRADE  LESS  50%  +  VAT  +  POST 
Hollister  4113  x  3,  41 14  x  3.  41 18  x  2. 
2110  x  2.  3142  \  1.  Tel:  0742  .344994. 


TRADE  LESS  50%  +  VAT  -   1  x  250 

Trandate  lOOmg,  exp  1  I  94  1  x  30 
Nitransiderm  Nitro  10,  exp  '1  93.  40 
Hanoi  lOOmg,  exp9  0L>  64  Baxam  caps, 
exp  8  92.  Tel:  081-994  2447. 

ALL  AT  40%  -  1  x  100  Benamid  5()0mg,  1  x 
112Cytotec,  1  x  80  Elantan  20mg,  1  x  28 
Inderex.  1  x  100  Lopresor.  1  x  100 
Persantin  25mg,  1  x  300ml  Zantac  svrup 
Tel:  071-387  9585. 

TRADE  LESS  35%  +  VAT  +  postage. 
Suscard  Buccal  5mg  +  2mg.  Pondocillin 
x  80.  Pondocillin  Plus  x  80,  Baratol 
50mg  x  120,  Prestim  x  80.  Eshatal  log  x 
100.  Tel:  081-801  0665. 

TRADE  LESS  50%  +  POSTAGE 
Maxepa  liquid  150ml  x  2.  Sectral  400mg 
x  28,  Svntex  Menophase  3  X  28,  Ludiomil 
75mg  2  x  28,  Nuelin  SA  175mg  x  112, 
Ponderex  PA  caps  x  78,  Priadel  200mg  x 
60.  Tel:  0502  572603. 

LIVIAL  4  X  28  +  (15),  exp  9  93  at  trade 
less  40%  +  VAT.  4  Multiload  CU375. 
Baratol  25mg  (111)  at  trade  price  less 
50%  +  VAT.  Tel:  071-724  8698. 

4X10  ZOFRAN  8MG,  1  x  60  Gastrozepin. 
Trade  less  30%  +  VAT  +  postage.  Tel: 
021-429  2815. 


 FOR  SALE  

NEW,  UNUSED  registration  certificate 
frame  for  sale.  Teak  finish,  non-reflective 


glass,  RPSGB  gold  plate.  Bargain  £14 
Must  collect  Tel  091-281  8313 
BMW  320i  -  E-reg.  47,000  miles,  grey, 
sports   seats.    Immaculate  condition 
£6,250  ono.  Tel:  081-994  5766 


WANTED 


TABLET  COUNTER  -  Precisa  urgently 
required  Phone  021-778  2921 

MARTINDALE,  recent  copy  also  chemical 
balance  to  weigh  up  to  1kg.  Please  tel: 
Hemel  Hempstead  (0442)  256096,  Paul 

COMPUTER  AND  SOFTWARE  to  in- 
clude PMR,  drug  interactions  and 
lahi  Ming   telephone  0742  745  120 

SANDIMMUN  CAPSULES  -  25mg,  50mg 
&  lOOmg.  AlsoZoladex  syringe. Tel:  071- 
262  4860 


HOLIDAY  ACCOMMODATION 

ST  MARYS  ISLES  /  SCTLLY  -  Two  person 
flat,  very  comfortable,  close  to  harbour 
and  shops.  Available  July  4th  -  1 1th  and 
after  August  22nd.  Phone  0720  22403 
day,  2253.3  eve. 

ALGARVE,  SAO  LOURENCO  -  Quinta  Da 
l^ago.  Luxurious  Bovis  apartment  facing 
golt  course,  swimming  pool  and  lake. 
Near  beach  and  Faro  airport  Sleeps  2-4. 
Tel:  081-764  347:!. 


To:  Business  Link,  Chemist  &  Druggist,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  name  

Address  


Personal  RPSGB  Registration  Number   

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  heading  

Signed   Date. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
accepted  at  the  discretion  of  the  publishers  and  depend  upon 
space  being  available.  Send  proposed  wording  to  "Business 
Link",  Chemist  &  Druggist,  Benn  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW.  Include  your  name,  the  full 
name  and  address  of  your  pharmacy,  or  your  personal 
registration  number,  and  a  day-time  telephone  number. 
Alternatively,  leave  the  details  on  our  answering  service. 

PHONE  24  HOURS  ON  0732  359725 


Chemist  &  Druggist  13  JUNE  1992 


1073 


About  people 


Harry  Boyd  steps 
down  from  OCA 


Senior  figures  in  Northern  Ireland 
pharmacy  met  this  month  to  mark 
the  resignation  ofMrW.H.  Boyd  as 
a  member  of  the  Executive 
Committee  and  Trustee,  Ulster 
Chemists'  Association. 

Three  framed  prints  of  buildings 
of  interest  in  the  Belfast  area  were 
presented  to  Harry  Boyd  by  the 
president,  Mrs  Sheelagh  Hillan  on 
behalf  of  the  Executive  Comittee,  as 
an  acknowledgment  of  his  many 
years  of  dedicated  service. 

Mr  Boyd  qualified  in  1933  and 
for  most  of  his  life,  until  his 
retirement  from  business,  he  was  a 
familiar  figure  to  those  who 


frequented  the  Oriel  Pharmacy, 
Ormeau  Road,  Belfast.  In  1949  he 
joined  the  Executive  and  in  1955  he 
became  President  of  the 
Association  and  later,  in  1967,  held 
the  distinguished  position  of 
Trustee.  In  1973,  in  recognition  of 
his  contribution  to  pharmacy,  the 
Council  designated  him  a  Fellow  of 
the  Pharmaceutical  Society  of 
Northern  Ireland. 

Mr  Boyd's  wife  Mary  and  also 
Mrs  Ethel  Camble,  wife  of  the  late 
Herbie  Gamble,  were  both  invited  to 
attend  the  evening  and  were  each 
presented  with  an  arrangement  of 
(lowers. 


Pictured  at  an  informal  evening  to  mark  the  resignation  of  Mr  W.  H. 
(Harry)  Boyd  as  a  member  of  the  lister  Chemists'  Association  Executive 
Committee  and  Trustee  are  (left  to  right):  Mrs  Ethel  Gamble,  wife  of  the 
late  Herbie  Gamble,  Mrs  Sheelagh  Hillan,  president  of  the  lister  Chemists' 
Association,  Mr  Thos  O'Rourke,  Trustee,  Mr  Harry  Boyd,  Mrs  Mary  Boyd 
and  Mrs  Cora  B.  Watson,  Trustee 


The  Doncaster  Belles,  1 992  winners  of  the  Mycil  Womens  FA  Cup 


Doncaster 
win  FA  Cup 

The  Doncaster  Belles  are  the 
winners  of  the  1992  Mvcil  Women's 
FA  Cup. 

In  an  exciting  final  played  at 
Prenton  Park,  Merseyside  home  of 
Tranmere  Rovers,  the  Belles 
overcame  their  Redstar 
Southampton  rivals  by  four  goals  to 
nil.  Both  teams  wore  shirts  with  the 
Mycil  logo  and  the  televised  match 
was  watched  by  over  a  million 
viewers. 

The  Cup  was  presented  to  the 
winning  team  on  behalf  of  Mycil  by 
Mr  John  Appleby,  head  of 
marketing  for  Crookes  Healthcare. 
It  marked  the  second  year  of  Mycil's 
sponsorship  of  the  Cup's  semis  and 
final. 

Mycil's  commitment  to  sport  is 
linked  to  the  fact  that  over  a  fifth  of 
the  adult  population  suffer  from 
athlete's  foot  and  of  these  the 
majority  are  active  sports  people. 


Pharmco 
sponsored 
walk 

Pharmco  Chemist,  Edgware  are 
organising  a  sponsored  walk  in  aid 
of  the  mayor  of  Barnet's  appeal  for 
Macmillan  cancer  relief  fund  and 
Pharmco's  charities.  The  10  mile 
walk  around  the  borough  of  Barnet 
will  start  at  9.30am  on  July  5  from 
the  Pharmco  Chemist,  201 
Deansbrook  Road,  Edgware,  and 
finish  at  the  same  point. 

Mr  Popat  Shah,  pharmacist  at 
Pharmco  and  organiser  of  the  event 
said  that  100  people  had  already 
registered  for  the  walk  but  he  was 
hoping  this  number  would  climb  to 
over  200.  Mr  Shah  encouraged 


pharmacists  to  support  this  walk, 
either  by  taking  part  or  by 
sponsoring  participants.  In  previous 
years  this  event  has  raised  between 


£18,000  and  £25,000.  Sponsor 
forms  and  further  information 
about  the  walk  can  be  obtained 
from  Mr  Shah  on  081-959  1835. 


BBC  slot  for  pharmacy 


A  pharmacy  in  Reading  has  been 
selected  to  appear  in  an  episode  of 
the  BBC  comedy  series  "2  Point  4 
Children". 

The  Northumberland  Avenue 
branch  of  JR  Butler  &  Son  was 
chosen  because  of  its  bright  and 
attractive  shop  front  and  the  wide 
pavement  outside,  which  allowed 
the  BBC  crew  to  work  without 
getting  in  anybody's  way. 

Filming  at  the  pharmacy 
continued  late  into  the  evening 
beyond  opening  hours.  Joy  Suri,  the 


shop  manager,  described  how  one 
slightly  deaf  elderly  lady  entered  the 
pharmacy  and,  oblivious  to  all  the 
cries  from  the  cameramen,  made 
straight  for  the  counter  to  have  her 
description  dispensed,  which  he 
duly  did. 

Photographs  were  taken  of  the 
shop  and  staff  to  assist  the  BBC  in 
creating  a  realistic  pharmacy  set  in 
the  studio. 

The  new  series  of  "2  Point  4 
Children"  will  be  broadcast  in  the 
Autumn. 


APPOINTMENTS 


New  SCS 
president 

John  Knowlton  of  Johnson  & 
Johnson  is  the  new  president  of  the 
Society  of  Cosmetic  Scientists.  He 
succeeds  Ian  Phillipson. 

The  new  vice-president  is  Jack 
Ferguson  of  The  Boots  Company. 
Kenneth  Curry  has  been  elected  an 
honorary  member  of  the  Society  for 
his  work  in  administering  the  SCS 
postgraduate  course  and  on  SCS 
Council. 

Michael  Lawther  has  been 
appointed  financial  director  of 
Efamol  Holdings  and  its  main 
subsidiary  Scotia  Pharmaceuticals 
Limited. 

Phytopharm  Limited  have 
appointed  Dr  Paul  Baker  as 

director  of  scientific  development. 
Numark  Management  Ltd  have 
appointed  pharmacist  Sandy 
Young  as  its  first  deputy  chairman. 
He  is  scheduled  to  take  over  the 
chairmanship  of  Numark  in  May 
1993. 

AAH  Pharmaceuticals  have 
appointed  Kevin  Patterson  as 
northern  field  sales  manager.  David 
Taylor  has  joined  the  Vantage  team 
in  the  north  east,  and  will  be 
working  from  the  Gateshead 
branch. 

Verity  Mayne  has  been 
appointed  Super  Vantage  business 
development  manager  for  the  south 
east  region.  Two  new  Vantage 
representatives  in  the  south  east 
region  are  Paul  Field  and  Bernie 
Matthews. 

AAH  Pharmaceuticals  LINK 
Pharmacy  Systems  have  appointed 
Simon  Pearce  as  the  LINK 
representative  for  customers  in  the 
south  east. 
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NEW  SLIM. FAST  FRUIT  JUICE  SHAKE 


ORDER 
TODAY! 

Sun  Nutritional,  Inc.,  PO  Box  400,  Slough,  SL3  9 YD  Tel:  0753  583737  Fax:  0753  592847 


NEW  TASTE        NEW  NAME        NEW  PACKS 


The  United  Kingdom's  number 
one  soluble  general  pain  killer  is 
being  re-launched  on  television. 
Backed  with  a  one  million  pound 
advertising  spend. 

And  as  if  that  wasn't  enough  to 
give  our  competitors  a  headache, 
Disprin  now  has  an  improved  taste. 


Solmin  is  also  being  re-launched 

DISPRIN  AND  THE  SWORD  AND  CIRCLE  ARE  REGISTERED  TRADEMARKS. 


as  Disprin  Direct,  a  unique  chewable 
tablet  you  can  take  without  water. 

So  now  would  be  a  good  time 
to  stock  up  with  the  Disprin  range. 

Because  a  new  television  ad 
from  us  is  going  to  produce  new 
customers  for  you.  . 

Reckitt^c  Colman 

f  PRODUCTS 


